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Another Eye Witness 


(Continued from Feb. 21 Issue) 


The following corroborative re- 
marks about our observations on 
Bureaucracy are contributed by a 
high-caliber business executive who 
was “lent” to the WPB during 
World War II: 

“There is no question that the 
basic weakness or deficiency of Gov- 
ernment Bureaucracy is the com- 
plete lack of certain wholesome ob- 
jectives which motivate all success- 
ful organizations in the _ business 
world. 

“I have no doubt that Civil Serv- 
ice, at its inception, was a useful in- 
strument in eliminating certain evils. 
Today, however, it is so obsolete and 
antiquated as to be pathetic. 
Departments are outrageously over- 
staffed, and individual workers put 
out an absolute minimum of effort. 

“Some of the conditions I observed 
while trying to get something done 
in Washington I shall never forget, 
such as: 

“The obstacles placed in the way 
of any conscientious administrator 
who tries to reduce his staff and 
shake loose incompetent help are so 
many that the well-meaning Govern- 
ment Administrator feels like the 
mythological bird who was sentenced 
to level a mountain with his beak. 


“There is a complete disregard of 
cost in a _ bureaucratic operation. 
Most people who order new equip- 
ment or revamp facilities are com- 
pletely ignorant of the dollar expense 
involved. 

“Government workers, many of 
them, sleep at their desks through 
business hours. This condition is 
prevalent all the way from errand 
boys clear up through the Junior 
Administrative level. (And, I sup- 
pose, if we could enter the protected 
doors of certain private offices, we'd 
find Senior Administrators asleep, 
too). 

“The practice of enjoying coffee, a 
sociable smoke, and a few beers 
all day (occasionally with one’s own 
or somebody else’s secretary) all 
added to my disgust with govern- 
ment routine. 

“I was trying to get something 
done; but whenever I looked around 
the office for someone I needed, he 
or she was ‘across the street for a 
short beer.’ 

“I could go on about these things 
at some length. But if I think too 
much about what I went through with 
in Washington, I won’t be worth a 
damn for the rest of the week; so I 
will cut off my observations at this 
point.” 


What a Bunch of Chiselers! 


Alongside the comparatively inno- 
cent time-wasters amongst the bu- 
reaucrats can be found a_ small 
complement of chiselers. 

The latter range from Big Shots 
who parlay “inside” tips on forth- 
coming government purchases into 
unearned profits on stock-market and 
wheat-pit “futures” down to _ the 
small-timers who send themselves on 
lengthy “inspection” trips just to get 
free lunches and dinners and petty 
“per diem” expense account allow- 
ances. 

Other chiselers utilize their so- 
called “working hours” in Washing- 
ton to paint lucrative portraits, write 
plays and novels, line up business 


(Concluded on Page 6, Column 1) 


Too Many Dealers 


--Too Few Salesmen 


).” Gaednpicionay of household refrigerators variously estimate 
the total number of retailers handling refrigerators today at figures 


ranging from 90,000 to 105,000. 


Hard to believe, but that’s what the men say. 
One reliable report has it that a number of the largest manufac- 


turers pooled their dealer rosters, 


eliminated duplications (retailers 


representing more than one line) and arrived at the stupendous total 
of 94,600. This is supposed to have happened several months ago. 
Since then, all agree, the number has diminished somewhat. Every 
authority one consults also believes that the total will drop sharply in 1949. 

In view of the fact that. practically all the manufacturers in this: 
business have vowed often that they wouldn’t repeat that disastrous 
old pre-war mistake of over-franchising, what happened? Why so many 


—too many—dealers today? 


Well, it’s an interesting story. 


It seems that the proportion of new retailers varies in inverse ratio 
to the increase in population of practically every city, town, and hamlet 
in the country. Odd, but true. Sales managers of most firms have 
appointed new dealers in metropolitan areas sparingly—just enough to 
accommodate the increase in population, if any. But the small towns 
are a different story. That’s where their planning went awry. 


Towns (no larger than they were in 1941) which used to support 


to be true all over the country. 


one or two home refrigerator dealers now have 10 or 12. This seems 


How did this come about? Answer: 
Mr. Conscientious Sales Manager noted an application for a dealer- 


ship in Twin Oaks, Arkansas. He had nevér been represented, there 


before. So, after due investigation of the applicant's credit rating, etc., 
(Concluded on Page 10) 


Louis hinonges 2 New 
Room-Type Conditioners 


CHICAGO—Two new _ room-type 
air conditioner models are being in- 
troduced this year by Louis Engi- 
neering Co., manufacturer of the 
“Lenco” air conditioner. 

The new L-750 %-hp. model is 
rated at 8,541 B.t.u. at 95° F. outside 
temperature, according to Edwin 
Geishert, chief engineer of the com- 
pany. A built-in thermostat is stand- 
ard equipment. This model may be 
had in either a hardwood or steel 
decorative cabinet finished in blonde, 
walnut, or ivory. 

The new L-600 %-hp. model now 
in production is rated at approxi- 
mately 6,000 B.t.u. with a 95° F. 
outside condition. 


(Concluded on Back Page, Column 4) 


Sherer-Gillett Shows 
New Commercial Models 


MARSHALL, Mich. — Distributors 
and salesmen from the adjacent 


G-E ‘Will Oppose 
‘Fourth Round’ of Sales In 1948 | ; 


Wage Increases 


NEW YORK CITY—Opposition by 
General Electric Co. to a “fourth 
round” of wage increases is indicated 
in the statement by Lemuel R. 
Boulware, vice president in charge of 
employe relations, to the effect that 
such a pay rise would be “wrong 
for our employes and wrong for the 
country.” 

The 1949 bargaining program of 
the C.I.0. United Electrical, Radio, 
and Machine Workers calls for a 
wage rise to offset an estimated loss 
of $11.09 a week in purchasing power 
since January, 1945, and a reduc- 
tion in hours with no reduction in 
pay. The union program also asks 
for changes in existing pension, 
health, and sick benefit plans. 

The union’s declaration of policy, 
formulated at a conference attended 


(Concluded on Page 4, Column 1) 


Frozen Food Conclave, 


Show Open March 6 


CHICAGO—Representatives of the 
billion-dollar frozen food industry 
from all parts of the nation, Canada, 
Europe, and Latin America will as- 
semble here for the third national 
frozen food convention and exposition 
to be held in the Stevens hotel March 
6 to 10. 

According to an announcement, it 


will be “the first truly all-industry 
i gathering ever held... 
(Concluded on Back Page, Coiwmn 1) 


Freezer Club Offers Its 
Members Food Savings 


CLEVELAND—A new and practi- 
cal sales approach to interest pros- 
pects in the benefits of owning a 
home freezer, has been recently in- 
troduced and is being successfully 


four-state area attended a_ sales operated by Ramsey-Bennett Co., re- 
school conducted by Sherer-Gillett frigeration equipment distributor 
Co. earlier this month, at which fac- here. . 


tory officials and department heads 
presented the new 1949 open, self- 
serve models for meat, produce, and 
dairy products for the first time. 

Features and revisions of other 
current Sherer-Gillett models were 
also explained. 

Most of the interest centered on 
the new model UL-2610, which is 
available in 10-ft. lengths for single 
installations, or any number of them 
may be joined for continuous mass 
display. 

(Concluded on Back Page, Column 5) 


The distributor has set up a 
“Freezer Economy Club,” which by 
special arrangement, permits club 
members to buy choice meats, fish, 
poultry, vegetables, fruits, and ice 
cream by telephone from a reputable 
frozen food supplier. The supplier 
delivers orders directly into the 
freezer in the club member’s home. 

Potential members are _ solicited 
from leads obtained from newspaper 


advertising and radio spot announce- . 


ments about the club, the latter be- 
(Concluded on Back Page, Column 2) 


Cumulative Record 


of World Sales of Electric Refrigerators 
With Exports, Retirements and Market Saturation 


with the 


Nurs Decision Hits . | 


Distributor Total Market 

World Sales Retire- & Dealer In Use Wired Satura- 
Sales — Exports = InU.S. — ments — Stocks = InU.S. + Homes = _ tion 

Dec. 31, 1939 17,158,000 1,318,000 15,840,000 1,950,000 150,000 13,740,000 24,450,000 

During 1940 2,772,000 142,000 2,630,000 330,000 

Dec. 31, 1940 19,930,000 1,460,000 18,470,000 2,280,000 100,000 15,090,000 

During 1941 3,470,000 200,000 3,270,000 . 370,000 

Dec. 31, 1941 23,400,000 1,660,000 . 21,740,000 2,650,000 19,090,000 

During 1942 550,000 30,000 520,000 200,000 7 

Dec. 31, 1942 23,950,000 1,690,000 22,260,000 2,850,000 19,410,000 

During 1945 280,000 20,000 260,000 450,000* 7 

Dec. 31, 1945 24,230,000 1,710,000 22,520,000 3,300,000 19,220,000 

During 1946 2,000,000 | 120,000 1,880,000 200,000 ; 

Dec. 31, 1946 26,230,000 1,830,000 24,400,000 3,500,000 150,000 20,900,000 ™ 

During 1947 3,420,000 220,000 3,200,000 350,000 

Dec. 31, 1947 29,650,000 2,050,000 27,600,000 3,850,000 23,600,000 33,000,000 71.5% 

During 1948 4,810,000 260,000 4,550,000 700,000 400,000 

Dec. 31, 1948 34,460,000 2,310,000 32,150,000 4,550,000 27,200,000 35,200,000 77.2% 


*Includes 1943 and 1944. +Negligible. 


Household Unit 


Hit 4,810,000 ' 


Sets New Yearly Record; : 
8-Cu. Ft. & Larger Sizes 
Over 50% of the Total 


DETROIT—World sales of house- 
hold electric refrigerators in 1948 by 
U. S. manufacturers totaled approxi- F 
mately 4,810,000 units, smashing all 
records, according to estimates made "| 
by AIR CONDITIONING & REFRIGERA- 
TION NEWS. i 
Sales reported to National,Electri- i 
cal Manufacturers Association 
(Nema) by the 14 producers who 
report to. that association totaled 
4,172,144 units. 
The estimated total for all manu- 
facturers of 4,810,000 units smashed 
by a wide margin the previous record 
of 3,470,000 units set in 1941. It was 
also far ahead .of the estimated 
3,420,000 sold by manufacturers in 
1947. 
A breakdown of the Nema report 
on sales by cabinet sizes showed a 
continuing trend to larger model re- 
frigerators, with the 8-cu. ft. size 
being the largest category, and the i 
8 cu. ft. and above representing well ie 
over 50% of the total Nema reported 
sales. In 1947 nearly 70% of the 


(Concluded on Page 4, Column 4) 
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‘Franchised’ Dealer | 


WASHINGTON, D. C.—In a recent 
decision which may possibly: affect 
franchised major appliance retailers, 
the National Labor Relations Board 
ruled unanimously that franchised 
dealers in new automobiles come 
under the Labor Management Rela- 
tions Act. 

The board’s decision reversed a 
previous holding of an N.L.R.B. trial 
examiner that the activities of a 
California dealer did not affect inter- H 
state commerce within the meaning 
of the act. 

The examiner recommended dis- 
missal of the case, which involves M. 

L. Townsend, Santa Maria, Calif., 
automobile dealer, and the _ Inter- 
national Association of Machinists. a 

Townsend was charged by the 4! 

union with firing three employes for 


(Concluded on Page 4, Column 5) 


IN THIS ISSUE 


A Dallas parts wholesaler has re- 
cently adopted a new form of inven- 
tory control that shows him exactly if 
what his inventory is at any time 
and gives him an up-to-the-minute 
record of purchases and sales. De- 
tails on the form are given on page 8. 
* * * 
“On the Spot” in Houston, Tex., 
C. Dale Mericle reports that a new 
development in appliance distribution 
there is being watched with interest 
by manufacturers. Read about this 
and other industry activities in the 
booming metropolis on page 11. 
* * * 
On pages 12 and 13, representa- 
tives of Frigidaire, Kelvinator, and 
Westinghouse tell what it takes to 
sell appliances in ’49. 
* * * 
Is there a towboat on your air 
conditioning prospect list? If so, you 
ought to know there’s more to the : 
installation than you might think. _ 
One such job is described on page 17. 4 
* aK * 
Departments: What’s New, page 
14. ... Key to Air Conditioning, page 


20. ... P. B. Reed, page 18... . s 2 
World Trade News, page 16... . Edi- eee 
torial, page 10... . Patents, page 22. : ¥ 
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Twin Cities Contractors 
Elect D. Frank President 


MINNEAPOLIS—tThe Refrigerator 
Contractors Association of Twin 
Cities elected Don Frank, Frank Re- 
frigeration Co., its president for the 
1949 term at the recent annual meet- 
ing. 

Vice president is Joseph Parupsky, 
president of Automatic Refrigeration, 
Inc., and secretary-treasurer is Phil 
Herman, secretary of Allied Store 
Equipment Co. 

Elected to the board of directors 
for the year 1949 were Jack Ehlers, 
Commercial Refrigeration, St. Paul; 
Art Palen, Palen Refrigeration; Max 
Holmke, Cherokee Refrigeration, and 
Truman Ingersoll. 

The NARC affiliate in the Twin 
Cities discussed trade relations prob- 
lems and members proposed estab- 
lishing a cooperative purchasing or- 
ganization for contractor’s supplies. 
No action was taken, however, on 
this matter. 

The group opposed trade practices 
of some manufacturers of water 
coolers in permitting plumbing in- 
dustry sales of the coolers. 


Rotary Seal Price, Stock List 
Contains Handling Instructions 


CHICAGO—Rotary Seal Co., 2020 
N. Larrabee St. here, manufacturer 
of compressor seals, has issued a 
new stock and price list for 1949. 

The company states that on the 
last page of the stock list it has 
added some “general handling in- 
structions” that will be of interest 
to refrigeration service engineers. 


Mivihelias ts Direct Sales 
For Coldin Cabinet Es? 


NEW YORK CITY—Coldin Cabi- 
net Co., Inc. here has announced ‘the 
appointment of S. James Krakow as 
director of sales. 
Prior..to his’*ap- 
pointment, Kra- 
kow was associ- 
ated with Ace 
Cabinet Corp., was 
head of the _ ice 
cream division of 
“Frostedaire,”’ and 
was formerly with 
Crown Refrigera- 
tors. He will have 
headquarters __lo- 


S. J. Krakow cated in New 


York City. 


Kramer Trenton Appoints 
Tankle N.Y. Representative 


TRENTON, N. J.—Appointment of 
A. Robert Tankle as direct factory 
representative in New York state for 
the Kramer Trenton Co. has been an- 
nounced here. 

Tankle has been on the manufac- 
turer’s engineering staff for two 
years, where, the company said, he 
has acquired a wealth of experience 
in the design and application of 
various types of refrigeration equip- 
ment. 

Ray S. Graham will continue to 
represent the company in the New 
England area but will no longer cover 
New York state, the manufacturer 
declared. - 


N.Y. Court Rules on Cut 
Prices on ‘Floor Models’ 


NEW YORK CITY—Floor models 
or sample merchandise, unless 
damaged or _ deteriorated, cannot 
legally be sold at below the fair 
trade price of the merchandise, Judge 
Carroll G. Walter of the New York 
County Supreme Court ruled recently 
in a case involving the Empire State 
Camera Exchange, Inc. and the Rey- 
nolds Camera Shop. 

Judge Walter said that merely be- 
cause an article has been taken out 
of its original package, placed in a 
showcase or window, and handled by 
prospective customers does not mean 
it can legally be sold at a price less 
than the fair trade price. 

Damaged or deteriorated merchan- 
dise can be sold at less than the fair 
trade price if the customer is made 
aware of the damage or deterioration 
and provided the discount is fairly 
proportioned to its nature and ex- 
tent, he declared. 


Alton Announces Changes 


In Evaporative Cooler Name 


DALLAS, Tex.—lIn order to tie the 
name of its product directly to the 
company name and eliminate any 
misunderstanding, the Alton Mfg. Co. 
here has announced that in the fu- 
ture its evaporative coolers will be 
known by the trade name “Alton” 
instead of ‘Air-Champ.” 

The Air-Champ was introduced in 
late 1945, B. P. Edelman of the com- 
pany stated. Since that time, more 
than 8,000 of the units, in capacities 
ranging from 5,500 c.f.m. to 12,000 


c.f.m., have been installed. 
—® 


Have you heard. a 


<a 


TERRITORIES OPEN 


w The Nery of ‘ mincotles ééinptéte line 
_of all copper welded cooling.) units. a 
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For Single or Continuous Display of Dairy Products, Produce or Meats 


. and the biggest value your customers’ money can 
buy. Multiply the sales opportunities of UL-2610 by the 
39 other nationally advertised Sherer models of all 
types and sizes and see why a Sherer franchise will 
build your volume, profit and reputation. 


Write for bulletin and franchise information. 


Small, medium or large stores—all are prospects for 
the Sherer Model UL-2610 Self Serve Display. You can 
sell it singly or in multiples of two, three or more for 
display of dairy products, produce, or meats. 
known Sherer quality plus ten outstanding features 
. a repeat sales builder 


make UL-2610's easy to sell . 
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Appliance Wholesalers’ Sales Up 1% 
For 1948; Commercial Volume Drops 


WASHINGTON, D. C.— Sales of 


wholesalers of appliances and spe-. 


cialties during 1948 were 7% higher 
than those of 1947, a report recently 
issued by the U. S. Bureau of the 
Census has revealed. 

At the same time, the bureau re- 
ported that sales by commercial re- 
frigeration parts and equipment 
wholesalers were 8% below those of 
1947. 

The appliance wholesalers noted 
that their December, 1948 sales were 


up 4% from November but 12 below 
the previous December. The com- 
mercial refrigeration group found 
sales for the last month in 1948 to 
be 5% below November and 18% 
short of December, 1947. 

Inventories of appliance whole- 
salers at year-end were down 5% 
from Nov. 30, but 34% higher than 
Dec. 31, 1947. Commercial refrigera- 
tion wholesalers reported inventories 
6% below Nov. 30 and 1% below the 
end of 1947. 


* * * 
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Sales of Appliance, Commercial Refrigeration Wholesalers 


Kind of Business and 

Geographic Division 

Appliance and specialties wholesalers 
DT MIN, 25 4s kann abcd deans 
jo a i | ee 
Hast North Central .............. 
West North Central ......%...4sces 
NS NINERS ois s bs bbe FS o-oo 
Mountain 
Pacific 

Refrigeration equipment, parts 
oS Ul ae ee 


a | 


ee 


Per Cent Change Dec., 1948 Sample 
Dec. Dec. 12 Mos. Re- 
1948 1948 1948 No.of ported 
from from from Firms Dollar 
Dec. Nov. 12Mos. Report- Sales 
1947 1948 1947 ing (add 000) 
—12 +4 4a % 71 10,515 
—11 + 7 +8 6 749 
—17 +16 + 8 13 2,035 
—9 +18 + 9 13 - 1,875 
+ 8 +15 + 7 9 1,207 
--14 —15 + 6 12 1,424 
—13 — 5 +17 8 1,194 
—21 —16 +S 4 807 
—18 — 5 — 8 4 665 


Month-End Inventories of Appliance, Refrigeration Wholesalers 


Kind of Business and 

Geographic Division 

Appliance and specialties wholesalers 
0 ETT ry ee eee 
Be EEE eee ee 


Re 
es eee or ee 
Mountain 
Pacific 
Refrigeration equipment, parts 
III 5. g.57 alae xb.0 ge wwca 60s 


ed 


ee ee 


Per Cent Change Dec., 1948 Sample 

Dec. Dec. 

1948 1948 Reported 
from from No. of Dollar 
Dec. Nov. Firms Values 

1947 1948 Reporting (add 000) 

+34 — 5 50 9,678 

* * ca * 

+ 6 —13 5 888 

+39 —12 10 1,287 

+14 —12 8 1,264 

+48 + 8 11 1,466 

+54 + § 6 1,411 

A * * * 

—1 — 6 15 1,300 


*Insufficient data to show separately. 


Kansas City To Stage 
Electrical Exposition 


KANSAS CITY, Mo.—More than 
40 exhibitors, including a number of 
major appliance distributors, have 
signed up to participate in the Expo- 
sition of Electrical Progress here 
from March 2-6, Joe Vancil, exposi- 
tion director has announced. 


The exposition will be held in the 
municipal auditorium. It will be 
open to the public from 2 to 11 p.m. 
each day and for special industrial 
coverage and dealers from 11 a.m. to 
2 p.m. 

An Electrical Development Forum, 
sponsored jointly by the Midwest 
Research Institute, the Kansas City 
Chamber of Commerce, and the Elec- 
trical Association of Kansas City, 
will be staged concurrent with the 
exposition on Wednesday, Thursday, 


and Friday, March 2-4. Attendance © 


is by special invitation. 
A number of universities are plan- 
ning educational exhibits to show the 


role of the university in providing | 


trained manpower to the electrical 
world and the schools’ part in elec- 
trical research. 


Marble Gay, Jr.,Dies After 
Collision on Pa. Highway 


SCRANTON, Pa.—Marble Gay, Jr., 
one of the owners of the Gay Murray 
Hardware Co. of Tunkhannock and 
Honesdale, Pa., distributor of farm 
and refrigeration equipment, died in 
Scranton State hospital on Feb. 16 
after the car he was driving collided 
with another on a state highway 
near here. 

Gay, who was 53 years old, was 
heading toward Tunkhannock when 
the crash occurred, according to 
state police. The police said that the 
other driver, who was also killed, 
left the road three times and hit a 
culvert before striking Gay’s car. 
The force of the blow sent Gay’s car 
off the road into a field where it 
overturned. 

Gay is survived by his parents 
Mr. & Mrs. Marble Gay, Sr., of Tunk- 
hannock. 

Gay was returning to Tunkhan- 
nock from Scranton. The other 
driver left his home in Brinktown 
about 4 p.m., it was reported. 


Davey Sales Is Successor 
To Percy G. Hansen, Inc. 


AKRON, Ohio—The Davey Sales 
Co. has announced that it is succeed- 
ing to the refrigeration and air con- 
ditioning parts wholesaling business 
formerly conducted here by Percy G. 
Hansen, Inc. 

The company, in its announcement, 
said it was retaining the same em- 
ployes as the former organization 
and adding some new ones. The firm 
is also located in the same place, 
170 S. Forge St., and has the same 
telephone number, Franklin 5301. 


Locker Control Bill Killed 


BISMARCK, N. D.—North Dako- 
ta’s Senate recently killed a bill to 
provide for licensing, regulation, and 
inspection of frozen food locker 
plants. 


<ZENCS> VEN CORP. 


Ds i 


A ONE MAN HAND 
OPERATED LOADER! 


Models from $80.00 


© 50% Savings in Labor. 
® Load Capacity 600 Ibs. 
®@ Fits Any Pick-up Truck 
® Easily Installed. 


in the West See Your 
Local Truck Degler. 


2832 Newell - Los Angeles 26 
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1950 Dairy Exposition 


To Be In Atlantic City; 
Chicago Set for 1952 


NEW YORK CITY—The Dairy 
Industries Exposition will be held in 
Atlantic City in 1950 and in Chicago 
in 1952, it was announced at the re- 
cent 30th annual meeting of the 
Dairy Industries Supply Association. 

DISA said that every effort was 
made to place the next show in the 
midwest but that facilities in Chicago 
are not available until 1952. A survey 
reportedly made it clear that only 
two American cities—Atlantic City 
and Chicago—can house an _ inter- 
national showing of such size. 

The survey, made by George 
Jahnke of Liquid Carbonic Corp., re- 
vealed that facilities required in- 
clude a minimum of 7,000 hotel 
rooms and 300,000 sq. ft. of net 
exhibit space. Charts used by Jahnke 
showed that some cities, such as 
Cleveland, have enough show space 
but are severely short of minimum 
requirements for hotel accommoda- 
tions. 

The possibility of holding a 
sharply-reduced regional exhibit was 
also thoroughly explored. Four cities 
—Detroit, San Francisco, St. Louis, 
and the twin cities of Minneapolis 
and St. Paul—fell within the required 
category, but no immediate decision 
was taken in this matter. 


China Motor Creditors 
Must File Before Apr. 15 


NEWARK, N. J.—-All creditors of 
China Motor Corp. have been ordered 
by the Superior Court of New Jersey, 
Chancery Division, to file verified 
proofs of claim to and including Jan. 
7, 1949, with Richard J. Congleton, 
receiver. 

Claims must be filed not later 
than April 15, 1949. Congleton’s 
address is 744 Broad St., Newark, 
N. J. Plaintiff in the civil action is 
Marine-Midland Trust Co., New York 
City. 


Wheeler Will Head Field 


Engineers for Coolerator 


DULUTH, Minn.—Frank R. 
Wheeler has been appointed super- 
visor of Coolerator field engineers, 
John Unger, Coolerator national 
service manager, announced recently. 

Wheeler will supervise all Cooler- 
ator field service activities. In addi- 
tion, he will organize the first 
Coolerator national factory service 
school, which is scheduled to begin 
a series of 5-day sessions on April 4. 
Coolerator dealer and _ distributor 
servicemen from all parts of the 
country will attend these training 
meetings. 

Prior to the war Wheeler was asso- 
ciated with the Iron Fireman Mfg. 
Co. of Chicago as field service engi- 
neer. During his period of service 
with the Army, he supervised the 
production of numerous instruction 
manuals used by the armed forces 
for training purposes. After the war 
he joined the George F. Brasfield Co. 
as national service manager. 


Delavan Issues Catalog No. 49 
Covering Compressor Parts 


DES MOINES, Iowa—aA new cata- 
log of Delavan compressor replace- 
ment parts is now being offered by 
Delavan Mfg. Co., here. 

The new edition includes over 100 
new parts which have been added to 
the line in the past year. These in- 
clude a complete line of replacements 
for Crosley parts, many new valve 
reeds and valve plates, which are 
now furnished with upper and lower 
gaskets. 

The new catalog designated No. 
49, has an alphabetical index. 


City Requires Inspection Fee 
For Washers, Waste Disposers 


ROYAL OAK, Mich.—A $1 fee for 
inspection of installations of garbage 
disposer units and stationary wash- 
ers was established here recently by 
the city’s commissioners. 

City Engineer E. J. Giffels pointed 
out to the commission that §8-in. 
sewers are not designed to handle 
loads imposed by garbage disposers. 


~ 
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Govt. Studies Off-Flavors 
In Frozen Milk, Cream. 


WASHINGTON, D. C.—Studies of 
the off-flavors which develop in milk 
and cream held under frozen -or re- 
frigerated conditions, and of. the 
physical changes in milk frozen from 
long storage, are being made by the 
Bureau of Dairy Industry, the De- 
partment of Agriculture has an- 
nounced. 

These problems are among many 
of the dairy industry now being at- 
tacked from various angles by agen- 
cies of the Agriculture Department 
and state agencies under the Re- 
search and Marketing Act. Relative 
to the studies on refrigeration of 
milk and cream, the department 
said: 

“If it can be learned how to handle 
or treat those dairy products when 
they are held under low tempera- 
tures, more efficient utilization might 
result through more successful carry- 
over of such products from surplus 
to deficit periods or areas. 


Texas Market Has120 Ft. 
Of Self-Service Display 


SAN ANGELO, Tex.—More than 
120 ft. of self-service, open, refriger- 
ated, meat cases are an outstanding 
feature of the M System Store No. 1 
at the corner of Chadborne and 
Harris streets here. 

The 120-ft. display features cases, 
which are provided with sliding mir- 


ror backs for a better view of the. 


cellophaned packaged meats below. 
Outstanding features along the dis- 
play include separate cases for 
smoked meats, luncheon meats, poul- 
try, fish, offal meats, and two cases 
devoted entirely to steaks. 

It requires six girls and three 
butchers to keep the cases full under 
ordinary operating conditions, ac- 
cording to the management. 


Concurrent with installation of the 
retail cases, the market has also con- 
structed a new 14 by 20-ft. walk-in 
refrigerator, which will be used as a 
“holding room” for frozen, pre-pack- 
aged meats, to meet weekend demand. 


President of NcrsA 
Talks to Eastern Group 


NEW YORK CITY—A program 
which he hopes to present at the 
national convention in Atlantic City, 
N. J., in November was outlined 
during a meeting of the Commercial 
Refrigerator Distributing Association 
of New York and New Jersey by 
Russell Maintain, president of the 
National. Commercial Refrigerator 
Sales Association. 


Maintain also reported on results 
of his recently-completed 4,000-mile 
trip around the country to strengthen 
association membership and secure 
assistance from local groups for his 
national program. 


Members in attendance at the 
meeting, held in the Alden hotel 
here, included Clayton E. Webb, Hill- 
Metropolitan Corp.; W. O. Crabtree, 
Jr., Hussmann Refrigeration, Inc.; 
Karl Kugust and George Sutphin, 
Kelnard Sales & Service, Inc.; Sol 
Haar, Mann Refrigeration Supply 
Co.; Harry Culbertson, McCray Re- 


frigerator Co.; David Meister, S. J. 
O’Brien Corp.; Frank DeMaria, 
Harry Page, Inc. 

Also Barnett Berch, Shultz Asso- 
ciates; Charles Q. Sherman, manu- 
facturers’ representative; J. S. Lip- 
ack, Super-Cold New York Co.; J. F. 
McGorty, Warren-Connolly Co., Inc.; 
John Poth, A. C. Wicke Mfg. Co.; 
and Fred Rhorlick and John Patter- 
son, Valmart Corp. 


Commercial Dealers’ Operating 
Experiences In ’47 Available 


HAMILTON, Ont., Can.—Copies of 
“Commercial Refrigerator Dealers’ 
Operating Experience In 1947,” a 
report prepared by Dun & Bradstreet 
for the Commercial Refrigerator 
Manufacturers Association, is being 
distributed to its members by the 
Canadian Refrigeration Manufactur- 
ers Association, reports G. P. Mc- 
Candless, secretary. McCandless said 
the Canadian association will send 
the report to anyone else who is 
interested for $1.25 a copy (duty 
paid). 
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te SHELF DISPLAY Yet 


REFRIGERATED 
SHELVES 


SELF- SERVICE | 


SELF SERVICE 


maximum REFRIGERATED DISPLAY 


There is a Koch Refrigerator 

or Display Case for nearly 
every type of business. The 
seven models shown here 

ore representative . . but there 
are many other sizes s ond styles. 


@ Three Sales-Making, Refrigerated Shelves 
© Occupies Only 6-ft. of Wall Space | 
27-sq. ft. of Refrigerated Display Space 


Heavy Fibre-Glass Insulation 


Individual Cooling System for Each Shelf 
Full Length Plate Glass Mirror on Upper Shelf 


Underwriters’ Laboratory Listed 


IN A minimum OF FLOOR SPACE... 


Individual Full-Length Fluorescent Light on Each Shelf 


Exterior Fronts and Ends Finished in Gleaming White Porcelain 
Price Tag Molding Mounted in Front of Each Shelf 
¥4.in. Polished Plate Glass in Front and Ends 


B Send Today for Details and Open Territories 


KOCH REFRIGERATORS, Dept. RN3 
North Kansas City 16, Mo. 


Gentlemen: Please send full information regarding KOCH 
Refrigerators. 
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G-E Opposes -- 


(Concluded from Page 1, Column 4) 
by representatives of all G-E locals, 


opening of negotiations. At the con- 
ference at which the bargaining pro- 
gram was drafted, James J. Matles, - 
the union’s national director of or- 
ganization, was quoted as saying ‘‘the 
greatest pre-neogiation victory” the 


Patman Charges Reg-W 4,172,144 Household Units Sold 
‘Leads Us Into Depression By Rina, Bivens During 1948 


. e n would repeal of WASHINGTON, D. C.—Consumer ti 
CLG se ats ine te team At credit controls have “carried the YEAR 1948 (14-11 Companies) f 
last three years, whereas the com- However, there was no suggestion pred too far Prange sea Domestic r 
pany’s prices had gone up 36% and that the union would delay its talks 4” een ‘ it . Pg: ; a < (48 States Other p 

its profits 138%. The union also as- with management until Congress had sen y Ae vg? yn ie oe an we Sizes and D.C.) Canadian Foreign Total 
serted that the productivity of the completed its consideration of new last week to Federal Reserve Board =, 7 | 0 4. MMe Sy a i. 
average worker had gone up 25% labor legislation. oc ne seston agg er +a a er oe” aa rn 18,900 228 19,123 | a 
a rr agua of workers were formal report that in his opinion Be Te 8 ob erceeessare 268 we 268 > 

§ laid oft. “ ° ° A Co. ee ineamede 471,221 — 44,344 515,565 

All of these statements were chal- Suit Filed Challenging — peti Barco gyn Ricard iy a iinomelegin 1,135,381 707 71,608 1,207,696 | a 
lenged by Boulware. He said that ‘ wiibten Gieite Wetiinn takin te att. © OB Ea ven svnseysceee 1,204,291 109 47,472 1,251,872 ba 
the take-home pay of hourly rated Lincoln Plumbing Law pected to meet very soon, and first 7 9 and 10 ‘eu. ft. ...... 1,033,945 7 ~ 29,156 1,063,108 * 
workers at G-E had risen 92% since order of business will probably be % 11 and 12 cu. ft. ..... 108,492 1 2,409 110,902 | 
19405 ine fast to the company Of LINCOLN, Neb.—Clifford L. Rein, an investigation of just how Regula- 9% 18 cu. ft. and up ..... 81 in ve - | 
pee eget 4 ree ee its local attorney, has filed suit in dis- tion W is affecting consumer goods. 10. Total ................. 3,976,091 824 195,229 4,172,144 a 
sale 08 public er ie only trict court questioning the validity of Participating companies: Admiral Corp.; Crosley Div., Aveo Mfg. Corp.; | m 
a little more than 40%. Lincoln’s plumbing ordinances which R d A li The Coolerator Co.; Frigidaire Div., General Motors Corp.; General Electric } Vv: 

- prohibit anyone but a _ licensed epossesse ppliances Co.; Gibson Refrigerator Co.; Hotpoint, Inc.; International Harvester Co. (In 
a ~ S percentage basis, Boulware plumber from installing plumbing. ‘i 4-1-48); Kelvinator Div., Nash-Kelvinator Corp.; Norge Div., Borg-Warner | pl 
m prt es otis 7a Prag ss oa bi dl His petition declared that such pro- Remai n Under Reg. W Corp.; Sanitary Refrigerator Co. (In 9-1-48); Seeger Refrigerator Co.; Stoddard cl 
. aa — en oe saint) visions are arbitrary and unreason- Mfg. Co. (In 6-1-48); Westinghouse Electric Corp. tk 
; able, and that they promote “mo- WASHINGTON, D. C.—Sales of re 

ee a jest et ‘oo ‘nopoly, discrimination, and restraint repossessed appliances that were ori- b N S \ T - 

ee ee Se oN en +0r of trade.” He asks, in effect, that ginally sold under terms of Regula- 

discussion this year under the G-E ivate citizens be permitted to in- tion W are still subject to that regu- Decem oF rome Ses otal 344, 438 Units } 


“i Coan 


contract, which does not expire until 
spring of 1950. This, it was pointed 
out, would automatically rule out any 
consideration of a reduced work week 
or other considerations, but Boul- 


stall their own plumbing if they 
operate in accordance with specifica- 
tions. 


lation, the Federal Reserve Board 
declared in a recent clarification. 
That means that when a re- 
possessed article is sold again on 
the instalment plan, the sale must 


Nema Sales for December and Year 1948 
Complete Refrigerators Only 


(Lacquer and Porcelain Exterior Cabinets) (Advertised Sizes) 
DECEMBER (14 Companies) 


: ware’s statement brought home the Alter Issues Dependabook 149 be done in line with Regulation W ‘ieneiiecthn ' 
i fact that he didn’t see any merit ‘ requirements down payment of maxi- (48 States Other 
ss in the union’s proposal. Covering Refrigeration Parts mum loan value, instalment payment, tens an Craton Forel Total 
He stated that G-E had experi- and maturity. Bic - . Ov 
e y 
. enced virtually no reduction in its | CHICAGO—Harry Alter has an- Transfer by a finance company or 1: Less than 4 cu. ft..... i ” pond a 
; over-all employment, and that any nounced the release of his latest other registrant to a third person of 2 4 CU. ft. .......+-++++5 2,069 7 2,076 tr 
increases in individual productivity catalog of refrigeration parts and the unpaid balance of a listed article, °% 5 CU. ft. -..---...+++-- soso o_ oe er 
were more the result of improved supplies, the Dependabook No. 149 the effect of which would release the ‘4 6 CU. ft. .........-.--- 55,164 ace 3,415 58,579 te: 
techniques and plant operation than for Spring, 1949. Free copies can be original obligor or purchaser to sub- 5 7 Cu. ft. ...........+-. 64,712 2 3,477 68,191 of 
they were of increased individual obtained by writing to The Harry stitute a new obligor or purchaser, §& 8 Cu. ft. ............-. 94,944 18 4,929 99,891 w 
effort. Alter Co., 1728 S. Michigan Ave., would be subject to conditions of the 7 9% and 10 cu. ft. ...... 107,265 4 1,834 109,103 sic 
No date has been set for formal Chicago 16. regulation, the board declared. 8. 11 and 12 cu. ft. ..... 6,231 92 6,323 | 
@ »% I ct. tt. and up ..... 56 auth i 56 se 
evente DF aki ae gee ae PER ee ee 330,660 24 18,754 344,438 co 
Concentrate on the ® | Household Sales - - NLRB Ruling - - Ki 
ae (Concluded from Page 1, Column 5) Fo 
a sales were in the 7-cu. ft. and smaller (Concluded from Page 1, Column 5) 
Cr sizes. union activities, questioning em- j ha 
, * In the tabulation at the bottom of Ployes about their union affiliations, Th 
‘ ©). | page 1, AIR CONDITIONING & ReFRric- Spying upon meetings of employes, wt 
‘ od ERATION NEWS brings up to date its Urging employes to quit the union, en; 
ea ir AS op nin 2 cumulative record of electric refrig- nd threatening discharge to em- no 
j erator sales, retirements, and mar- Ployes who joined the union. ; 
A ket saturation, which it began re- in 
; 4 cording more than 20 years ago. BASIS FOR DECISION on 
The item of “retirements” is one The board based its decision, in wo 
0 needing explanation. “Retirements” part, upon the fact that it had pre- an 
are distinguished from “trade-in” viously asserted jurisdiction over the — 


Fivescse espe 


TYPHOON sct-containea. 


free-standing units require no duct 
- work — installation is quick, easy — 
_ you can do more jobs per year — 
your dollars turn over faster. 


2. ton 


Ph s0n 


Tie up with 


TYPHOON 


Backed by a sales-winning 


sales because in order to be counted 
as a “retirement” the unit must ac- 
tually be junked. 

During the war years, when no re- 
frigerators were being produced, the 
NEWS in its estimates held the retire- 
ment figure to a minimum, realizing 
that special efforts were being made 
to keep all units in operation. 

A similar viewpoint was taken in 
1946 and 1947, when the demand was 
very high and refrigerators were 
scarce, and units that could be re- 
operated at all were not taken off the 
market. 

However, in 1948, the editors be- 
lieve that a great deal more of the 
“junking” procedure took place, since 
new refrigerators were more gener- 
ally available. Also, it must be taken 
into consideration that millions of 
refrigerators have lived well beyond 
their life expectancy. 

Used refrigerator specialists claim 
that a high percentage of refrig- 
erators being taken in trade these 
days cannot be re-operated. 


Maryland Bans Waste Disposer 
Use In Wicomico River Area 


SALISBURY, Md.—The Maryland 
Water Stream Pollution Control Com- 
mission recently banned the use of 
garbage disposers in this area. 


Hudson Sales Corp. of Los Angeles, 
the firm from which Townsend held 
his dealer’s franchise and purchased 
his automobiles. The board said: 

“. . . we take judicial notice of a 
prior proceeding before the board, in 
which we asserted jurisdiction over 
Hudson Sales. In that proceeding, we 
found that during 1946, Hudson Sales 
purchased Hudson automobiles, parts, 
and accessories, valued in excess of 
$1,000,000, of which more than 75% 
was received from points outside the 
State of California. 


CARS CAME FROM 
ANOTHER STATE 


“On the basis of the record herein 
and the findings in the above-men- 
tioned prior proceeding, we find that 
a substantial portion of the Respon- 
dent (Townsend’s) business involved 
the sale of new Hudson automobiles 
which were originally shipped from 
points outside the State of California. 

“The Trial Examiner concluded, 
however, as the Respondent in its 
opposition to the motion to reopen 
the record now urges, that even as- 
suming such findings of fact, this is 
nevertheless not a proper case for 
asserting juridiction. This conclusion 
is based largely on the fact that none 
of the cars came to the Respondent 
directly, or were shipped by the 
Respondent, across state lines. 

“While this is a circumstance to 


: Installation of these units, it was 
program of dealer promotion and contended, would increase pollution be considered, we do not give it con- | 
Plus sales-training. Nationally advertised. of the Wicomico river which now trolling significance in a business in- 
carries off the city’s raw sewage. volving the national distribution of 
a line of: EVAPORATIVE This decision might be changed, it new automobiles on a franchise basis, | 
7 =) was indicated, when a garbage dis- which we have found not to be local = 


CONDENSERS — 3-5-7 and 
10-ton sizes. COMPRES- 


TYPHOON'S 


poser plant is constructed here. 


in character.” 


Are You Looking for An Easy Way "S 
to Handle Stoves,Refrigera- 


tors and Freezers 


Solve Your Problem with the New 
ROLL-OR-KARI Dual Trucks 


Patented Step-On-Lift * Folding Handles 
Capacity 1000 Lbs. * Shipping Weight 40 Lbs. 
WRITE TODAY 


THE ROLL-OR-KARI CO. 


MANUFACTURERS 
ZUMBROTA MINNESOTA 


SORS — }/2-ton to 50-ton 
units. LOW SIDE UNITS — 
3-5-7-10-ton. 


40th Anniversary 
1909-1949 
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Par Units Claim Large 


Capacity, Quiet Operation 


TOLEDO—Extremely quiet opera- 
tion and large capacity are claimed 
for four new Par condensing units 
recently announced by the Par com- 
pressor division, Lynch Corp., here. 

The condensing units, called the 
RA-2, RA-3, SC-2, and SC-3, feature 
an over-size condenser and a tur- 
bine-type silent fan. They also have 
ring-type pistons (two compression 
and one oil) and an _ interlocking 
eccentric and fly wheel that runs 
in either direction. 


A built-in oil separator is said to, 


prevent circulation of excessive oil 
and oil slugging. An extra large fine 
screen strainer prevents all foreign 
matter from entering compressor 
valves, the company said. 

The motor has built-in overload 
protection and the suction and dis- 
charge line valves are mounted on 
the body so that the head is readily 
removable. 

The new units are being sold 
through Par franchised wholesalers, 
according to the manufacturer. 


Culver Is Westinghouse 
Agent for Water Coolers 


CHICAGO — Sydney K. Culver, 
owner of the S. K. Culver Co., has 
been appointed a direct factory dis- 
tributor of Westinghouse water cool- 
ers for Chicago and _ surrounding 
territories, Walter Baker, manager 
of the northwestern district of the 
Westinghouse electric appliance divi- 
sion, announced recently. 

Culver has been active in the sales, 
service, and engineering of water 
coolers for the past 15 years. 


Kilgore Is Sales Engineer 


For Thermal Products, Inc. 


LOS ANGELES — Philip Kilgore 
has recently become associated with 
Thermal Products, Inc., refrigeration 
wholesaling firm here, as a_ sales 
engineer, the company has _ an- 
nounced. 

Kilgore was formerly in the heat- 
ing and ventilating division of Lock- 
heed Aircraft Corp. He has also 
worked with Gay Engineering Co. 
and Acme Industries. 


Denver Drugstore Finds 


Bulk Ice Cream Sales 
Attract Many Customers 


DENVER—Although many drug- 
gists have given up handling bulk ice 
cream altogether, on the theory the 
extra time and trouble and smaller 
profit involved makes this service un- 
economical, careful merchandising of 
bulk ice cream can show many ad- 
vantages, according to Jack Rudolph, 
head of Ivanhoe Drug Co. here. 

“Through questioning our _ cus- 
tomers, we have found that there 
are many people who still prefer 
bulk ice cream over the standard 
machine-packed variety, and _ that 
most of these customers will go out 
of their way to buy the bulk variety,” 
he declared. 

“Therefore, we keep a large variety 
of flavors in bulk ice cream always 
available, and find that every depart- 
ment in the store has profited from 
| ag 

A large silhouette sign, with white 
cut-out letters, has been installed 
over the fountain. The sign reads 
“We bulk Swift ice cream’’—to make 
it instantly apparent to every enter- 
ing customer that the store em- 
phasizes the bulk variety. 

Prices for bulk ice cream are 43 
cents a pint, as compared to 35 
cents for the standard self-service 
type of package. 

Willingness to accept the “bother” 
of packaging the bulk ice cream is 
more than offset by the large volume 
which has been created by the Den- 
ver drugstore. 

“We sell an average of 200 gals. 
per month of bulk ice cream even 
during the winter months, 
around 350 gals. a month in the sum- 
mer season,” Rudolph pointed out. 
This compares to approximately 115 
gals. of packaged ice cream during 
the winter months, and 175 during 
the summer. Maintaining a summer 
volume of 500 gals. a month in our 
suburban location is entirely trace- 
able to the bulk ice cream specialty.” 


That bulk ice cream still “wins 
out” over standard package varieties 
has been definitely proven at the 
Denver drugstore due to the long- 
range deliveries which have been 
made, and the fact that many people 
drive regularly out of their own dis- 
tricts to reach the Ivanhoe drug- 
store. 


line of sizes. 


MONTREAL 28, QUEBEC, CANADA — 


ROTARY SEAL 


REPLACEMENT UNITS 


Vv Simple in Construction WEasy to install 
WV Efficient in operation ¥ Economical... you get 
all these important features in 18 years of time-tested, 
performance-proved ROTARY SEALS... A complete 


MORE THAN mechanical AT ALL 

848 LEADING 

MODELS JOBBERS 
Certainty!” 


2020 NORTH LARRABEE STREET 
CHICAGO 14, ILLINOIS, U.S.A. 


bcp: AGENT: 2025 ADDINGTON —-" 


UNIT 
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Oil Heat Exposition To. 
Be In Boston May 16-20 


NEW YORK CITY—A. E. Hess, 
managing director of Oil-Heat Insti- 
tute of America, has announced the 
preliminary program for the National 
Oil Heat Exposition and 26th Annual 
Meeting of OHI which will be held 
in ‘the city of Boston, May 16 
through 20. 

Already the greater part of the 
floor space for the exposition has 
been taken and space demand con- 
tinues. Interest of the trade in the 
exposition and the convention is 
demonstrated by the many hotel re- 
servations being made in Boston by 
manufacturers and dealers who plan 
to be present. 

Mechanics’ Hall, where the expo- 
sition will take place, has a floor 
space of 27,000 sq. ft., Hess said. 
This is equal to the largest show 
ever put on by the Institute. It is 
as large as the exposition last year 
at the Chicago Auditorium. 


In conjunction with the National 
Oil Heat Exposition, OHI will hold 
its 26th Annual convention at the 
Statler hotel in Boston. As with the 
exposition, the annual meeting has 
become recognized as the outstanding 
event of the year in the oil heating 
industry from the standpoints of in- 
structiveness, business contacts, and 
good fellowship. Important speakers 
will be heard on such vital subjects 
as merchandising, engineering, con- 
struction, and industry problems, it 
was indicated. 

Hotel reservations may be made by 
writing Boston Chamber of Com- 
merce, Housing Bureau, 80 Federal 
St., Boston. 


Ultra Modern Home of ‘Magic Chef’ Ranges 


LEFT: This is to be the new 

administration and sales dis- 

play building.of the American 

Stove Co. It is air conditioned 

to further add to its functional 
efficiency. 


American Stove Moves Administration, 
Sales Display to New Headquarters 


ST. LOUIS—The American Stove 
Co. here, manufacturer of “Magic 
Chef” ranges, has moved into its 
distinctive, new, air conditioned ad- 
ministration headquarters and sales 
display building. 

The new building, designed by 
Harris Armstrong, combines modern 
beauty of design with utmost func- 
tional efficiency. Its simplicity of 
form and handsome rich surfaces 
make it the outstanding structure in 
its surrounding area. Up-to-the-min- 
ute air conditioning, lighting, and 
interior design contribute to the 
comfort of workers and visitors. 

Air conditioning equipment for the 
new building included Marlo cooling 
coils and blast steam coils exclu- 


sively. Three Chrysler Airtemp radial 
compressors, each with 50-ton ca- 
pacity were installed to handle the 
air conditioning requirements by the 
Sodemann Heating & Power Co., 
heating, ventilating, and air condi- 
tioning contractor. 


Engineered Equipment Moves 


INDIANAPOLIS — Engineered 
Equipment Co., Inc. here has an- 
nounced that it is moving to a new 
location at 1313 N. Capitol Ave. The 
new building provides space for sales 
office, engineering, warehouse, and 
service department all under one 
roof, the company said. Telephone 
number is Lincoln 7640. 


and @— 


« because Wolverine Capillary Tube is unlike 


any other on the market 


« and because it is so widely recognized for 


its many distinctive qualities 


a 


e we think it is worthy of an identifying name 


to distinguish it 


We introduce to you the trade name 


CAPILATOR 


—the precision-tested capillary tube used for restriction purposes 


—seamless copper 
—drawn to close tolerance I.D. (+ .001") 


—machine burred 


’ 


—ends paper-wrapped 


—washed inside 


—tested for pressure-drop 


These features assure the highest efficiency in operation 


CALUMET 


WOLVERINE 
AND HECLA CONSOLIDATED COPPER 


MANUFACTURESS 


1413 CENTRAL AVENUE 


TUBE 
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(Concluded from Page 1, Column 1) 


deals on the side—all at the expense 
of taxpayers. 

These are the exceptions, the in- 
dividualists. They should be exposed. 
Or possibly, they should be slightly 
admired, in a left-hand way! They’re 
better than the loafers, the leisurely 
coffee-drinkers who “just go along 
for the ride,’ because at least they 
do something with their idle time. 

The hitch-hikers-to-nowhere  bu- 
reaucrats are nothing but festers on 
the sore of the Body Politic. They 
are the termites who report each 
morning to their assigned niches in 
the Pentagon Bldg. or its equivalent, 
read four newspapers, send flunkies 
out for coffee and cigaretes half a 
dozen times a day, and make an Art 
out of delaying the game. 

This Art is based on the mastery 
of so-called “work” duplication and 
the quintuplication of reports on that 
work. Everything must be done 
twice in a bureaucracy, then twice 
again by duplicate branches; and all 
reports must be countersigned by 
the Seven Sacred Signatures. 

Twin breakfasts, double lunches, 
and second, third, and fourth cocktail 
hours are the occupational hazards 
(and privileges) of hitch-hiking, non- 
contributing professional bureaucrats. 

In contrast: 

Briefcases bulging with held-up 
reports, loathesome fat mamas to be 
rhumbaed, trivial errands to be run, 
“channels” to be followed, egoes to be 
canonized, appeals from decisions to 
be buried, ideals to be compromised 

. such are the humiliations which 
an honest man who enters govern- 
ment service for a brief. interlude is 

‘supposed to stomach. ~~ 

Most of them do 

awhile . 


br 


So many “layers” of verbytden-. 


ing authority are above thetly Weigh: 


after” ‘< 


ing down, exerting subtle pressures, 
side-tracking crusades, dampening 
ardor—that in time even some of the 
best of them sigh: .,. = 

“What’s the use?®. Might as well 
be a good fellow and join the 
seer anaes . 


Ickes Took It for “Granted 


Among ‘all the wetiiiaa of FDR’s 
cabinet, Secretary of the Interior 
Harold Ickes is generally credited 
with being the most conscientious 
and the most averse to wasting the 
taxpayers’ money. Yet “Honest Har- 
old,” as he reveals in his Memoirs, 
took it for granted that unnecessary 
jobs had to be created even in his 
Bureau. 

In recounting his efforts to get rid 
of an unacceptable Under Secretary 
of the Interior .whom FDR had 
foisted upon him, Ickes  blandly 
writes: 

“The Under Secretary had as his 
executive assistant—what use he had 
for an executive assistant, or could 
ever have had, it is difficult to under- 
stand—an inexperienced brother-in- 
law, in addition to whom he had a 
receptionist and two secretaries.” 

(Parenthetical note: If this Under 
Secretary had no use for an executive 
assistant plus staff, why did Ickes 


allow him to hire them? It was 
Ickes’ Bureau, wasn’t it?) 
“However,” Ickes continues, ‘West 


continued to be Under Secretary. I 
had heard that he would not resign 
unless a job of at least equal impor- 
tance were bestowed upon him... . 
It happened that there was a vacancy 
in the office of the Collector of Inter- 
nal Revenue in the Treasury Depart- 
ment. The President instructed (his 
son) Jimmy, while keeping the glad 
tidings from Henry Morgenthau, Jr., 
to have the papers made out appoint- 
ing West to fill this vacancy .. . 
(Morganthau then. protested). ... In 
the end he was given a very minor 
job as a member of the Processing 
Tax Board of sae! gd in the Trea- 


sury.” 


In his Memoirs ms Curmudgeon” 


“Ickes makes no apology for keeping 


‘on the public payroll a man (and his 
‘unecessary staff) whom he consid- 


ered not only incompetent but de- 
testable. 


And if Ickes took bureaucratic 


““payroll-padding (robbing the taxpay- 


ers) for granted—even when he de- 
tested the appointee—the Lord only 
knows how many incompetent bu- 
reaucratic leeches a Harry Hopkins 
might, have allowed and/or encour- 
aged to feed at the Public Trough. 


The Washington Housing 


Snarl 


Manufacturers who had to run to 
Washington every few days to learn 
what they were expected to do next 
(during World War II) seldom knew 
where to find the man they were 
supposed to see. He was always 
moving from one office to another. 


That gave rise to the classic joke: 


“The WPB has 29 divisions, but 
only 28 buildings; so one division is 
constantly in transit.” 

So rapidly did the WPB, OPA, the 
chair-borne Army and Navy, etc., 
expand that stenographers typed in 
halls, executives officed in broom 
closets and bathrooms, and _ toilet 
stools served as chairs. 


One WPB division this writer con- 
tacted frequently was housed in an 
abandoned’ grade-school __ building, 
where officials and sub-officials sat 
and worked at rickety old school- 
desks against which their knees 
bumped, and which snagged the 
nylons of their stenographers. 

Apartment buildings, warehouses, 
Potomac cabin cruisers, Quonset huts 
—anything with a roof and a floor— 
served as offices and apartments for 
the expanding bureaucracy. 

In the meantime, living quarters 
for government toilers (and loafers, 
too) were abominable at best, non- 
existent at worst. While teams of 
recruiters scoured the hamlets of 
nearby states for clerks and stenog- 
raphers—promising them high pay 
and a wonderful time if they’d come 
to Washington—thousands of their 
predecessors tramped the streets, 
slept under the stars, and doubled up 
on single cots in rookeries. 

Never were so many hoodwinked 
by so few. 
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with an entirely NEW— 


CONTINUOUS OPEN-STYLE DISPLAY CASE FEATURING 
3 Giant ‘Fully Refrigerated,”” Full-Vision Display Shelves 


Think of it! One Case for Self-Service... 


—_ eee 


poppers Choice , 


IS YOUR KEY TO “BIGGER SALES” 


Millions of shoppers, throughout the world, have indicated their choice for “Self-Service” 
and now, to meet this demand, FOGELS offer dealers the "Profit Opportunity of the Year” 


Dairy Products, Meats, Produce, Beverages, Candy and other Perishables. 
This case should sell on sight . . . Smartly styled . . . Brilliantly Lighted . . . Economical to operate ... it's 


designed to attract attention and “Build Sales.” 
WRITE—WIRE—PHONE . . . TODAY! 


for full details concerning the valuable FOGEL Sales Franchise. Sign up 
. NOW! Be the first to sell this out- 


for greater profit opportunity . 


standing case, and other top quality FOGEL equipment, in your territory. 


Use coupon for immediate action. 


sections can be added (without the usual in-between-ends that obstruct 


_ 
I 
Remember it's “Continuvous'’ and “Continuous” means repeat sales. New J Pleo 
‘ 
view and waste space) to meet your customers expanding needs. } 


[_] Detailed information Triple-Deck Display Case. 
(-] Complete line (illustrated) folder. 

Name of Concern 
Name of Sender. 
Address 
City, Zone___ State 


MAIL THIS COUPON, NOW 
Zivs FOGEL REFRIGERATOR CO. 
5400 Eadom Street, 

Philadelphia 37, Pa. 


se send me, free of charge, information checked below: 


hee me ae ee ee ee a 


ig Death and Conformity, 


The “big shots” (the Roosevelts, 
Joneses, Morganthaus, and the Wall 
Street lawyers) lived like kings in 
massive, overstaffed mansions while 
thousands of clericals huddled to- 
gether in rabbit warrens. Henry Wal- 
lace was chauffered from speech to 
seance in a Cadillac limousine while 
The Underprivileged whom he slob- 
bered over with his affection (or 
affliction!) jampacked themselves 
into disabled old buses and streetcars 
and dusty lofts. 


“Bleeding-hearters” rode _ high, 
wide, and handsome, while the “com- 
mon people,” -of whom the former 
were so solicitous in their radio 
addresses, were never sure of pro- 
tection from the rain. 


The Rough Deal 


“Government gals” (WAVES, 
WACS, and just plain stenographers) 
outnumbered the men in Washington 
at least 15-to-1, during World War 
II, and they were imposed upon in 
almost that ratio. 


Sure, they were taken out for 
“cokes” in the daytime. Sure, they 
were flirted with on the escalators of 
the Social Security building and the 
elevators of the Pentagon. Sure, 
they were proud that they had been 
singled out from among many for 
their beauty and personality and 
high I.Q.’s. 

In daytime, they “had it good.” 
Not too much to do, and plenty. of 
companions to do it with, most- of 


the time. Grand offices and ample 
equipment. Pleasant, unhurried as- 
sociates. The thrill of sharing in 


presumably important work. Not bad 
at all. 


Nights were a different story. 
Their bedrooms and barracks were 
so abysmal that they escaped them 
in movies and cocktail lounges and 
barrooms in female groups of two, 
four, eight, twelve, and sixteen. 


It goes without saying that many 
of these recruitees were unhappy 
and restless. But they “seen their 
duty and they done it.” They were 
anxious to help win the war. So they 
accommodated themselves to jammed- 
up transportation, inferior housing 
and recreation facilities, and sheer 
boredom, as best they could. 

As to the dollar-a-year men, and the 
full-time Rugged Patriots lent to the 
war effort by Business, all the above 
hazards were multiplied to the nth 
degree. They slept two-in-a-bed in 
lousy hotel rooms which were too 


small. and too hot, and too uncom- © 


fértable for dogs. They worked 14 
to 16 hours a day while subsisting 
on leathery sandwiches and gallons 
of coffee. They week-ended with 
their families too seldom, and their 
woes were compounded by nerve- 
wracking legal and political handi- 
caps. 

Those who survived and retained 
their sanity deserye medals and 
statues in Washington’ s numerous 
parks. , 
———— 

Youth, Thy Name Is eae 


In a bureaucracy, those who are 
“in” first get the best apartments, 
the cushiest assignments,¢, and have 
the highest seniority. All wio“follow 
these seniorists must stand in line, 


and beg for small favors. This goes | 


for the patriotic businessmen as well 


as for the glamour-enthralled stenog- 


raphers. 


To get ahead, to live decently, too | 


many recruitees and inductees be- 
come “yes men” and pliant women. 
Their food, drink, and shelter are 
dispensed by old settlers. In conse- 
quence, Idealistic Youth and the 
Rugged Patriots are manipulated and 
hamstrung unmercifully by crafty 
old-timers in government. 


Bureaucracy is like that. 


Seniority-proud “old settlers” sty- 
mie the young and the newcomers in 
any bureaucracy. Bright new ideas 
and suggestions for the improvement 
of vine-covered routines invariably 
are pigeon-holed. In arteriosclerotic 
officialdom, the only chance Youth 
has of climbing is to observe the 
Rules and Regulations, and to wait 
for many superiors to die. 


Gloomily and hungrily, youthful 
recruits to the peaucratic “caste 
system” observe’ that the Seven 
Sacred Signatures, and the Surcease 
of Seniority, ‘pre-empt their fishing 
spots. So some of them indulge in 
foolish, sissy ,radicalism. 


“If their orily hope of advancement 
it’s no 
wonder that impatient young con- 
tetders do silly things. So long as 
favoritism is practiced by the power- 


ful, the weaker youngsters will “play 
the game” according to the posted 
rules, even if the latter gall them. 


The bureaucratic “game” is scored 
according to whim-rules. Whoever 
is the department head or “senior” 
names those accomplices who may 
accompany him on the “mighty 
organ.” It isn’t what you know, 
it’s whom you know (and play up to) 
that counts. 

Intrigues and posterior-osculating 
are the sine qua non in a bureau- 
cracy, then; rather than the old- 
fashioned ideals of doing a job better, 
or producing better things at lower 
cost (as in a Free _ Enterprise 
“game’”’). 

‘At the end of this downhill road 
(a completely bureaucratic police 
state) the political “game” is played 
by rough characters, indeed. 

Treachery and violence are the first 
principles of this deathly contest for 
power. 


Cruelty, turmoil, senselessness, and 
abject servility are the end-products. 

Iconoclastic protests against obvi- 
ous injustices are convoluted into 
outright thuggery when the brutal 
totalitarians assert leadership of a 
reform movement. 


Pleas for help are jumped upon 
and magnified by the Communists, 
and distorted into arguments for 
totalitarian controls. 


Once the Communist-backed Re- 
formers are given the go-ahead sig- 
nal, they become high-and-mighty 
Dictators. 

We should warn the _ eager-to- 
make-things-better hotheads among 
our Youth that most Reformers can’t 
be trusted; that many bureaucrats are 
Quislings under their skins, and that 
the Ideal of Perfect Justice is fouled 
up worst by omnipotent governments. 


The Mixmasters 


Having been appointed, rather than 
elected, bureaucrats have double 
allegiances: (1) to their assignments; 
and (2) to their patrons. 


Presumably they are competent. 
Often they aren’t. 


Presumably they’re conscientious. 
More often they’re primarily loyal to 
their appointers. 

When conscience gets in the way 
of loyalty, we’ll give you one guess 
as to what happens to..brave princi- 
ples in a politically-appointed. gov- 
ernment bureau. 

Politics wins; the People lose. 

Plutocracy (the bureaucracy of the 


Middle Ages) was hated and dis- 


trusted by the near-geniuses whg@ 
wrote the U. S. Constitution. Wash; 
ington, Franklin, Madison, Hamilton; 
and their collaborators endeavored t 
prevent invested bureaucracy from 
dead-heading future American gen- 
erations into the old nationalistic 
cul-de-sac, when they framed our 
remarkable Constitution. 


Any kind of progress is resented 
by vested authorities, they reasoned. 
Purposely, they phrased the aims of 
our flexible Constitution in interpreta- 
able termg to leave room for progress. 

And they did a great job too. 


(To Be Oontinued) 
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GREENE MOULDING ASSEMBLIES 


If you are using plated castings or one- 


piece stampings for grille work, louvres, 
~ decorative trim, etc., Greene Moulding As- 


semblies can mean real savings for you. 
With them you get 

©@ Lower cost per unit 
Equal or greater strength 
Reduced weight 
Economical repair or replacement 
High quality appearance 


G6 
CLIP AND MAIL TODAY 


Greene Manufacturing Co., Inc. ' 

1028 Douglas Ave., RACINE, WISCONSIN 

O) Please supply me with complete infor- 
mation on savings possible with Greene 
Moulding Assemblies 

O I am attaching blue prints and specifica- 
tions for quotes . 
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‘Frozen Food Center’ 


New York State Locker Operator Is 
Offers Storage, 


BUFFALO—tThe Frozen Food Cen- 
ter in Hamburg does the most diver- 
sified frozen food business in western 
New York. 

The center furnishes customers 


with storage lockers; sells meat, 
poultry, fish, vegetables, and fruit 
at wholesale prices for quantity pur- 
chases; provides complete processing, 
curing, smoking of meat; makes 
sausage; kills and dresses poultry; 
sells frozen foods at retail; and deals 
in appliances and refrigeration equip- 
ment. 

Merle Clark, proprietor, estab- 
lished the Frozen Food Center in 
the suburb to the south of Buffalo 
a little over two years ago. The busi- 
ness has expanded rapidly and does 
as high as $1,000 in sales on an 
active Saturday. 

Clark planned the business to pro- 
vide the residents of the Hamburg 
area with a well-rounded frozen food 
service. The plant has 630 lockers. 
Many of the customers who rent 
these lockers have purchased home 
freezers from the firm under a “Food 
Bank” plan. Under this system, cus- 
tomers make wholesale food pur- 
chases from the center, store them 
in their locker at the plant and trans- 
fer them to freezers as needed. 


AVERAGE SALE IS $6 


Clark reports that his average 
sale runs about $6, with transactions 
ranging all the way from 25 cents 
to $60. 

He may sell a package of frozen 
peas from his self-service freezer to 
an individual customer. Or he may 
get an order from a church for 
several crates of frozen strawberries 
wanted for a party. Or a customer 
with a locker may come in and 
order a side of beef, directing that 
it be cut up and stored in his 
locker. 

Sometimes customers. will pur- 
chase meat elsewhere and bring it to 
the center for processing and storage 
in their lockers. Farmers in the area 
who kill their own livestock may 
use the lockers. 

During the deer season recently, 
a total of 148 deer were brought to 
the plant for processing and storage. 

If a customer’s locker is full and 
he still has more food to store, the 
center will put it in its bulk storage 
room, until space is available again 
in the regular locker. 


.LEFT: The Frozen 

Food Center, show- 

ing posters adver- 

tising specials for 
the week. 


RIGHT: The Cen- 

ter's truck, which 

is also an effective 
advertising 
medium. 


Clark credits much of the success 
of his business to consistent advertis- 
ing. He employs regular weekly ad- 
vertisements in the “Penny Saver,” 
community shopping guide. These ad- 
vertisements employ an_ informal, 
friendly approach, featuring specials 
for the week and stressing the com- 
pleteness and variety of the center’s 
frozen food service. 


The center also has sponsored 15- 2 


minute radio programs over a Buffalo 
station, plugging the ‘Food Bank” 
plan. 


DIRECT MAIL PLAN 


The firm has just inaugurated a 
new direct mail program under 
which it sends penny post cards to 
prospects, offering special deals. It 
recently offered a two-week special 
of 15% savings on frozen foods. Ten 
packages of broccoli and 10 packages 


of sliced strawberries were offered © 


at a special price of $7.48 compared 
with a regular price of $8.80. 

The center invited customers to 
mail or phone orders which the cen- 
ter would put in the customer’s 
locker or deliver to their home. 


The center makes effective use of 
large posters in its front window, 
featuring specials for the .week. 
These posters are changed every 
week and usually put emphasis on 
items currently being offered at re- 
tail. A recent series of posters fea- 
tured hamburg at 39 cents a pound, 
smoked calas at 43 cents a pound, 
legs of lamb at 63 cents a pound, 
lamb stew at 33 cents a pound, and 
frying chickens at 79 cents a pound. 


TRUCK HELPS ADVERTISE . 


Another effective advertising me- 
dium is the center’s large truck which 
bears the name of the firm in large 
letters on the side.. The truck is used 
for regular home deliveries of frozen 
foods and appliances. The center also 
uses the truck to pick up freezers 
and other appliances from manufac- 
turers or distributors, thus saving 
freight costs. é 

The Frozen Food Center sold 
nearly 100 home freezers, home re- 
frigerators, frozen food display cases, 
milk coolers, and walk-in refrigera- 
tors during 1948. 

A feature of its appliance selling 
is that the center will store an ap- 
pliance customer’s food during any 


(Confidentially 
(949 Ben-Hur 
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reezer 
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**Today's top value in freezers'' 
« « « thet's what BEN-HUR engi- 
neers and designers were shootiog 
at again in this yeor’s line . . 

to give you and your customers 
better value-per-freezer-dollar to 
fit every family's needs. And this 
was confirmed by hundreds at the 
Janvory Shows, who sow a pre- 
view of the three great new mod- 
els in the 1949 BEN-HUR Freezer 


Line Can't be Beat!” 


Line, ks 

lt's THE fine to please your 
customers. Judge it for -yourself 

. . the new design beavty and 
cabinet front, the wealth*of, val- 
uable new operating features, new 
convenient food baskets and racks, 
new patented cold control: and 
temperature indicator, new safe- 
ty hordware, new accessories... 
PLUS another dozen time-proven 
features made famous by BEN- 
HUR Farm and Home Freezers. 


Make 1949 a BEN-HUR Year 
FOR YOU! CHECK them all 
. then 


Write for the’ BEN-HUR Complete 
Line Sales-and-Profit story. 


Model 2189 
18.45 cu. ft, size. 


Dept. AC, 634 East Keefe Avenve 
Milwaukee 12, Wisconsin 


BEN -[} [|] Be taew ens womernccrems— — oPstitio 425 10 900 Ibe 


Diversification Personified: 


Processing, Frozen Foods, and Appliances 


For Use Later Is Simple 


WASHINGTON, D. C.—Eggs are 
one of the foods which may be easily 
frozen in a home freezer or locker 
plant when they are plentiful or 
cheap and used at a later time, says 
a report by the Refrigeration Equip- 
ment Manufacturers Association. 

Eggs should not be frozen in the 
shell, since freezing causes them to 
expand* and break. Whole eggs can 
be broken and the contents mixed 
with sugar and corn syrup and then 
packaged in . moisture-vapor-proof 
cartons, labeled, and frozen. Use a 
tablespoonful of sugar, honey, or 
corn syrup to each cup of liquid 
whole eggs. 

Egg whites can be frozen sepa- 
rately. without the addition of sugar 
or syrup. 

Egg yolks, on the other hand, 
should be thoroughly mixed with 
sugar, honey, or corn syrup, using 
two tablespoons of sweetening to 
each cup of yolk. 

Eggs may also be frozen by care- 
fully breaking them out of the shell 


nguomenrtiss ‘ 


breakdown or period in which repairs 
are necessary. 

The sales room of the center at 
the front of the building has a sec- 
tion devoted to display of appliances 
and freezers. The rest of the room 
is given over to a retail meat counter, 
self-service frozen food cabinet, cut- 
ting and processing equipment’ for 


meats, and storage cabinets for and placing each egg in a paper 
frozen foods to be sold over the muffin cup. Several of these cups can 
counter. Pee) Tee 2 is be placed in a shallow carton for 


While the firm does a considerable 
phone order and delivery business, 
the bulk of its sales are cash and 
carry. It has a convenient parking 
lot adjacent to the building and the 
location is on a main traffic artery 
leading from Hamburg to Buffalo. 

Clark said he plans to install a full 
depth display window on the appli- 
ance display side of the plant so that 
freezers and other equipment may 
readily be seen by passing traffic. 


freezing. When ready for use, allow 
the eggs to thaw partially, then place 
in a pan for frying, or put in boiling 
water for poaching or boiling. 

The freezing of eggs has become 
big business. Properly prepared in 
suitable containers, frozen eggs will 
maintain their quality and usefulness 


time about 75% of all eggs used by 
bakers are frozen and in 1947 the 
commercial pack was 364,886,000 Ibs. 


Freezing Eggs When Cheap \ 


almost indefinitely. At the present — 


One Freezer Salesman 
Woos Working Girls 


SALT LAKE CITY—lIt’s easy to 
sell a home freezer to working wives, 
one freezer salesman told a reporter 
from the Electro Dealer, published 


by the Utah Power & Light Co. here. 


Here’s how the salesman said he 
does it: . 

“Talk to the woman after she has 
spent eight hours in an Office, ‘store, 
or factory and is expected to produce’ 
as fine a dinner for her family as if 
she had had all afternoon to toy with 
it. ts 
“You can show her that the small 
home freezer, inexpensive to pur- 
chase and cheap to maintain, can 
relieve her of that headache she gets 
so often when the end of the work- 
ing day means a dash to the store 
for hurry-up shopping and then a 
rush in the kitchen trying to create 
a food masterpiece when she would 
much rather lie down and rest. 

“You can make the home freezer 
appeal on the basis of once-a-week 
shopping, last-minute but full-course 
dinners, the chance to relax after 
work and before eating. 

“You won’t preach the savings in 
food costs, or recommend that she 
take her free evenings to prepare 
and freeze produce. You’re not re- 
commending that she or her husband 
take their weekends to garden, even 
if they have space. 

“These normally important fea- 
tures of owning a home freezer may 


be realized by these people at a 


later date, but in your sales talk, it 
is the convenience of the prepared 
food stored in the home freezer that 
will sell the working wife.” 


SN 


Store tests demonstrate the need for a portable 
low-temperature case to display frozen food spe- 
cials right on-the-spot in the related food depart- 
ment or where store traffic is heavy. The answer is 
the new portable BTC Model DC6-2 Frozen Food 
Display Case. You can move it where you want it 
because of the specially engineered compact size, 
low-level superstructure, plug-in operation, and 
smooth rolling casters. 


WER-TITCHENER COR 


Binghamton, N. Y. 


Model DC 6-2 
SPECIFICATIONS: 


Capacity, 5' cu. ft. 
2312” wide x 3742” long 
Cabinet height: 36” 
Over-all height: 54” 
Motor 110-120V. 
Hermetic Compressor 


Once you show your customers this new frozen 
food merchandiser you are on your way to a sale. 
A profitable BTC franchise for the complete line 
—portable 5’, and regular 121, 18, and 23 cu. 
ft. BTC Frozen Food Display Cases — may still be 
obtained by qualified distributors in open terri- 
tories. Write today for full details. 
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COLUMBUS, Oreo 
USA Z 


Sell the name 
that sells itself... 
with Kelvinator- 
refrigerated Electric 
Water Coolers. Sizes 
and models for every 

\ requirement. Write. 


f es 
ic 


The EBCO Mfg. Co. 


TOWN and LUCAS STS. 
Columbus & Ohio 


DON’T REBUILD Armatures 
Sawe By BUYING NE 


WAGNER ae 
Armatures i 


They have new core iron and windings, new 
commutators properly undercut, new shafts, new 
cane short circuiting devices, new rocker 
arm and brush holder assemblies with brushes. 
They are dynamically balanced, fully tested, ready 

to install. Get them now from your Wagner 

distributor. Name on request. MA7-26 


Wasner Electric Corporation 


ESTABLISHED 1891 


6471 Plymouth Avenue, St. Lovis 14, Mo., U.S.A. 
ELECTRICAL AND AUTOMOTIVE PRODUCTS 


VALVES, 
and ACCESSORIES 
For All ! 
Refrigeration and 


FITTINGS 


Air Conditioning Systems 
puperio 
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Abco Opens New Supply 
House In New York City 


NEW YORK CITY—Abco Refrig- 
eration Supply Corp. has announced 
the opening of a refrigeration and air 
conditioning supply house at 1615 
Second Ave. (at 84th St.), here. 

The company will deal exclusively 
in the wholesaling of refrigeration 
and air conditioning parts and 
supplies, and will carry a complete 
stock: of equipment of prominent 
manufacturers. Jules Gottlieb is presi- 
dent and sales manager, David Danto 
is secretary-treasurer and purchas- 
ing agent, and Joe Schofield is 
store manager. 

Excellent loading and unloading 
facilities have been provided, and 
ample parking space is available at 
all times. Telephone number is Tra- 
falgar 9-9860. 


Circle Distributes Frigidaire 
Commercial Line In Toronto 


TORONTO, Ont., Can.—Circle Re- 
frigeration, Ltd. has been appointed 
distributor for Toronto and York 
County for Frigidaire commercial 
products, complete Frigidaire service 
and parts. 

Circle Refrigeration, a new firm, 
has been organized by three men who 
have had a combined experience of 
over 60 years with Frigidaire and 
General Motors. They are E. B. Wil- 
kins, president; A. G. Crysdale, vice 
president in charge of sales; and 
Charles Seaton, secretary-treasurer. 

Circle Refrigeration has taken over 
the entire Frigidaire factory service 
personnel, its fleet of service cars 
and other product servicing equip- 
ment. 


If you are prepared to handle sales, 
installation and service for our stainless 
steel soft drink Dispensers for Bars and 
Taverns, advise business experience and 
some facts relative to your financial ability. 


INCREASES PROFITS FOR 
BARS AND TAVERNS 


MULTIPLEX FAUCET CO. 


DEALERS - DISTRIBUTORS WANTED! 


Exceptionally profitable to handle. — Write to 


4325 DUNCAN, ST. LOUIS, MO. 
L—_——_—— MANUFACTURERS OF SOFT DRINK DISPENSERS OVER 43 YEARS -————_I 


Model 14 
Under Bar 
Dispenser 
Draws one 
sweet drink 
and seltzer 


over as a temporary worker. 


cooled unit. 


The air surface is sufficient to 
carry the load until the air 
temperature available rises 


valve opens to admit the 
minimum amount of water 
necessary to keep the com- 
pressor head pressure at the 


BY NEW HEAT-X-CHANGER COMBINATION 
AIR AND WATER COOLED CONDENSERS 


above 80°F. Then the water | 


> 


hen air cooling of refrigeration condensers takes a 
summer vacation water cooling automatically takes 


The new Heat-X-Changer Combination Air and Water 
Cooled Condenser now makes available the capacity and 
performance advantages of the water-cooled condensing 
unit combined with the economy of operation of the air- 


desired point. This means a 94% saving of water every year. 


Here indeed is a compact, readily adaptable condenser of 
attractive appearance which is economical to install and to 
operate. It has cleanable water tubes, too! 


Write for literature on this amazing new 2-in-| unit. 


THE HEAT-X-CHANGER CO., inc. 


415 Lexington Avenue, New York 17, N.Y. 


Brewster, N.Y. 


Texas Wholesaler’s Form Gives Close Inuentoiy Controf 


* SALES PURCHASES ISSUES 
MONTH | 194 194 pate| orver | amount || pare! _ wat. |joare| | eat. lipave| | wat. || cate iM Sor] BAL: lloave|'“ <7] wat. |loare Noor} BAL. 
DEC. 
JAN. 
FEB. 
MCH 
APR. 
MAY 
JUN. 
JUL. 
AUG. 
SEP. " 
oct. 
NOV. 
INVE' TORY 
194 194 
SUPPLIER up MAX. DESCRIPTION STOCK NUMBER || UNIT | QUANTINN || PACK 
LR MIN 
||1Ne ¢.D. % 


Specially Devised Sheet Provides Continual 


Check on Purchases, Sales, Turnover 


DALLAS, Tex.—“With profit mar- 
gins getting smaller and smaller, it 
is essential that the refrigeration 
parts wholesaler keep closer control 
over inventory and purchases,” con- 
tends Lou Snell, who operates Snell 
Refrigeration Supply Co. here. 

“Inventory control is exceedingly 
important to the wholesaler today,” 
he believes. 

Because of this Snell has just 
instituted a new form of inventory 
control that will show him exactly 
what his inventory is at any time, 
and in addition give him a complete 
up-to-the-minute record of his pur- 
chases and his sales. 

Snell is now using a “Flex-site” 
form prepared to his specifications 
by Diebold, Inc. which provides 
spaces and columns for all record- 
keeping necessary in this inventory 
control system. 

Every morning, 
records are made from the incoming 


Snell explains, 


invoices.and Snell’s own billings, so 


the stock on hand can be deter- 
mined accurately at all times. This 
part of the job requires an average 
of three hours a day of the book- 
keeper’s time but is well worth it, 
according to Snell. 

On the form, which measures 10% 
in. wide by 4% in. deep, is recorded 
all important sales and _ inventory 
data concerning the part or equip- 
ment in question. One form is used 
for each item, whether it be a small 
fitting or a complete condensing unit, 
and it has enough spaces, if both 
sides are used, for approximately 
four years of operation. 


._ There are four main sections to the 
- form: 
“1. Sales records by month plus 


total inventory for the year. , 

2. Purchases, listing date, order, 
and amount. 

3. Issues, listing date, amount in, 
amount out, and balance of items 
on hand. 

4. Data on supplier, prices, etc. 

The latter section, which runs 
across the bottom of the form, shows 
the name of the supplier, the list 
price (as paid by the wholesaler), 
retail list price, net cost, cash dis- 
count, maximum and minimum num- 
ber of items desired for inventory, 
shipping weight, freight rate, name 
or description of the item, stock 
number, quantity usually purchased, 
and number of items usually in a 
package. 

In use, daily notations made from 
Snell’s incoming invoices reveal how 
much has been added to the inven- 
tory and what the present total is. 
Notations made from the outgoing 
invoices provide an excellent sales 
record as well as inventory control, 
he points out. 

This system will also help him in 


scheduling his purchases, Snell says. 

“For example, we show on these 
inventory control sheets the maxi- 
mum inventory and the minimum 
inventory we carry on each item. 
When the inventory falls below the 
minimum, the sheet is taken out of 
the loose-leaf binders for re-ordering. 

“Usually our maximum inventory 
figure is figured on the quantity that 
will give us the best price. But we 
may find through this control system 
that it would be better to lose the 
discount obtained through quantity 
purchases of slow-moving items and 
order more of the faster-moving 
products. High turnover is important 
in our business.” 


Green Will Represent 
Electrimatic In N. Y. Area 


CHICAGO—The Electrimatic Di- 
vision of the Simoniz Co. has an- 
nounced the appointment of Al D. 
Green as _ sales representative for 
New York City, the state of New 
York, and northern New Jersey. 

Green was formerly with a whole- 
sale distributor of refrigeration sup- 
plies and equipment. He also man- 
aged a refrigeration and appliance 
sales and service organization. 


Tesco Appoints Knowles 
To North Jersey Territory 


NEWARK, N. J.—Theodore Yecies 
of Tesco Distributors, wholesaler of 
refrigeration parts and equipment, 
here has announced the appointment 
of Jerry Knowles as field engineer 
serving the north Jersey territory. 

Knowles started in the refrigera- 
tion business with the Nizer Corp. 
in 1927 and has been in the refrig- 
eration and air conditioning field 
since that time. 

He has traveled practically all the 
countries on the continent, setting 
up an export business on refrigera- 
tion and air conditioning components. 

For the past eight years, he has 
been connected with the Brunner 
Mfg. Co. as their sales engineer and 
representative serving the midwest 
territory. 

At the request of the Army, he 
was on a three-year leave of ab- 
sence from Brunner and served as 
an engineer with the United States 
Ordnance Division. 


Canada Directs B.S. &B. 
Sales Office In Arkansas 


KANSAS CITY, Mo.—Black, Si- 
valls & Bryson, Inc. has announced 
the opening of a sales office at 
Magnolia, Ark., under the direction 
of Raymond D. “Dick” Canada. 


pF 


The action of THAWZONE in a refrigerating 
system is entirely different and more effective 


than that of ordinary driers, since it mixes and 
circulates with the refrigerant. Compare this with 
the ordinary method which depends on the water 
being brought to the dehydrator, remembering 
that water often becomes trapped and never 


reaches the drier. 


THAWZONE “searches out”? moisture, travel- 
ling with the refrigerant to every nook and 
cranny of the system . . . and then chemically 
changes all moisture to an inert and oil-soluble 
compound which benefits rather than harms 


the system. 


The use of THAWZONE eliminates moisture 
troubles . . . quickly, easily, economically. For a 
fuller explanation, ask your refrigeration equip- 
ment wholesaler for a copy of the THAWZONE 


Manual. 


Your wholesaler carries THAWZONE 


*TRADE MARK REG. U. S. PAT. OFF. 


HIGHSIDE CHEMICALS CO. 


NEWARK 4,.N. J. 


195 VERONA AVE, 
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_ Asuve Forms Committee 


To Advise on Heat Pump 


NEW YORK CITY—A_ ten-man 
Technical Advisory Committee on 
the heat pump has been formed by 
the American Society of Heating and 
Ventilating Engineers, it was an- 
nounced by L. N. Hunter, chairman 
of the committee on research. _ 

The group, headed by Dr. R. C. 
Jordan, of the Mechanical Engineer- 
ing Department of the University of 
Minnesota, will evaluate and deter- 
mine satisfactory heat sources for 
heat pump applications in temperate 
zones. 

Other members of the group are: 
E. R. Ambrose, air conditioning en- 
gineers, American Gas & Electric 
Service Corp., New York City; R. D. 
Blum, application engineer, York 
Corp.; C. F. Boester, housing consul- 
tant, Purdue Research Foundation, 
Purdue university; C. W. Brown, Ap- 
plication Engineering Div., General 
Electric Co., Bloomfield, N. J.; W. F. 
Friend, mechanical engineer, Ebasco 
Services, Inc., New York City. 

Also, M. C. Giannini, executive as- 
sistant and associate professor of 
mechanical engineering, New York 
university; J. D. Kroeker, consult- 
ing engineer, Portland, Ore.; E. P. 
Palmetier, project engineer, Carrier 
Corp.; and S. S. Sanford, heating, 
ventilating, and air conditioning en- 
gineer, Detroit Edison Co. 


CORRECTION 


In an article regarding the fil- 
ing of incorporation papers by 
the Klein Engineering Co. of 
Mobile, Ala. the name of the com- 
pany’s vice president was incor- 
rectly given as Bob Wesley. It 
should have been Bob Wesley 
Dean. 

The firm is exclusive distributor 
of Worthington Pump & Machin- 
ery Co.’s air conditioning and 
refrigeration equipment in the 
coastal counties of Alabama and 
Mississippi. 


J.J. Connolly, Exporter, 
Moves to Larger Quarters 


NEW YORK CITY—J. J. Con- 
nolly, Jr., president of J. J. Connolly, 
Inc. exporter and domestic distribu- 
tor of refrigeration, air conditioning, 
electrical, and electronic wire and 
tape recording equipment, has an- 
nounced that due to expanded activi- 
ties of the firm, business operations 
have been moved to larger offices at 
460 Tenth Ave., here. 

The firm now occupies the entire 
two-story buiding, complete with 
showrooms, offices, and warehousing 
facilities, at that address. 

Formerly the export department of 
S. J. O’Brien Sales Corp., the Con- 
nolly company was incorporated last 
May and has since been maintaining 
offices in the parent organization’s 
building at 560 34th St., New York 
City. 


Boston Distributor Takes on 


De-Hu-Matic Cooling Unit 


BOSTON—Air Conditioning Distri- 
butors, Inc., here has announced its 
appointment as New England distri- 
butors of “De-Hu-Matic,” evaporative 
cooling unit manufactured by Great 
National Air Conditioning Corp., a 
subsidiary of United States Air Con- 
ditioning Corp. 

Arvid A. Ohlen is New England 
manager for the distributorship. 


Appliance Service Name Filed 


BUFFALO—A business name has 
been filed in the Erie County clerk’s 
office for Ed’s Radio & Appliance 
Service, 249 Walden Ave., here, by 
Edward Jankowski. 


Air Conditioning Planned 
For Tomorrow’s Super-Bus 


NEW YORK CITY — Automatic, 
all-weather air conditioning is an 
outstanding feature of The Highway 
Traveler, latest in luxury bus trans- 
portation planned for use by the 
Greyhound Corp., it was reported 
here recently. 

The monster highway yacht is 


‘claimed to provide the latest in 


passenger comfort and safety and 
may be seen on the roads next year. 
Among its other features are two 
levels of riding compartments with 
the upper level divided into a fore 
lounge accommodating six passen- 
gers and the terrace lounge holding 
31 riders. The sedan lounge on the 
lower level will hold 13 passengers. 

The bus will provide drinking fa- 
cilities, a water cooler, and a lava- 
tory. 

This is what the new twin-engine 
leviathan will contain in the way of 
air conditioning: 

1. A gasoline-fired water heater 
and circulating pump with piping 
and two heating coils. Output ca- 
pacity is 150,000 B.t.u. per hour. 

2. A 2-cylinder, 5-ton “Freon” 
compressor which will operate at a 
higher speed to give 6 tons of refrig- 
eration. 

3. A supply duct ‘system through 
the upper deck, lower deck, and floor. 

4. Ceiling type and wall type 
Anemostat air diffusers. 

5. An intricate control system. 

This system, it is claimed, will 
keep the coach comfortable and free 
of odors and will provide good visi- 
bility in even the coldest weather. 


Sigmund Moroh Named To if 
Engineer TEG Conditioner | 


JOHNSTOWN, 
Conditioning, Inc. 
nounced the appointment of Sig- 
mond Moroh as chief engineer of the 
company. Moroh will have complete 
responsibility for all engineering 
phases of the firm’s TEG conditioner, 
L. N. Hunter, vice president, said. 


Moroh previously served as con- | 


sultant to the Research Corp. of 


New York on its triethylene glycol 


dehumidification equipment. 
Considered an authority on the ap- 
plication of triethylene glycol to air 


conditioning units, Moroh has con- | 


ducted extensive research, develop- 
ment, and field application of such 
equipment. He supervised extensive 
tests on the equipment in the Clima- 


tometer Laboratory of the Pennsyl- 
vania State college and has done | 
development and application work | 
on the Research Corp.’s all-steel | 


cooling tower. 


‘Lucky Keys’ Draw Traffic 
To Toronto Dealer's Store 


TORONTO, Ont., Can.—J. K. Crang 


Minneapolis-Honeywell 
To Buy Valve Firm Assets 


MINNEAPOLIS — Minneapolis- 
Honeywell Regulator Co. has an- 
nounced that it has entered an 
agreement for the acquisition of the 
assets of the H. Belfield Co., manu- 
facturer of control valves. 

Harold W. Sweatt, Honeywell 
president, said that Howard L. Mur- 
ray, president of Belfield, would be 
elected a vice president of Minneapo- 
lis-Honeywell and would be in charge 
of the new acquisition which will 
be known as the Belfield valve divi- 
sion of Minneapolis-Honeywell. 

The Belfield company, occupying 
a five-story building in Philadelphia, 
manufactures certain types of auto- 
matic control valves not previously 
made by the Honeywell company. 

Products of the division will be dis- 
tributed nationally to the _ trade, 
generally through Honeywell branch 
offices in this country, and abroad 
through its foreign subsidiaries, it 
was said. The valves made by Bel- 
field also will be applied to the auto- 
matic control systems made by 
Honeywell for use in heating and 
air conditioning installations. 

All personnel of Belfield will con- 
tinue with the company. 

Founded in 1836, the Belfield com- 
pany has pioneered in the design of 
valves for the railroad, coal, gas, oil, 
and chemical industries. 

It is one of several nationally re- 
cognized manufacturers of regulat- 
ing valves which generally are 
associated with control systems 
operating automatically from signals 
supplied by thermostats and other 
control devices. 
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Detroit | UBRICATOR. Company See DETROIT 6, MICHIGAN _— 
. Division of American Rapiator & Stardard Sanitary corroration ; 
Conodian Representatives RAILWAY AND ENGINEERING SPECIALTIES LIMITED, MONTREAL, TORONTO, WINNIPEG 


“Detroit” eating: end Refrigeration Controls « Engine Satety Controls . ‘Float Valves ond Oil Burner Accessories 
“Detroit” Expansion Valves and Refrigeration Accessories #; Stationary end Locomotive Lubricators 


EXPORT DEPARTMENT—Box 218, Ridgefield, New Jersey ~ 


Pa.—National Air | 
here has an- |} 


Co., Ltd., 365 Weston Rd., appliance | 


dealer, swelled store traffic with a 
$3,000 Treasure Chest promotion in 
which gifts were awarded to holders 
of the “Lucky Keys.” 

Residents of the Toronto area were 
invited to come to Crang’s and pick 


out a key from a big collection. All | 
keys were numbered. Winning key | 


numbers were posted in the store at 
the end of each week in the month- 
long contest. 


Twelve prizes were awarded to 
lucky key holders each week, includ- 
ing major and small appliances. 
Drawings for the prize winning keys 
were held in the evening at the store. 
Contest participants were under no 
obligation to buy. 


Participants were urged to keep 
their keys, regardless of whether 
they were prize winners, as they were 
good for discounts at the store dur- 
ing a series of promotions in the 
following month. Thus, the event 
had promotional impetus over a two- 
month period. 


( AEMUORMAME MU0007 Cl RUMOE ») 


From internal engineering to external finish, every factor in 
Larkin refrigeration products is flawless in execution. The same 
constructive ability which originated patented Cross Fin Coils 
also produces Humi-Temp Forced Convection Units — Bare Tube 

and Zinc Fused Steel Plate Coils — Air 


FOOD SUPPLY ‘eration field. 


Conditioning Units—I 
ter Coolers—Evaporative Condensers— 
and other high-grade items demanded 
in the commercial and industrial refrig- 


tant Wa- 


LARKIN COIL 


519 MEMORIAL DRIVE ¢ SeEe 
ATLANTA + GEORGIA 


ROOM AIR CONDITIONERS 


e FURNITURE STYLED e 


TOP PERFORMANCE. 


e ENGINEERED QUALITY e© MODERATE PRICE 


DEALERS WRITE FOR. LOCAL ~ 


DISTRIBUTOR OUTLETS” 


Ween ey « 


% 3/4, H. P. MODELS 


DISTRIBUTOR INQUIRIES 
_ CORDIALLY aot 


LOUIS. win on 214 W. re CHICAGO 10, ILL. 
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SAT 
‘COPR. 1948, KING FEATURES SYNDICATE, Ine, WORLD RIGHTS RESERVED. 


They'll Do It Every Time . . . . By Jimmy Hatlo 


y wW fy Yj, Our Own PRIVATE nN 
cnnscom,cus-.\ (feasncears if 


SIGNING OFF ANOTHER |/7.0N THE HOUR. 


IRESIDE CHAT WITH a 
Z A CUSTOMER. <7 THEYLL CART 
“/ ME OUT OF HERE THERES ANOTHER. 


SOME DAY/ My EXAMPLE OF 
EARDRUMS ARE SOME SWELL 
¢ GONE NOW. MY PICKING BY 


TICKER. WILL 4g THE PERSONNEL | 
- MANAGER. 


L>| But THe Boss SAYS, 
“OH,WELL, HE KEEPS 
THE REST OF EM FROM 
GOING TO SLEEP” 


Thane AND ATiP OF THE HAT 
T° 4JJ.R., LOS ANGELES, 
CALIF. 
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Do You Have “One Foot In the Door’? 


STANDARD DOME COOLERS 
WITH AIR EMITTING IN ALL 
DIRECTIONS. 


PEERLESS of AMERICA, Inc. 


DOME COOLER 

An ideal PEERLESS unit for high 
humidity cooling in reach-in and 
walk-in applications is provided 
in the DOME COOLER. Air is 
drawn up in the center of this 
unit and then discharged horizon- 
tally along the fixture ceiling to 
drop down the side walls. Instal- 
lation is a simple operation and 
Com- 


the unit is ao space saver. 


plete with built-in heat exchanger. 


UNIT COOLER 
Completely adaptable for walk-in 


coolers and all types of fixtures, 
the UNIT COOLER delivers maxi- 
mum cooling at minimum cost be- 
cause it is equipped with the fa- 
mous PEERLESS ‘‘PIE PLATE’’ Coil. 
In the ‘PIE PLATE’ all primary 
and secondary surface, including 
return bends, is in the air stream. 
Easy 


BACK VIEW 


There is no waste surface. 
installation. Complete with built- 


VIEW 


Oa Send for Bulletin No. in heat exchanger. 
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Too Many Dealers 


-=-Too Few Salesmen 


(Concluded from page 1) 
he granted the franchise. At the same time, roughly, several of his 
competitors were doing the same thing. 

So—Twin Oaks (population 2,567) which before the war was 
served adequately by, let’s say, two long-established Frigidaire and 
Kelvinator dealers—now is overloaded with brand new retailers repre- 
senting Westinghouse, General Electric, Philco, and half a dozen other 
makes. 

Up until the last few weeks, all these excess outlets haven't had 
much to worry about except deliveries. But the bloom is off the peach, 
now—even in the newly-rich rural areas—and the worries of these 
surplus retailers will mount. 

The household refrigerator is the last home appliance to enter the 
buyer's market. But it’s there now. 


From now on, only the best dealers will survive. Trouble is, too 
many really good dealers are likely to be engulfed by the inevitable 
tidal wave of price-cutting when scared newcomers give up the ship. 

Whenever a retailer gets out of the appliance business—either by 
closing up shop or by concentrating his attentions on his original trade 
(which could be anything from jewelry to hay-grain-and-feed )—nearly 
always he closes out his appliance stock with drastic price-cut sales. 
And when several abandoning-the-ship ‘‘dealers’’ do this almost simul- 
taneously, it can be mighty rough and tough on the established refrig- 
erator dealer. 

How can the latter keep his head above the waters of this coming 
tidal wave? There's only one good answer: maintaining 4 trained and 
supervised staff of specialty salesmen. 

In this connection, it is interesting (hell, alarming) to note that 
the same authorities who tell us there are around 100,000 major appli- 
ance dealers in existence nowadays, estimate that there are fewer than 
half that number of salesmen serving the industry. 


Obviously that ratio is all wrong. At the very minimum, it should 
be reversed. And, to achieve an optimum efficiency, there should be 
an average of at least half a dozen retail salesmen working for each 
true specialty dealer. (Salesmen need supervision, and normally it takes 
a crew of six salesmen to justify the cost of a good sales manager.) 


Refrigerators, freezers, and some other major appliances definitely 
require specialty salesmanship. 

After the coming tidal wave of major appliance dealership mortali- 
ties has receded, you can bank on it that the surviving dealers will be 
those who have frained salesmen and supervised them knowingly. 


The predicted liquidation of hordes of order-taking retailers in 
the coming months will be a good thing for the industry as a whole. 
However, it may be bad for some individual dealers who deserve to 
survive. 

These latter are well advised to recruit salesmen now, teach them 
the tested principles of specialty selling, and manage them imaginatively. 

P. S.: Toward this end, the ‘authorities’ cited above are recom- 
mending to their good dealers that they read and pass on to their entire 
organization these three books on specialty selling, the training of 
salesmen, and the management of doorbell-ringers: “One Foot in the 
Door,” “The Marshal’s Baton,’”’ and “It’s a Great Life.’”’ All three can 
be ordered directly from AIR CONDITIONING & REFRIGERATION NEws 
at nominal cost. They contain the “know-how” which every dealer 
organization will need to survive in the months ahead. 
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Postwar Record of Appliance, Air Conditioning, 
Commercial Refrigeration Sales In Houston 


ELECTRICAL APPLIANCE SALES BOOM IN HOUSTON AREA 
(Compiled from reports to Houston Lighting & Power Co.) 


Room Unit Sales Jump 


Room unit ‘sales have likewise 
soared from 566 reported in 1946 to 
1,689 in 1947 and 3,578 in 1948. 

Nearly every big building in Hous- 
ton’s downtown area has a huge cool- 


| : =— = by ing tower on its roof, obviously for Domestic Appliances 1946* 1947+ 1948* 
| _ ee : air conditioning, but the over-all air Refrigerators ................... 10,791 19,923 34,789 
conditioning sales are only one tenth Ranges. ..............0cceeeeeees 1,420 2,031 2,754 
| what they should be, according to Freezers, home and farm ...... 2,193 3,777 7,429 
F LW OuSs Sal es eas ds Made el n ices alanda: some niente. r Washers, conventional ......... 3,176 13,692 27,378 
J Most hotels are air conditioned, as Washers, automatic ............ 2,847 10,667 10,577 
4 fe : 4 s 8 will. be..the new ‘Shamrock: hotel,  ISGMGRS ni aces ce ici esens 969 2,908 4,450 
Ai r Condit oning J ust ‘Hi tting I ts St r ide built. on ‘the city’s: .puteicirts (Dy -COOUHON GPITS 252.0. ie cceie ‘shat 267 609 
wealthy oilman Glenn McCarthy and Dishwashers ..................+ 107 928 1,851 
HOUSTON, Tex.—Business activity. however, it is pointed out, and that scheduled for opening, appropriately Disposal units .................. 446 706 
is still on the increase in this thriv-_ is traffic. enough, on March 17, St. Patrick’s Commercial Appliances 
ing metropolis of the southwest. Even the conventional appliance Day. This structure will be com- Frozen food cabinets .......... 120 224 488 
There are signs, however, that the dealer can build up store traffic, pletely air conditioned by Carrier. Display cases, reach-ins, walk-ins . 1,258 818 715 
terrific rate of expansion which has however, as evidenced by one of On air conditioning, however, an Beverage and water coolers (in- 
characterized Houston and the sur- MHouston’s veteran specialty dealers, important problem has come up cluding residential applications) 1,049 1,264 1,439 
rounding area in recent years is be- Ben Duffie, who operates four stores which may affect room unit sales, it Air Conditioning 
ginning to slow down slightly. Air in the area. was indicated by Blum of the utility. Room (console) air condi- 824 961 
conditioning sales, though, are just In the Duffie outlets, appliances é tioners ........ see eeeee pee seeee |sos| 
starting to hit their stride, it is are combined with greeting cards, Wants 220-Volt Lines Room (window) air conditioners 865 2,617 
believed, while the appliance busi- gifts, and gardening materials. Shits tiation ty. nine tee rae ar ad air conditioners het om uk 
ae ee Can yeu, imagine an appliance ants all room units of %-ton capac- Attic fans, 32 in. and up........ 15,585 12,906 10,911 


moment. 

No one here is pessimistic about 
the appliance outlook for 1949, it’s 
just that they don’t think the coming 
year will greatly exceed the record- 
breaking sales chalked up in 1948. 

In 1946, for example, household 
electric refrigerator sales to dealers 
totaled 10,791, according to reports 
made by 62 distributors and other 
sales agencies to the Houston Light- 
ing & Power Co., which serves an 
area within roughly a 55-mile radius 
of Houston. 

For 1947 refrigerator sales jumped 
to 19,923, and last year the total was 
34,789. 


See °48 ‘Holding Even’ 


Sales are holding about even so 
far with 1948, and distributors are 
convinced that there’ll be no reduc- 
tion and very likely some gain this 
year, provided of course, that the 
country as a whole has no economic 
difficulties. 

Houston businessmen expect a con- 
tinued growth of their city and the 
surrounding area, and they are quick 
to straighten out the unwary visitor 
who calls it a “boom town.” 

Expansion of the city has been on 
a sound basis and it will continue 
that way, they declare. 


Besides claiming to be the world’s . 


greatest center for production, re- 
fining, and distribution of petroleum 
and petroleum products, Houston also 
claims to be the nation’s largest cen- 
ter for cotton exports and ranks its 
deep-sea port (50 miles inland from 
the Gulf) as normally third largest 
in the country. 

Houston is likewise the center of 
a rich agricultural and _ livestock 
region while its industrial expansion 
should continue, it believes. A’ major 
factor here is the growth of the 
chemical industry in the Houston 
area, it is said. 

Considerable construction activity 
is apparent everywhere in Houston, 
which has_ several towering sky- 
scrapers. Some are just being com- 
pleted, others are being enlarged or 
remodeled. 

Employment in the construction in- 
dustry, however, dropped in January 
as compared with the December, 
1948, figure, according to the Houston 
district office of the Texas Employ- 
ment Commission. Total non-agricul- 
tural employment in January, 1949, 
was 313,925, compared with 318,480 
in December, 1948. 

Compared with employment fig- 
ures of a year ago, however, the 
January total was 13,700 ahead of 
January, 1948, according to the em- 
ployment commission. 

Industrial employment showed vir- 
tually no change between December 
and January, it was also pointed out. 


Sales Outlets ‘Different’ 


As far as appliances go in Houston, 
there seem to be few, if any, of the 
prewar type specialty dealers that 
concentrated on appliances alone 
still operating in that manner. In 
fact there’s been a new development 
in appliance distribution here that 
is being watched with interest by 
manufacturers. 

Two large, local chains of super- 
markets—Henke & Pillot, Inc., and 
Weingarten’s—are displaying and 
selling major appliances at several 
of their large, air conditioned super- 
markets in the Houston area. 

Besides appliances, such things as 
drugs, hosiery, hardware, etc., are 
also being handled in these stores. 

Does this mean that appliances 
have become staple items like most 
groceries ? 

The answer to that can’t be given 
yet, but the next several months 
may give a hint. 

They have one obvious advantage, 


store ringing up 750 sales in a day 
on the cash register? Well, we’ve 
hit that many times in our stores,” 
declares Duffie. 

Handling of these other items did 
not start out as a deliberate attempt 
by Duffie to build store traffic, how- 
ever. Rather, it developed. out of 
wartime necessities, he explains. 


Garden Supplies Sideline 


“Early in 1942 when it was obvious 
that appliance production would be 
stopped during the war, we decided 
to take on some other lines to stay 
in business. Being very interested in 
gardening, and remembering from 
World War I how much gardening 
was done then, we took on gardening 
supplies, later gifts and greeting 
cards,”’ Duffie said. 

When the war ended Duffie decided 
to continue these lines, partly for 
the profit they provide in themselves, 
and partly because they bring people 
into the store who are often good 
prospects for appliances. 

“People who are interested in gar- 
dening are usually interested in fine 


things for their homes,” Duffie 
points out, thus being likely appli- 
ance purchasers. ‘ 


The gift wrapping department 
and the cash register in each store 
are located back next to the appli- 
ances, which generally take up a 
third to 40% of the store area. Cus- 
tomers usually go back to the cash 
register and so see the appliances. 

Sales of the gifts are taken care 
of by two women in each of the 
stores, who, incidentally, are better 
at selling ranges and washers than 
men—up to a certain point, Duffie 
finds. 


Women In Selling 


“Women prospects would rather 
discuss cooking and washing prob- 
lems with other women, we've found. 
While a man may be an excellent 
‘chef’ as a hobby, his approach to 
cooking is not that of the housewife 
who has to prepare three meals 
every day. And women are much 
more willing to discuss the problems 
of removing stains, say, from clothes 
with a woman than with a man. 

“When the women get ready to 
talk about the actual purchase and 
financing of an appliance, however, 
they’d rather talk to a man,” Duffie 
says. “They are reluctant to discuss 
these matters with a woman, it 
seems.” 

While the activities of Ben Duffie 
and the two supermarket chains in 
Houston may or may not represent 
any definite trend in appliance dis- 
tribution and merchandising, one ex- 
tremely interesting case was cited 
by Roland Storey, advertising and 
sales promotion manager for Cox & 
Blackburn, Inc., Frigidaire distributor. 

“Not long ago,” recounts Storey, 
“a young chap new to the appliance 
game set up a dealership in a small 
town about 40 miles from Houston. 
He didn’t know that specialty selling 
wouldn’t work anymore, being new 
to the business, so he followed the 
suggestions of the factory and dis- 
tributor, going out on cold canvass- 
ing and ringing doorbells. 

“In the first 55 days he sold 53 
appliances!” 

Besides offering a good appliance 
market, growing Houston is a 
“natural” for air conditioning, but 
it’s only been in the past two or 
three years that air conditioning has 
begun to hit its stride, according to 
Cc. J. Blum, superintendent of sales 
promotion and research for the 
Houston Lighting & Power Co. 

In 1948 there were 1,103 self-con- 
tained packaged air conditioners in 
the 3 to 15-ton category sold in the 
utility’s territory; as eompared with 
292 in 1946 and 649 in 1947. 


ity and up to be powered off three- 
phase 220-volt lines, not 115 volt, 
according to Blum. . 

“We aren’t trying to discourage 
sales of room units in our territory, 
but any dealer who sells a %-ton 
unit for use on 115 volts won’t be 
able to sell another to that customer,” 
he contends. 


“The electrical leads and circuits: 


in the average home are just not 
heavy enough to carry the current 
required under the high operating 
head pressures these units encounter 
in our territory,” Blum says. 

“We don’t intend to police the area, 
but we are telling dealers and dis- 
tributors that if they install a %4-hp. 
unit on a  115-volt line’ there 
probably will be difficulty. 


*As reported by 62 distributors and wholesale outlets. 
7As reported by 69 distributors and wholesale outlets. 


“The housewife won’t, in many in- 
stances, be able to operate both an 
iron and the air conditioner at the 
same time. This unsatisfactory opera- 
tion will mean that the dealer won’t 
be able to sell another air conditioner 
to the same customer. The customer 
will be dissatisfied for one thing, and 
the lines wouldn’t carry the load, for 
another. 

“Dealers and distributors have re- 


cently been warned by us that if 


they run into trouble with these big 
air conditioning installations on 115- 
volt lines, the utility is not going to 
install new transformers and lines 


just to help them out. There would 
be no problem if the units are con- 
nected to 220-volt circuits.” 

Units wired for 220 volts are even 
recommended for the downtown area 
where the lines are probably heavy 
enough to handle %-hp. motors on 
115 volts, Blum said. 

“Suppose the owner moved the 
unit from his downtown office to an- 
other location or to his home. Then 
there’d be trouble.” 

“Air conditioning is really just 
getting started and it has a long way 
to go. We want to get it started 
right,” Blum asserts. 
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MODEL 234 
REFRIGERANT CHECK VALVE 


@ The new A-P Model 234 Refrigerant Check Valve is an effec- Model 234 particularly valuable for service engineers. 
tive companion to the popular A-P Model 235-S Suction Pressure 
Valve — where two or more evaporators must operate at differ- 
ing temperatures with one condensing unit. The new Check Valve 
is installed in the outlet line of the lower-temperature evaporator 


to prevent the back flow of gas from high to low temperature 


evaporator during the off cycle. 


Several new design and construction features make the new A-P 


REFRIGERATION. 


STOCKED AND SOLD 


INSTALLED BY LEADING 


with these 


DEPENDABLE 


Refrigeration Valves 


a@ perfect and positive closure. 


May be used for Freon, Methyl or Sulphur. 


It can be 
installed in any position in the line. Self-aligning stainless steel 
valve discs are individually ground and lap-fitted to the seat for 
With its precision built forged 
brass body, accurately machined bronze seat and minimum num- 
ber of internal parts, it assures a long life of trouble-free service. 


Ask your Wholesaler 


about the new A-P Model 234 Refrigerant Check Valve, or write 


BY GOOD REFRIGERATION WHOLESALERS EVERYWHERE... 
REFRIGERATION SERVICE ENGINEERS 


. le Oe tees * ee 


for bulletin No. M-200, or new condensed catalog. 


INDISPENSABLE ...FOR MULTIPLE SYSTEMS 


() DEPENDABLE Model 235-S 
SUCTION PRESSURE REGULATING VALVE 


A-P Model 235-S is well-known for its ability to provide faster, closer, more accurate , 
control of evaporator pressures on multiple systems. Maintains constant pressure re- 
gardless of load change. Can be adjusted to system immediately, with adjusting knob 
and graduated visible scale on collar. No waiting for system to settle down. Capacity, 
up to Ya-ton Freon, %-ton Methyl or Sulphur. Pressure adjustment from 0” vacuum to ’ 
40 Ibs. At your wholesaler — or write for bulletin M-110, or new condensed catalog. 


AUTOMATIC PRODUCS COMPANY 


2450 North Thirty-Second Street 
MILWAUKEE 10, WISCONSIN 
Export Department, 13 East 40th Street, New York 16, N. ¥. 


WALVE 


- RECOMMENDED AND 
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Product Knowledge 


There's Plenty To Tell the Old Refrigerator User 


Who Hasn't Kept Pace with Today’s Dev zlopments 


By Julia Kiene, Manager, Home Economics Institute, sf 
Westinghouse Electric Corp., Mansfield, Ohio 


Now you’re probably wondering 
what under the sun new can be said 
about household refrigerators. There’s 
plenty to be said. And although it 
might seem new to some of you, 
actually it was said over and over 


again 25 years ago when electric 


refrigerators were something new on 
the market and we were really sell- 
ing them! 

Then we dramatized their great 
advantages. We sold all their values 
so enthusiastically that women felt 
they just simply could not get along 
without them! 

But, we haven’t kept pace with the 
improvements in the modern electric 
refrigerator. We haven’t educated 
the public that today’s electric re- 
frigerators are as far advanced over 
the refrigerators of 25 years ago as 
they were over the primitive methods 
of food-keeping they, in turn, super- 
seded. 

What is the result? Just this: 
Homemakers do not have a full ap- 
preciation of what remarkable appli- 
ances modern electric refrigerators 
are or what they can do for them. 
Worse still, they don’t know how to 
use them beyond 50% of their ca- 
pabilities. 

For example, they buy them, have 
them wheeled into their homes, plug 
them in to any 115-volt outlet, and 
then calmly expect them to go on 
generating cold for the next 10 years 
or so. 


Refrigerated Grab Bag 


A peek inside of them a month 
later would find them filled to the 
hilts with this and that and no end 
of other things. Paper cartons, paper 
packages, food that doesn’t need 
refrigeration, and left-overs that 
should have been thrown away a 
week or so ago because they were 
simply forgotten. 

Yes, the average refrigerator is a 
catch-all for almost everything in the 
food line lying around the home— 
things that are merely tossed in, 
heedless of whether they belong 
there or in what part of the interior 
they should be kept. 

We can do something about all 
that—we must do it! We must shout 
the great advantages of today’s elec- 
tric refrigerator and how it meets 
today’s food-keeping problems. 

We must go after the replacement 
market by explaining that just be- 
cause a refrigerator runs is no guar- 
antee it is delivering the right colds 
for all of the various types of foods. 

We must point out that food prices 
today are higher—much higher— 
than 10 or 15 years ago, and that 
food must be efficiently kept for 
the sake of our budget and health. 
We must dispel the thought that a 
refrigerator is merely a place to 
keep foods cold in. We must prove 
it’s the only place to keep foods 
right in! 


Five Big Jobs 


First, the refrigerator is the Health 
Center of the home. Second, it’s the 
Savings Bank of the home. Third, 
it’s a Time and Energy Saver in the 
home. Fourth, it’s a Convenience 
Center. And, fifth, it provides Better- 
Balanced Meals for everybody in the 
home. . . . Those are five very im- 
portant jobs! 

All of us know that severe illness 
and death can follow from eating 
poorly-kept, spoiled food. Take 
babies. Twenty-five years ago many 
people would wag their heads when 
a child was born during the later 
fall or winter months. 

They’d say: “If you can only pull 
that little one through the summer 
it might get along all right.” But 
today, summer diarrhea is almost 
unheard of. One large insurance com- 
pany credits this outright to modern 
refrigeration. 

The editor of the Ohio State Medi- 
cal Journal says that electric refrig- 
eration has done more to increase 
the life span of human beings than 
any other one thing. In due recogni- 
tion of that fact, manufacturers are 
working unstintingly to make mod- 
ern refrigeration worthy in every 
respect of the vital part it plays in 
keeping us healthy. But their work 
will be wasted to a large degree 
unless we tell homemakers how to 
use their refrigerators to their maxi- 
mum capacities. 


While on :that subject of “ca- 
pacity,” let me inject something that 
we should do. We must advise home- 
makers, especially young ones, to 
select large enough refrigerators for 
their needs. Present needs and 
future needs. 


Brides Have No Crystal Ball 


You see, an empty 7-cu. ft. refrig- 
erator in a store looks enormous to 
a young bride. She wonders how she 
will ever fill it, failing to realize 
that she’s buying something that is 
going to serve her and her family 
for years to come. 

During those years her family will 
grow as the children arrive. Then, 
inevitably, she regrets she didn’t buy 
a larger refrigerator, but nobody in 
the store advised her to do so. And 
so, instead of being a booster for her 
refrigerator, she can’t help but re- 


sent its under-capacity for her 
eventual needs. 
You see, it’s pretty hard to love 


something when every time you open 
its door you have to hold your apron 
to catch the things that spill out! 
So, we should recommend a 9-cu. ft. 
model when it is obviously needed 
for present and future needs. 

And, likewise, very few homemak- 
ers have an accurate conception of 
the amount of food her family con- 
sumes each year. It’s a huge volume! 

Milk. . . . In 1948 each person in 
the United States used 768 lbs. of 
it! Multiply that by four, the size 
of the average American family, and 
we find that each year 3,000 lbs. of 
it goes into and comes out of the 
refrigerator! 

Yes, and that ton and a half of 
milk needs good refrigeration, be- 
cause it’s the most easily contami- 
nated food we have. Does Mrs. 
American Homemaker realize this? 
She will, if we tell her about it! 

Meat. . . . Last year each of us 
ate 145 lbs. of it—an amount equiva- 
lent to our average weight. So a 
family of four would use over 500 
Ibs. of meat. As we all know, meat 
costs money in these times. We 
simply can’t afford to let it spoil. 
But the only way to safeguard it— 
get our money’s worth from it—is by 
good refrigeration. Let’s tell home- 
makers about it! 


What an Omelette! 


Eggs. . . .On the average each of 
us ate 380 of them last year. That’s 
more than 30 dozen per person—120 
dozen eggs for the average family! 
And eggs, also, must be properly 
refrigerated for healthful keeping. 
Long years ago the Experiment Sta- 
tion for the State of Idaho did some 
interesting research on eggs. They 
found that, even though they are 
protected by shells, eggs should be 
refrigerated, and at a temperature of 
around 40° F. with high humidity. 
Recently Cornell university came out 
with the same finding. 

I'd like to read a release from the 
U. S. Department of Agriculture, 
Production and Marketing Div., No. 
AIS-77, dated October, 1948. It says: 

“Whatever quality eggs are se- 
lected, the thrifty homemaker pro- 
tects that quality by placing eggs in 
her refrigerator as quickly as pos- 
sible after purchasing. She does not 
leave them in a hot car while on a 
shopping tour, or in a hot kitchen 
while sorting other groceries. 

“When she begins to prepare a 
meal, to bake a cake, she takes out 
of the refrigerator only as many 
eggs as she needs. To prevent the 
eggs from losing moisture, absorbing 
flavors, and losing quality, the home- 
maker puts them in a covered con- 
tainer in a clean refrigerator.” 

We wonder—how many home- 
makers know that? ... They will, 
if we tell them! 


Salesmen Must Teach 


In other words, we can’t assume 
that the homemaker knows all about 
her refrigerator and where to store 
different foods in it. It’s up to us to 
impress her with the fact that it’s 
the Health Center of her home, but 
only if she uses it properly! Then 
we must explain how to use it 
properly. 

But the modern electric refriger- 
ator is also the Savings Department 
of the home. 


In 1948, the estimated per capita 
income in the United States was 
$1,330. Of that, 21.9% was spent 
for food. For a family of four, this 


‘Was a bit more than $100 per month 


—just for food alone. 

Now if a refrigerator is not ade- 
quate—not only in size but in its 
ability to supply just the right cold, 
there is bound to be food waste and 
money waste. 

A 5% waste in food doesn’t seem 
like much at first thought. But actu- 
ally, it amounts to $5 per month, at 
least. And, I doubt if many of us 
are in the habit of tossing a five- 
dollar bill to the four winds every 
month. 

But with improper refrigeration 
we do just that! And by improper 
use of a refrigerator, even though 
it’s absolutely modern and efficient 
in design—we throw money away. 


They Hate to Waste Food 


When we store vegetables and 
fruits without proper care before 
refrigeration, we waste money. When 
we store things, especially meat, in 
paper wrappings, we waste money. 
Yet, every day homemakers are do- 
ing just that—too often they’ve 
never been instructed otherwise. 

Years ago, when electric refriger- 
ators were something new and dif- 
ferent and harder to sell than they 
are today, a salesman would cut the 
food special advertisements out of a 
Friday paper, then he’d show them 
to prospects he called upon and point 
out the possible savings by buying 
the week’s food on bargain day and 
keep it perfectly for use during the 
whole coming week in a new electric 


(Concluded on Page 21) 


WHAT IT TAKES TO 


RESIST 


People who use the old must be shown how to use the new. 


By Wade Atkinson, Public Information 
Dept., Frigidaire Div. 


With new products, new competi- 
tion, new market situations, and 
new customer attitudes, today’s sales- 
person must be on his toes. And in 
the interest of improving alertness, 
“whittling up” and “resharpening 
selling ability,” the Frigidaire Pro- 
fessional Salesmanship school was 
planned. 

Under development for more than 
two years, the new “hall of learning”’ 
is based on the broad pre-war sales 
experience of Frigidaire’s dealer and 
salesman organization. 

First presented to district per- 
sonnel in a series of schools at Day- 


Sales 


Factory Schools Spare 
Information, Techniques 


ton, it is now being presented in two- 
day sessions to groups of dealers 
and salesmen in their own localities. 
And the program will be continued 
until the entire Frigidaire dealer and 
salesman organization is covered. 
Many presentation devices are 
used. There are charts, slide films, 
records, motion pictures, props, class 
participation sessions and quizzes all 


® 


Carrier THE ie 


products 


BC bas ae 5 rd 
Wt eS Ka 


- . “eee © OF 


comparable unit 


ROOM AIR CONDITIONER 


More cooling per watt than any 


Concealed two-speed control 


Whisper-quiet operation 


Exhaust fan for stale-air clearance 


Adjustable air louvers 


Hermetically sealed unit 


Attractive modern design 


5-year warranty 


Take the slack out of seasonal slumps. Take 
on the dual franchise that means all-year-round 
sales and greater profits. Get off to a head start 
with Carrier’s trail-blazing models—a com- 
pletely new Room Air Conditioner and a great 
new 15 cu. ft. Food Freezer. Write for details. 
Carrier Corporation, Syracuse, New York. 
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An optical illusion is used 
by K. J. Fortener at a 
Frigidaire sales training 
school to point out that 
price and value are rela- 
tive. Both cards are 
exactly the same size. 


» «8 
Training 

Nothing To Give Salesmen 
Based on Proven Success 


designed to keep the student alert 
and interested. 

With these devices, students will 
not only see and hear every point of 
the school but will have each one 
graphically demonstrated. Lasting 
two full days or four evenings, the 
school takes plenty of time to present 
all aspects of salesmanship. 


The following major sections con- 


SELL APPLIANCES IN *49 


prope Wy (i 
"You Shoodd | C20 in: 


stitute the school. “Selling, an 
Honored Profession,” ‘Selling the 
Products,’ “Using Special Selling 
Aids,” “Closing the Sale,” “Why 
Some Sales Go Wrong,” “Following 
Through After the Sale,” “Prospect- 
ing,” “Answering Objections.” 

“Selling, an Honored Profession” 
emphasizes the professional aspects 
of selling as opposed to the idea 
that selling is a “game” or a 
“racket.” 

The salesman who takes up the 
profession of selling as a career actu- 
ally organizes a one-man business 
enterprise and he knows that for a 
business to succeed it must operate 
according to certain standards, 


ethics, and promises to the public. 
To make any sale, a salesman 

must know his product, be able to 

make a complete demonstration, and 


find someone who is a_ prospect. 


These factors are explored in ‘Sell- 
ing the Product.” 

Using two fictitious salesmen, 
George Goodsales and Sam Slowsales, 
the contrast between good and bad 
selling techniques is dramatized 
through a series of recorded selling 
incidents. 

These recorded demonstrations are 
used to dramatize Greeting Pros- 
pects, Demonstrating Products, How 
to Secure Information, Stimulating 
Interest, Arousing Curiosity, and 
Closing Sales. 

Considerable emphasis is put upon 
“Closing the Sale” as an important 
element of salesmanship but which 
is one of the least understood and 
least skillfully practiced of the tech- 
niques of salesmanship. 

By recognizing customer reactions 
that indicate they are ready to buy 
and using closing “feelers,” sales- 
men can master a variety of closing 
methods in order to be ready for any 
selling situation that may arise. 

In “Why Some Sales Go Wrong,” 
the school- explains that the good 
salesman who has failed to close a 
sale will immediately find out why. 
He will do this by trying to recall 
when he last “knew” he had the 
sale, retrace his steps from that 
time in order to analyze just where 
and what he did wrong. 

Failing to find the answer in any 
of these places, he will ask for assis- 
tance from his supervisor. “Why 
sales go wrong” figures show that 
lack of industry accounts for 31% 


(Concluded in Column 5) 


5-year warranty 


Powerful all-year-round advertising and pro- 
motion back these two sensational new Carrier 
products. Designed, engineered and built by 
Carrier, they lead the value parade. Complete 
information on request about Carrier’s all-year- 
round profit-making dual franchise. You’l! .ind 
it well worth your while to look into it! 
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THE NEW CARRIER 
FOOD FREEZER 


Internal temperature control 
Exclusive quick-contact freezing 
Extra-thick insulation 
Hermetically sealed unit 

Large 15 cu. ft. (600 lb.) capacity 
Space-saving upright design 


Convenient aluminum shelves 


year-roun 


sales 


Alert Dealers 


Forward Thinkers Exploit National Advertising, 


Keep Salesmen on Foes, Drum Up Store Traffic 


By Dan A. Packard, Household Sales Manager, 
‘Kelvinator Div., Nash-Kelvinator Corp. 


Just as the manufacturer must lay 
out plans well ahead of time before 
he can set national advertising 
schedules, so does the alert merchant 
decide at the beginning of the year 
how many _ refrigerators, home 
freezers and other appliances he 
should expect to sell in his com- 
munity, and then set up advertising 
and sales plans of sufficient strength 
to accomplish his goal. 

Forward thinking merchants more 
and more are working with their 
local utilities and with their distri- 
butors to determine the total annual 
and seasonal sales of appliances in 
their communities so that advertis- 
ing and sales effort may be in ac- 
cordance with the potential market 
for their products. 

Good merchants are _ constantly 
studying national advertising cam- 
paigns of the manufacturers they 
represent with the understanding 
that the most effective advertising 
they can do is to carry on at the 
local level the themes established by 
their manufacturers in national 
media. 


Advertising Meticulously Tested 


They understand that the advertis- 
ing agencies working with these 
manufacturers have spent thousands 
of dollars and months of time—pre- 
testing their magazine campaign to 
make sure it both attracts attention 
and interests potential customers. 

It is not sufficient today for a re- 
tailer in his advertising plans to just 
say, here is a product and here’s how 
much it is. Good retail advertising 
takes full advantage of and continues 
the theme of the manufacturer and 
carries on to the consumer the story 
of what the product will mean to 
her in her own home. 

The next function of the retailer 
is the development and training of a 
sales staff. Most distributors provide 
sales training assistance to their re- 
tailers, but neither the manufacturer 
nor the distributor can possibly as- 
sume for the retailer the responsi- 
bility for the training and develop- 
ment of his own retail sales staff. 

In the competitive selling condi- 
tions faced ahead by retailers in this 
industry, salesmen just waiting on 
customers will not make sales, as 
they have in the past several years. 

First of all, Mrs. Customer will ex- 
pect retail salesmen to be courteous. 
Merchants themselves know the task 
they have ahead of them to bring the 
courteous sales approach of their 
staffs back to the level of pre-war 
years. 


Demand Interested Salesmen 


The customer will demand that the 
salesman take a real interest in her 
needs and her requirements. Before 
buying she will require the salesman 
to show why his particular refrigera- 
tor best fits her needs. 

Mrs. Customer is more and more 
going to require that the salesman 
present his. products from the stand- 
point of what they will mean to her 
in use in her own home and will be 
very apt to give her order to the 
salesman who does the best job of 
explaining the product in_ these 
terms. 

In making a freezer sale, for ex- 
ample—experience has already shown 
the necessity for salesmen knowing 
and explaining in detail the use his 
customer can make of a freezer. He 
must explain packaging and show 
how easy it is; be able to tell of all 
the daily uses and exactly how it 
Saves time, money, and yet makes 
better meals possible. 

There is another most important 
phase of merchandising, when we 
think in terms of refrigerators and 
freezers—particularly freezers. That 
is what an aggressive merchant will 
do to create business not attracted 
to his store through advertising. 

Probably the most important 
source of such business available to 
appliance merchants is through a 
plan of follow-up of customers 
already sold. Calling on the cus- 
tomers after the sale does two things 
for the retailer. 

First, it assures customer under- 
standing and satisfaction with the 
use of the product from his store 
and thereby encourages her to re- 
turn for future purchases. 

Second, through these contacts 


alert merchants and alert salesmen 
get the names of their customer’s 
friends and neighbors who have seen 
and know of her pleasure with her 
new refrigerator or freezer and are 
often the best possible prospects for 
additional sales. 


After-Sale Call a Must 


Appliance merchants with an out- 
side sales organization should make 
this after-sale call-back a ‘must.” 
If they are to continue to maintain 
their share of industry volume, those 
with only floor sales organization 
must find a way of solving it either 
through home service contacts or by 
telephone. 

Another means of creative selling 
particularly applicable to the two 
products we are talking about is 
that of group demonstrations. Many 
department stores and public utilities 
have sizable areas in their stores set 
aside for this purpose and employ 
home economists to demonstrate the 
usability of freezers and refrigerators 
in the home. 

Smaller merchants are finding it 
easy to attract groups to their stores 
in the evening by obtaining a local 
home economist through their utility 
or employing one for the occasion. 

In addition to the actual demon- 
stration, retailers have available 
from their manufacturers today a 
sizable library of motion pictures, 
designed specifically to assist in this 
mass selling job. 

Some of these moving pictures are 
designed so they can be shown not 
only in a retailer’s store, but, by 
practically eliminating the manufac- 
turer’s name, they can be used in 
schools, by non-merchandising utili- 
ties, and in many other types of 
group meetings. 


Emphasis Placed on Use 


This is called “indirect merchandis- 
ing’’ because emphasis is placed on 
the use of the product rather than 
on specific features of the manufac- 
turer’s own brand. 

Hundreds of thousands of dollars 
are being spent by manufacturers of 
refrigerators and freezers today in 
this direction with the realization 
that this type of consumer education 
will, create thousands of additional 
customers for their industry. 

There is one other factor which 
should be emphasized. That is the 
importance good service after the 
sale plays in the merchandising of 
electrical appliances. 

For years we have made consumer 
studies to find out what influences a 
customer to buy a particular brand 
or at a particular store. 

Without exception these studies re- 
vealed that from 55 to 65% of the 
buyers reported that the primary in- 
fluence of their selection of a place 
to shop, or a brand to look at, was 
gained through a neighbor or rela- 
tive who was pleased with the pro- 
duct she owned. 

Only through the most careful at- 
tention to service after sales can re- 
tailers make sure they are securing 
their full potential of this business 
that results from the influence of the 
satisfied users of products they have 
sold. 


Sales Training - - 


(Concluded from Column 3) 

of the mistakes, failure to follow in- 
structions for 12%, and inadequate 
knowledge for another 12%. 

Because it develops a feeling of 
confidence toward the salesman and 
the dealership, every sale should be 
followed through and this is pre- 


‘sented in “Following Through After 


a Sale.” 

Both records and charts list the 
benefits a salesman acquires from 
using this technique. These include 
learning what features appeal most 
to prospects, turning the user into an 
enthusiastic booster for the sales- 
man and product, and increasing in- 
terest among friends of the user. 

“Propecting” presents a step-by- 
step description of what constitutes 
prospects and how to find them. Ac- 
cording to the definition, a prospect 
must have the need, ability to buy, 
and authority to buy a product. 
From this base, salesmen are cau- 
tioned not to size up prospects merely 
by their dress or mannerisms. 
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Metrex Makes Modulating 
Condensing Water Valve 


FRANKLIN PARK, Ill.—A new 
Metrex modulating condensing water 


regulator for use with ‘Freon-12,” 
“Freon-22,” meth- 

A yl chloride, sulphur 

: dioxide, and am- 


monia refrigerants 

has been an- 

nounced by the. 

Metrex Valve Go, 

here. 

The valve, call- 
ed the model W, 
series 2,000, is be- 
ing made in sizes 
from % in. to 6 in. 

Exclusive fea- 
tures are said to 
be the attainment 
of 95% of valve capacity on a 15-lb. 
increase in head pressure and the 
tight closing of the valve on a 5-lb. 
decrease in head pressure under the 
opening point. 

Supply line water pressures up to 
150 lbs. are counterbalanced by an 
adjustable spring, according to the 
manufacturer. 

The valve is so constructed that 
the shut-off is positive. No packing 
; is used. 

: The body is bronze and seats are 
of stainless steel. No pistons or 
rubber sleeves are used. 

The valve has_ sealed life-time 
lubrication, universal mounting yoke, 
and a safety stem seal. 


Further information on the new. 
valve may be obtained by writing 
the manufacturer at 9900 Franklin 
Ave. here. 


ait SONY 


REFRIGERATION, INC. 


@® FARM AND HOME FREEZERS 
@® REACH-IN REFRIGERATORS 
@®@WALK-IN REFRIGERATORS 
@®@ FARM MILK COOLERS 

DIVISION OF WILSON CABINET CO., INC. 


SMYRNA + DELAWARE 


insist on 
genuine 


predvets. 


ae sees 


: ‘MARLO - 1 EATTRANSFER 


What's New 


‘Soda-Pak’ Fountain Built, Installed as Single Unit 


PHILADELPHIA —A new soda 
fountain, which is built, shipped, and 
installed as a single unit has been 
put on the market by the Fischman 
Co. 

After conventional water, waste, 
and refrigeration hookups are made, 
the fountain is ready for operation, 


] 


-The ‘Soda-Pak’ 
shown at the left is 
produced, shipped, 
and installed as a 
single unit. The 
manufacturer is the 
Fischman Co., Phila- 

delphia. 


according to the company. 

Fischman is offering the unit— 
called the “Soda-Pak’’—in four differ- 
ent fountain and fountain-luncheon- 
ette models, all with “striking” 
counter designs. The models are 
said to be available for immediate 
delivery. 


Jordon Adds 3 Low Temperature Cabinets 


7 
CK CREA | 


PHILADELPHIA—tThree new 9- 
cu. ft. low temperature cabinets have 
been added to the Jordon line, the 
Jordon Refrigerator Co., Inc. an- 
nounced recently. 

They are the D-9 open top, self- 
service ice cream merchandiser; the 
M-9 frozen food display case; and the 
TC-9 home and farm freezer. 

The first two units are equipped 
with the new Jordon superstructure 
featuring three dimensional full-color 
photographs and fluorescent formed 
plastic letters across the top. The 
letters contain a fluorescent sub- 
stance which picks up light from the 
superstructure and reflects it in a 
bright attractive manner, the com- 
pany said. 

The letters can be made to simu- 
late any brand name or trade-mark. 
Or they can be supplied in standard 
legends such as “ice cream”, “frozen 
foods”, or “dairy products”. 


much wider top opening which af- 
fords about one third more display 
surface than is found in similar sized 
cabinets. Its capacity is 300 pint 
packages. 

It is self-contained with hermeti- 
tically sealed condensing unit and 
can be equipped with casters for 
mobility. 

The M-9 unit is equipped with slid- 
ing glass Thermopane doors so con- 
structed that they can be removed 
during rush periods. It has a super- 
structure that also contains the 
fluorescent formed plastic letters and 
the three dimensional photographs. 
It, too, can be put on casters for 
mobility. 

Both of these models are 58 in. in 
height including the superstructure. 
They are 531 in. in width and 28% 
in. deep. 

Both exterior surfaces are 
Bonderized with a heavy coating of 
hi-baked white enamel. A heavy 
gauge stainless steel top and side 
apron protects the finish. 

The home freezer, of similar di- 
mensions to the other two models, 
features a full-length lift type door 
with double latch and spring hinges 
so that the door will be self-support- 
ing at convenient levels. 


Air King ‘In-N-Out Air’ 
Is Exhaust or Intake Fan 


Electric Steam Radiator 
Has Thermostatic Control 


LONG ISLAND CITY, N. Y.—A 
cast iron radiator which provides 
steam heat for rooms or areas which 
require extra heat or which can only 
be heated electrically, has been intro- 
duced by Koral Electric Mfg. Co., 
43-22 Van Dam St., here. 

The new Koral electric steam radi- 
ator is thermostatically controlled 
to maintain temperature desired and 
shuts off automatically when tem- 
perature is reached for economy of 
operation. 

Made entirely of durable, rust- 
resistant cast iron, the Koral unit 


heats by radiation and convection 


and holds heat for some time. 
Available in portable and station- 
ary models, 
made in six sizes, 110-220 volts, a.c.- 
d.c. It retails from $60 to $100. 


Kennard Line Claims Better 
Design and Fabrication 


ST. LOUIS—Many fabrication and 
design improvements are claimed for 
the new line of evaporative con- 
densers varying in size from 3 to 50 


tons—which can be duplexed to 100 | 
tons—that were introduced recently | 


by the Kennard Corp. here. 
Penta-Post frame members so de- 
signed as to make possible multiple 
service and access panels in the 
welded frame assembly was cited as 
one of the outstanding features. 


Fedders To Market Water 
Coolers Under Own Name 


BUFFALO—After 17 years of ex- 
perience in engineering and manu- 
facturing water coolers for Cordley 
& Hayes, Fedders- 
Quigan Corp. is 
now marketing its 


ucts under’ the 
brand name “Fed- 
ders,” according to 
a recent an- 
nouncement by 
Edmund R. Walk- 
er, vice president. 

Fedders - Quigan 
is now producing 
nine different mod- 


els of electric 
water coolers, 
which will be 


marketed through 
the company’s regular distribution 
channels and serviced by its nation- 
wide service organization. The elec- 
tric water coolers are now being 
made in both hermetic and open 
models of bottle and pressure-bubbler 
types, the company indicated in its 
announcement. 


the Koral radiator is | 


with larger capacity 4 
and better construction, 


1 gees t 
_ Separate doors and temperature controls for 
DEALERS ; WRITE! 


DISTRIBUTORS! — 
REFRIGERATION DIVISION 


— Amana Society 


AMANA 14, 1|OWA 


Pressure Gauges 
Dial Thermometers 


*&The gauge with the 
Recalibrator 


Ask for this New 
Refrigeration Booklet 
JAS. P. MARSH. CORP. 


DEPT. D., SKOKIE, ILLINOIS 
—_ 


-EZERS 


| 
| ; 
| 2800 Webster Avenue, Bronx 58, N.Y. 
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LK sei eee od 


AIR CONDITIONING 


TOOLS + SUPPLIES 


OV EARS 


AIRO SUPPLY CO. 


2732 N. ASHLAND AVENUE * CHICAGO 14, iLL. 


The cabinet is claimed to have a Another is that all prime surface 
: a coils are made with copper tubing 
e \ ® a hydraulically expanded at 3,000 p.s.i. 
i \ — gees into copper tube sheets with ferrule 
oe collars. Vibration failures at tube | 
\ Warren RCV-8 shown —S- aa and tube sheet junction is avoided, 
, Sives- ventas vieibitie t0 eg : the company claimed, and brazing 
2 ble- and storage-com- i = scale is loosed by hydraulic stretch- 
\ Saw ee < — << z ing and blown out of the coil safe- 
ines kee a otekaiees ——— 4 guarding the compressor against | 
steel. ae scoring. 
‘ The condensers are equipped with 
hot-dipped galvanized sump pan, 
CHICAGO—A new portable, ad- blower, and coil frame sections, 
justable, reversible window ventilator wheels, and scrolls. Copper spray 
that is an exhaust and intake fan headers are used and heavy steel coil 
in one has been introduced by the _ side frames are galvanized. 
Berns Mfg. Corp. here. When ammonia refrigerant is to be 
The fan, called the Berns Air King used, coil assemblies are made of 
“In-N-Out Air’, can be changed from  hot-dipped galvanized steel. 
an intake fan to an exhaust fan by Kennard bulletin EC 491 gives | 
turning a knob located on top of complete details on the new line and 
the unit. may be obtained on request to the 
It is made in three sizes, with 10, company at 1819 S. Hanley Rd. 
| 12, and 16-in. aluminum blades. The ©— 
smallest fan can deliver air at 850 
c.f.m., the middle size at 1,200 c.f.m., 
and the largest at 1,700 or 1,350 REFRIGERATION AND 
c.f.m. UNITS + PARTS «+ 
The fan is mounted in a bracket 
that is adjustable to fit windows 
from 26 to 38 in. wide in the two N t W 
smaller sizes, and windows of from 
28 to 37 in. wide in the largest of Wanted Lines 
the three sizes. 
: The all steel cabinet is finished in Write Today for Your Copy 
sunset metallic tan or in white 
List prices of the fans, including on trips to buy parts? Get fast low-cost delivery 
Federal excise tax and f.o.b. Chicago, from our large, complete stocks. Airo serves buyers 
are $26.98 on the 10-in. size, $32.55 in 48 States and overseas. 
“ a for the 12-in., and $52.50 for the 16- Wholesale Only 
———_=_~_ - in. Please Write on Your Letterhead 
es s : > elie A Fiberglas filter is available for 
he WARREN COMPANY WwconPonareD use with the fans at $5.95, $7.95, 
ES ao - and $9.95 respectively. 
905 MEMORIAL DRIVE, S.E. = ATLANTA 1,GEORGIA Berns Mfg. is located at 2278 Els- 
io ton Ave., Chicago 14. 
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Midian Coil Committee Reports Progress:. 


| Groundwork Is Laid and Establishment 
Of Standards Moves Rapidly 


WASHINGTON, D. C.—Under the 
guidance of the Joint Coil Committee 
of the Refrigeration Equipment 
Manufacturers Association and the 
Air Conditioning and Refrigeration 
Machinery Association, Inc., the com- 
mercial refrigeration industry is 
making definite progress in the de- 
velopment of recommended industry 
standards for blower coils. 

Already the groundwork has been 
laid for a _ constructive program 
which will be of much value to the 
entire refrigeration industry. Mem- 
bers of the Joint Coil committee 
which were selected by the refrigera- 
tion industry are hard at work, carry- 
ing out the various assignments 
which will make the objectives of the 
committee possible. 

The Joint Coil committee had its 
inception in Jan., 1948, at the Rema 
convention when the Low Side Equip- 
ment Product Section pointed out 
that there was a need for such in- 
dustry standards which could be used 
as a guide by the entire industry. It 
was decided that a committee of five 
representatives of Rema and five rep- 
resentatives of ACRMA would be 
formed and assigned this project. 

The selection of the members of 
the committee was made following 
recommendations from Rema and 
ACRMA member-companies. The 
committee consists of: 

Byron S. Booher, commercial engi- 
neering div., Frigidaire; H. A. Brys- 
selbout, chief commercial application 
engineer, York Corp.; F. H. Faust, 
manager, commercial engineering di- 
visions, Air Conditioning Department, 
General Electric Co.; W. W. Higham, 
director of engineering, Universal 
Cooler; A. G. Loeffel, general sales 
manager, Kennard Corp.; S. Charles 
Segal, chief engineer, Kramer Tren- 
ton Co.; S. F. Shawhan, director of 
development, air conditioning, Carrier 
Corp.; D. D. Wile, chief engineer, 
Refrigeration Engineering, Inc.; H. 
B. Williams, assistant chief engineer, 
McQuay, Inc.; and D. B. Zipser, chief 
engineer, The Bush Mfg. Co. 

The committee has outlined its four 
principal objectives as: 


(1) to develop suitable industry 


standards for forced-circulation air 
coolers for refrigeration covering 
recommendations on methods of test- 
ing and rating, minimum standard 
eqiupment, safety requirements, and 
minimum published data; 

(2) to recommend application 
standards pertaining to forced-cir- 
culation air coolers for refrigeration; 

(3) to develop suitable industry 
standards for natural-convection air 
coolers for refrigeration covering 
recommendations on methods of test- 
ing and rating, minimum standard 
equipment, safety requirements, and 
minimum published data; and 

(4) to recommend application 
standards pertaining to natural-con- 
vection air coolers for refrigeration. 

The first meeting of the Joint Coil 
committee was held in New York in 
September of last year, when D. D. 
Wile was elected chairman. S. F. 
Shawhan was elected vice chairman 
and secretary. L. CC. _ Bastian, 
ACRMA’s standardization engineer, 
was elected recording secretary. The 
second meeting of the committee was 
held in Washington, D. C., on Dec. 8 
and 9. 

The chairman pointed out that 
the work of the committee is a joint 
effort of the entire blower industry 
as represented by the two associa- 
tions, Rema and ACRMA. It is be- 
lieved that the work of the com- 
mittee will result in a clarification of 
matters which have presented major 
difficulties to the refrigeration indus- 
try for a long time. 

In commenting on the work of the 
committee so far, Wile said, ‘Due 
to the conscientious work of all mem- 
bers of the Joint Coil committe, pro- 
gress toward the establishment of 
recommended standards which will 
be acceptable to the entire industry 
is being made much more rapidly 
than was anticipated.” 

The next meeting of the committee 
will be held early next spring. In the 
meantime committee members are 
continuing to werk on their various 
assignments in an effort to bring the 
first objectives of the committee to 
a conclusion at the earliest possible 
date. 


Westinghouse Announces $200,000 
Program To Train 10,000 Servicemen 


MANSFIELD, Ohio—Plans for the 
training of more than 10,000 service- 
men affiliated with dealers and dis- 
tributors of Westinghouse electric 
appliance division products were 
completed early in February for the 
division’s first postwar National 
Service Conference. 

The week-long meeting, headed by 
L. K. Baxter, manager of the divi- 
sion’s service department, was at- 
tended by 100 key service personnel 
of the distributor organizations, in- 
cluding Westinghouse Electric Sup- 
ply Co. branches and independent 
distributors. 

The distributor service supervisors 
will conduct more than 500 meetings 
in the next two months, covering the 
entire United States. Baxter esti- 
mates cost of the training meetings 
will exceed $200,000. 

“The 1949 training program, with 
its emphasis not only on the servicing 
of the new appliances, but the full 
line of Westinghouse products, is the 
largest service training program ever 
launched by the company,” Baxter 
added. 

Visual aid equipment and other 
properties for the meeting have cost 


more than $15,000 and at one time 
in the preparation work for the 
meetings more than 200 men worked 
on the project. 

At the dealer meeting presentation, 
which was previewed this week, 
dealer servicemen will get complete 
coverage on the servicing of not only 
the new line of Westinghouse ranges 
and refrigerators, but the entire com- 
pany line. Special meetings will be 
set up to train new personnel in the 
handling of service problems. 

“One of the major points stressed 
in our entire program,” Baxter added, 
‘is the business of being courteous 
and helpful to the customers. Frankly, 
we don’t want grease monkeys call- 
ing on our customers. We want our 
servicemen to be neat appearing, well 
mannered, and considerate of the 
person with whom they are dealing. 
The finest mechanical service in the 
world means little to the consumer, 
if the serviceman leaves a mess be- 
hind him when he has finished.” 

In brief, the service department is 
no longer an ugly duckling in the 
sales picture of the appliance indus- 
try, but is recognized as a strong 
arm in the support of sales. 
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Baker ‘Kold Cell’ Locker Unit for Grocery Stores 


Comes In 


SOUTH WINDHAM, Me.—Baker 
Ice Machine Co., Inc., announces de- 
velopment of a new frozen food 
locker unit designed especially for 
installation in grocery stores and 
markets. 

Known as the Baker “Kold Cell,” 
the unit consists of standard sec- 
tions which are built into a single 
over-all cabinet of varying size. The 
size depends on available space and 
number of lockers required. 

First comes the cooling equipment 
section containing a floor-type forced 
draft cooling coil and blower which 
circulates low-temperature air 
throughout the unit. 

Next is the quick-freeze section, 
equipped with steel trays, for pro- 
cessing foods to be stored. For in- 
stallations up to 170 lockers, one 
half of this section is used for freez- 
ing, while the other half houses 10 
storage lockers. On larger installa- 
tions, the entire section is devoted to 
freezing. 


This is a cutaway view of 
the Baker Kold Cell, a 
frozen food locker unit 
for grocery stores and 
markets. 


The third and following sections 
are all for storage lockers. Each has 
20 lockers of 6.2-cu. ft. capacity ar- 
ranged 10 on each side of the unit, 
and with each group of 10 enclosed 
behind a heavily insulated refrigera- 
tor door. Up to 16 storage sections 
can be built into one complete unit, 
giving a total capacity of 320 indi- 
vidual lockers. 

Height and width are approxi- 
mately 8 and 6% ft. respectively— 
with the length running from 22 to 
75 ft., depending on the number of 
locker sections desired. 

Either a Baker “Freon” or am- 
monia refrigerating system can be 
used, with compressor and condens- 
ing equipment installed remotely to 
allow easy access for maintenance. 

The company cites these advan- 
tages of the unit, which is now in 
production: 

It provides lockers where house- 
wives normally do their food buying 
—right in the grocery or market. 


Sections, Reduces Costs, and Increases Traffic 


Thus, special trips are eliminated, 
customer convenience is improved, 
and lockers are used more often. 

It eliminates the “high cost” of 
building a cold room, thereby lower- 
ing capital expenditures. Since the 
Kold Cell does not become a part of 
the building, it affords high loan 
value for financing. 

Customers are not exposed to low 
temperatures, since normal room 
temperature is maintained outside the 
heavily-insulated cabinet enclosing 
the entire unit. 

Because no working areas are 
under refrigeration, operating costs 
are “materially reduced.” 

In addition to rental profits, sales 
are increased due to increased store 
traffic. 

Preparation and processing meats 
for storage stimulates larger unit 
sales of both meats and frozen foods. 


Equipment Sales Co. Appoints 
Kitchen Dept. Sales Manager 


PHILADELPHIA—Murray J. 
Grohsman, former operator of Mur- 
ray Fixture & Equipment Co. here, 
has joined the Equipment Sales: Co., 
Ine. here as sales manager of the 
kitchen equipment department, Sam- 
uel Jasner, Jr., secretary-treasurer of 
Equipment Sales, has announced. 

Equipment Sales handles frozen 
food cabinets and soda fountains, 
as well as restaurant and kitchen 
equipment. 
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Featuring _ 


© Small Capacities—2 to 8 tons 
© Single or Multi-Circuits 

© Stainless Steel Sump 

¢ Extra Large Water Delivery 


¢ Packless & Greaseless Pump 


¢ Bare Tube Coils 
¢ No Nozzles 

© No Belts . 

© Low Cost 


© For Freon, Methyl and Ammonia 


WRITE FOR BULLETIN R162B 


KRAMER TRENTON CO. 
Trenton §, N. 7. 
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Refrigeration Seen Playing Growing Role 
In Battle To Solve India’s Food Problem 


By Eugene Hesz, International Market Analyst 


The vast possibilities of the Indian 
market are difficult to evaluate, as 
the size of the country, the composi- 
tion of the population, and all other 
marketing factors present formidable 
difficulties for an analysis. 

In the first two articles dealing 
with the Indian subcontinent, four 
main factors were pointed out: 

1. British trade is still firmly en- 
trenched and will play a leading role 
for many years, if only for reasons 
of habit and convenience. 

2. U. S. trade with India has im- 
proved in relation to that of other 
countries. The door seems wide open, 
but much preparation and patience 
will be needed. 

8. The division of British India 
into the two new dominions, India 
and Pakistan, has changed the over- 
all picture and necessitates a differ- 
ent treatment for the two dominions, 

4. Despite size and population, 
India’s industrial and agricultural 
methods and general standard of 
living are so far behind that of 
modern countries that a comparison 


of area and population alone might 
lead to wrong conclusions. 
In this article, we will subdivide 


India into marketing areas to try to 


show exporters the way to tackle 
this large trading area. We will 
start by examining those trading 
habits, tax regulations, currency 
conditions, advertising possibilities, 
etc., which apply to all. four Indian 
commercial zones making up the 
Dominion of India. 


HINDUS PREDOMINATE 


The trading habits of the popula- 
tion are governed by the fact that 
the large majority of the people are 
Hindus, whose ways of living, includ- 
ing their nutrition, are strictly ruled 
by their religion. 

The same applies, in a limited way, 
to the minority groups: the Sikhs, 
the Parsees, the Jains, the Buddhists, 
and the Christians. Most of the 
Moslems have been relegated to the 
Dominion of Pakistan. 

In order to make a correct esti- 
mate of the possible use of refrigera- 


‘tion equipment, it should be noted 


that most of the Hindus do not eat 
any meat, and under practically no 
condition will they touch pork. How- 
‘ever, there are no prejudices against 
food and other products imported 
from ahroad, as long as such prod- 
ucts pay regard to these religious 
regulations. 

Household appliances and other 
foreign equipment are welcomed by 
the wéalthier part of the population, 
who are the prospective buyers for 
the output of our industry. 


PUSH USE OF FISH 


A very large part of the population 
is a regular consumer of fish, but in 
the past this kind of human food 
has been eaten mainly by the lower- 
income groups. In recent years, 
great efforts have been made by the 
Department of Fisheries to spread 


_ the knowledge of more modern fish- 


ing methods and broader use of this 
excellent food. 

Refrigeration equipment, especially 
of the transportable kind, will play 
an ever-increasing role in bringing 
the products of the country’s poten- 
tially-rich natural resources onto the 
table of a hungry population. 

Eighty-five per cent of the Indian 
population lives in townships or 
small settlements of less than 5,000 
inhabitants, the greatest part of 
which is occupied in agriculture. 

In 1941, India had 58 cities with 
100,000 inhabitants or more, and 
700,000 villages. Ten years previ- 
ously, 23 of the above 58 cities had 
less than 100,000 inhabitants. This 
shows the steady shift from the 
village to the larger trading center. 

The above remarks will explain 
why leading Indian industrialists and 
American exporters are carefully 
studying ways to improve transpor- 
tation to and from these numerous 


— 


by Paul Reed 


“Easily understandalle--- 

and a great aid to serwice engineers” 

REFRIGERATION PROBLEMS 
AND THEIR SOLUTION 


In two volumes, J-1 and J-2 


Handy, practical, reference information for the refrigeration 


— 


tion. 


service engineer, ‘‘Refrigeration Problems and Their Solution’’ 
is written and illustrated so as to be of interest to salesmen, 
users, and others who want a fuller knowledge of sofrigera- 


You'll like the way Paul Reed has organized his material . . . 


— 


can provide 
it work.” 


Index 


PUBLISHING CO., 450 W. FORT ST., DETROIT 26, MICH. 


and he writes clearly, making these books easy to understand 
and a pleasure to read. And because Paul Reed has such a wealth of practical knowl- 
edge of refrigeration, and years of experience behind him, you'll find reading these 
books the next best thing to a person-to-person chat about your refrigeration problems. 
Conveniently cross-indexed for instant use, ‘‘Refrigeration Problems and Their Solution’’ 
“the missing link’’ in your search for authentic advice on ‘how to make 


264 pages. 6 by 8% $1.00 ea. 
Vol. 1 Vol. 2 
Chapter Page Chapter Page 
No Subject No. No. Subject No. 
1 Measurement of Temperature ............0005 1 27 Water-cooled Condensers ........ssseeececees 123 
2 What Heat Is; How it May Be Measured........ 6 28 The Evaporative Condenser...........csseeeeee 129 
3 Temperature-Pressure Relationship ............. V1 29 Compressor Shaft Seals..........seeceeeeeeses 138 
4 Temperatures, Pressures, and Heat Contents 30 Piston Mond CleGTERGR. ccc cccccccccccccccccee UB 
in the Compression Cycle.s...-+s0ceeeree- 15 31 Defrosting of Evaporators........ceeeesceecees 161 
: —— pel EET ee ro 32 Proper Handling of Compressor Olf............ 166 
7 the Capillary Tobe. cceseseeceeees ne... 34 33. Changing from “Freon-12" to Methyl Chloride... 169 
8 The High-Side Float Valve........sscseeeeeees 39 34 Charging Refrigerant Into the System.......... 173 
9 The Low-Side Float Valve..........sseeeseees 42 35 Conditions Affecting Food Preservation......... 176 
10 Rise and Fall of the Low-Side Float............ 46 36 Humidity and Air Circulation..... cceccccccccee 8FW 
11 Flash Gas ...... eSMERSEE GEES SeCCCoecesoels 37 Storage Temperature Not for Freezing......... 189 
12 Heat Exchangers ...cccccccccccccccccccccccse S58 38 Refrigeration and Handling of Beer............ 192 
13 Oll-Refrigerant Mixtures ........eeeesececeeee FF 39 Carbon Dioxide In Refrigeraiton Work......... 195 
14 Factors In Pressure Control Settings............ 62 40 Use of Gauges vs. Guessing.......cecceseeess 199 
15 Effect of Altitude on Controls, Valves.......... 65 41 Use and Care of Tools.......ccsesesesecseees 200 
16 Alr Circulation for Alr-Cooled Units............ 68 42 Recording Suction Pressure Gauge..........++++ 205 
17 Relationship Between Refrigerant Pressures and 43 Simple, Obvious Causes of Trovbles............ 213 
Air Temperatures .......0sseeeeeeeseceeess 72 44 How Preventive Maintenance Is Used........... 215 
18 Determining the Heat leakage................ 76 45 Control of Moisture In Refrigeration Units...... 218 
19 Determining the Product Deas b2ce6scoseces 80 46 Finding & Preventing Refrigerant | 221 
20 Miscellaneous and Service Loads.............. 84 47 Care and T ent of V-Belt 277 
21 A Problem In Beverage Cooling.............. 89 reste oy Stiga haat 
22 Multiple Systems eeeeeeeeeeeeeeeeeeeeeeeeeee 91 48 Lapping Seals, Plates, St 230 
23 Balancing the Units ln a System. ....ceeecsees 99 49 Service Chart Cee ee eee eeeeeereseseseteseses 233 
24 Fur Storage—Use of Variable Speed Units...... 102 50 Service Chart eocrvececocccccccesecocccccces SOO 
25 Varying the Capacity of a Condensing Unit.... 105 Si Gapvlew Ghat ccccccvccccvscccccccccccccccce SOO 
26 loading of Condensing Unit PRN vcccccccccce 120 52 Service Chart eeeteeereee eee eee eeeeeeeeeeeeeee 4 
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Data on Marketing Regions of India 


Main Provinces or 

States of Region 

Delhi marketing area: 
East Punjab 
United Provinces 


Totals 
Calcutta marketing area: 
West Bengal 
Bihar 


COPINEG BG BIBEES: coi ice cbse cee 


Other Provinces, etc.* 
Totals 
Madras marketing area: 
Madras 
Hyderabad 
Mysore 
Travancore 


Totals 
Bombay marketing area: 
Bombay 
Central India 
Central Provinces and Berar 
Other Provinces, etc. 
Totals 


*Figure estimated. 
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ee 


Area In 
Square Miles Population 
ee Fe 37,826 12,731,000 
6 ae 106,247 55,021,000 
rae 152,097 18,943,000 
eer 296,170 86,695,000 
ibe beceee 28,215 21,200,000 
satwmrte 69,745 36,340,000 
y sik att 50,349 11,752,000 
sais 138,699 13,815,000 
eesiees 287,008 83,107,000 
gSirsieta 126,166 49,342,000 
vv 82,313 16,339,000 
SP re 29,458 7,329,000 
aca are 7,662 6,070,000 
ere. 4,886 2,375,000 
weindees 250,485 81,455,000 
exes bs 76,443 20,850,000 
gases 52,072 7,512,000 
Seah wikis 98,575 16,814,000 
ghezeez 125,868 19,536,000 
352,958 64,712,000 


settlements as a prerequisite to an 
improvement of the standard of 
living. 

The American refrigeration and 
air conditioning industry has here a 
great opportunity to contribute its 
share in the better distribution of 
food by providing modern railroad 
and trucking materials for transpor- 
tation of foods in tropical and sub- 
tropical climates. 


PROBLEM DEFINED 


Only a short while ago, the Labor 
Commissioner of the Province of 
Travancore confirmed this line of 
thinking to the author. He added 
that the great problem of preventing 
frequent local famines is not so much 
one of producing more food but of 
bringing the food unspoiled from a 
surplus area to an area of want. 

It may seem strange to Americans 
that it is a regular habit all over 
India to insert at regular intervals 
one or even more fast-days per 
month in which the population ab- 
stains completely from food to make 
the available food stocks last. 


It is an open question whether it 
will be possible to re-educate at least 
part of the Indian population to 
make better use of their resources 
by greatly improving agricultural 
methods, by learning to preserve 
food, and overcoming the centuries- 
old prejudice against the consump- 
tion of meat. 


There are no stringent regulations 
against foreign firms operating in 
India. In April, 1948, a new law was 
issued, making it obligatory that the 
control of new industrial enterprises 
in India should be with Indian per- 
sons or firms. 


Another unfavorable regulation 
against foreign companies operating 
in India, is an 18%% supertax if 
dividends are declared outside the 
country, against a supertax of only 
12%% if dividends are declared 
within India. These taxes are calcu- 
lated on business profits of foreign 
companies operating in India. 

Imports are still strictly regulated 
by the Central Government and are 
dictated, at present, by the shortage 
of dollars and other hard currencies. 
The number of foreign employes 
working in Indian companies is not 
restricted. 


ABOUT THE RUPEE 


The usual currency of all of India 
is still the rupee, worth about $.30. 


The purchasing power of Indian | 
money is at present about one third | 
of that existing prior to World War | 
II. Conversion of rupees into U. S. | 
dollars is directly dependent upon | 


the import license relating to the 


items of every single import transac- | 


tion. 


In 1938-39, the value of all electri- | 
cal appliances and other electrical | 


goods, except machinery, imported 
into India amounted to $12,000,000, 
in 1946-47, the figure was $18,000,000. 
During the same periods (1938-39 
and 1946-47), the British part of the 
electrical imports to India was 58.1% 
and 54.5%, respectively. In 1946-47, 
the total share of the United King- 
dom alone of India’s imports was 
36.9%, whereas the American part 
amounted to no less than 18.9%. 

The leading commercial centers of 
India are well connected by railroad 
lines. The main lines generally have 
different gauges from the feeder 
lines. Altogether, three different 
gauges are found within the railroad 
system. 


> 


The most important trunk lines 
are the 4,106 miles of broad-gauge 
track connecting Delhi with Cal- 
cutta; 3,530 miles of broad-gauge 
track, connecting Delhi, Madras, and 
Bombay; 3,404 miles of mixed-gauge 
track linking Delhi and Bombay; and 
3,380 miles of mixed-gauge track 
connecting Calcutta with Nagpur and 
Bombay. 


India, with Pakistan, has a total 
railroad mileage of 40,576 miles, 
compared to 227,679 miles in the 
U. S. and 42,500 miles in Canada. 


British India has about 64,000 
miles of improved roads and 200,000 
miles of dirt roads, some of which 
can be used for motor traffic during 
the dry season. In the U. S., we 
have 1,607,000 miles of improved 
highways and 1,640,000 miles of un- 
surfaced roads. 


ONLY 125,000 PHONES 


Telephones in India and Pakistan 
number 125,000, compared to about 
32,000,000 in the U. S., over 2,000,000 
in Canada, and 440,000 in Brazil. 
The modern telegraph system in 
India is a government monopoly. 


Commercial advertising is freely 
permitted with about the same moral 
codes which guides American pub- 
licity. All films, including commer- 
cial advertisement pictures, are sub- 
ject to censorship in the various 
distribution centers. 

Advertising is made difficult by the 
necessity for appeal to a population 
of so many different races, religions, 
and languages. An advertiser of elec- 
trical appliances, when preparing 
copy and illustrations, has to con- 
sider strongly the low literacy rate, 
the conservative habits of many parts 
of the population, and the concentra- 
tion of business in districts. 


The entire territory of the new 
Dominion of India can be divided 
into four parts, namely the market- 
ing regions of Delhi, Calcutta, 
Madras, and Bombay. As an intro- 
duction, the accompanying statistics 
will be helpful. 

An evaluation of these four main 
Indian marketing areas for American 
export industry in general, and for 
our industries in particular, will be 
drawn up in our next studies. 


Electrimatic 


-— Electrimatic — 
2100 Indiana Ave. + Chicago 16, Illinois 


Canada — 2025 Addington Ave., Montreal 
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AIR CONDITIONING & REFRIGERATION NEWS, 


FEBRUARY 28, 1949 


Refrigeration and Air Conditioning for a 
Towboat Present Some Special Problems 


Charles H. Belt (left), dealer in Port Arthur, Tex., who designed and 

installed Frigidaire air conditioning and refrigerating systems aboard the 

116-ft. towboat “Robin E” explains the 5-hp. compressor hook-up to 

E. W. McCarthy of Gulfport Shipbuilding & Drydock Corp. Suspended-type 
air conditioner is at upper left. 


*- *¢ #* 


PORT ARTHUR, Tex. — Three 
years of experience with Navy re- 
frigeration and air conditioning 
equipment proved invaluable’ to 
Charles H. Belt, Frigidaire commer- 
cial refrigeration dealer here, who 
recently designed a complete year- 
round air conditioning system for the 
Robin E, 116-ft. towboat recently 
commissioned by the Texas Towing 
Co. 

Belt also sold a large capacity 
freezer and a storage refrigerator 
for use in the ship’s galley. Refrig- 
erated by two Frigidaire %4-hp. air- 
cooled reciprocating compressors, 
both units are located in remote posi- 
tions below deck to conserve floor 
space. 

The Robin E is fitted with the 
latest improvements in propulsion 
and navigation aid and is stylishly 
appointed as well as being air con- 
ditioned. 

Pointing out that “most marine 
sales are made when the hull is on 
the drafting boards,” Belt said that 
the dealer who gets marine business 
must be prepared not only to design, 
but also to assist marine draftsmen 
in fitting his equipment into the maze 
of piping, wiring, and machinery 
that go into making up the vessel. 

The Robin E, for instance is all- 
steel, of welded construction, with 
an over-all length of 116 ft., beam 27 
ft., and draft, with full load in all 
tanks, 7 ft., 6 in. The depth of her 
hold is 10 ft. 

She is powered by an eight-cylin- 
der, four-cycle, turbocharged 1,700- 
hp. diesel engine and equipped with 
a single screw. Auxiliary power is 
supplied by a pair of three-cylinder 
diesels, 83 hp. each, driving 30-kilo- 
watt generators. 


Ships batteries are 56-cell, 110- 
volt type. The propeller is four- 
bladed of 84-in. diameter and 56-in. 
pitch. A towing speed of 12 m.p.h. 
can be attained. 

On the main deck are four rooms 
for eight persons, each having its 
own lavatory, toilet, and shower. 
There are six rooms on the boat 
deck. Owner and guest quarters 
which are located in two rooms for- 
ward, are mahogany-finished and 
equipped with full-sized built-in beds. 
These rooms have _ interconnecting 
bathrooms with lavatory, toilet, and 
shower. 

The captain, pilot, chief engineer, 
and mate are quartered in four 
rooms, two on each side of the boat 
deck, with interconnecting baths. 


modern navigational aids, including 
inland waterways radar and an auto- 
matic pilot. A novel grouping of the 
pilot controls and instruments in an 
arc around the pilot’s chair, permits 
handling all controls from a sitting 
position. 

Down in the engine room, Belt 
installed a 5-ton suspended-type air 
conditioner, 


of ducts circulates cool, filtered, de- 
humidified air to all sections of the 
boat. Duct grilles leading into sepa- 
rate quarters are equipped with “in- 
dividual volume controls” so that the 
occupant can keep the room at the 
temperature he prefers. 

The air conditioning unit is 
equipped with a Frigidaire Multipath 
direct expansion cooling unit, de- 
signed for use with “Freon” refrig- 
erant. In addition, the conditioner is 
also fitted with a steam heating coil 
for effective wintertime use. 

* + + 


Providing Comfort on a Gulf Coast Towboat 


Being demonstrated here is the individual air volume control on the 


air conditioning outlet in one of the crew cabins. 


1 Heres Your the Mew 
age aD ceemanumane van. tes 149 


PARTS CATALOG 


Send for this to-the-trade-only catalog 
of refrigeration parts and supplies 
ee complete ...Very handy to 

. In use all over the world! 


The HARRY ALTER CO. 


1728 S$. Michigan Ave., Chicago 16, Ill. 


WHOLESALE GLY 134 LaFayette Street, New York 13, N.Y. 


The pilot house is packed with | 


saving valuable floor | 
space for other equipment. A series | 


“This feature is highly advan- 
tageous to a vessel such as the 
Robin E,” Belt pointed out, ‘when 
you consider that she not only works 
the Gulf Coast area but traverses 
inland waterways as far north as the 
Great Lakes.” 

A reciprocating-type compressor, 
which is hooked up to the air condi- 
tioner, is powered by a 5-hp. di- 
rect-current electric motor. Belt ex- 
plained that the condensing unit is 
a special marine type, using admi- 
ralty tubes, which stand up well in 
sea water. 

He said that special attention must 
be given to sizing condensers for this 
type installation because no cooling 
tower is used. Water is drawn in 
near the ship’s keel and is dis- 
charged overboard. Quite often these 
work boats dock alongside wharves 
where water is unusually warm; con- 
sequently large volumes must be 
pumped into the system. 

“Reaction of the crew to life 
aboard a work vessel, which is com- 
pletely air conditioned, is enthusias- 
tic to say the least,” Belt concluded, 
summing up the over-all job. 


“Freedom from insects, odors, and 
noises, together with relief from both 
the heat and cold, brings all the 
comforts of home to those afloat. 
Top this off with a variety of good 
food at all times, made possible by 
modern refrigeration equipment, and 
we have a new standard by which 
to judge working and living condi- 
tions aboard a workboat of this 
class.” 


30 Coolers & Filters for suer GO Years 


INDUSTRIAL 
PROCESS COOLERS 


Temperatures to 34° 

sustained as ‘set Spe- 
cial features for bakery, 
bottling, other process- 
es. sie construction. 


CAFETERIA 


WATER COOLERS 


Stainless steel. Special 
cafeteria design. High 
capacity,. super storage. 
Se glass- ‘fillers 
and or wou as re- 


Costs “0 more 
Gives much more 


Service 
Satisfaction 
Dollar value 


COOL, CLEAR, DECHLORINATED 
WATER WITH... . 
FILTRINE 
FILTER-DECHLORINATORS 


Eliminate tastes, odors, foreign 
particles. Promote cooler satisfaction 
— dealer sales. 


A Few Choice Areas Open for Factory Representatives 


FILTRINE MANUFACTURING CO. | 
BROOKLYN 5,N.Y. 


53 LEXINGTON AVE., 


HEAT EXCHANGERS 


_ Shell and Coil type for use 
with FREON and Methyl- 
Chloride—for installations 14- 
ton to 50-tons. Acme Heat 
Exchangers increase the ca- 

pacity of all cooling systems. 


ACME INDUSTRIES, INC. 


Jackson, Michigan 
Representatives in all principal cities 
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KEEP THE SELLING FLAVOR RIGHT! 


Flavor . . . rich, delicious and 
protected . . . is what makes 
customers come back for 
more. Whether it’s meat, 
milk, ice cream or frozen 
foods overheating of perish- 
ables robs flavor and vitamins 
and often causes actual prod- 
uct loss. 


Here is where Kold-Hold “Hold-Over” truck 
plates fit into the picture. These plates hold the 
truck at the desired temperature — and do it 
even on delivery service where the truck doors 
are frequently opened. What’s more, the over- 
all cost of operating with “Hold-Over” plates is 
lower than with dry or sweet ice — ordinarily 


less than 10c a day. 


Kold-Hold “Hold-Over” plates provide numer- 


ous other advantages. Greater 
payload, because the plates 
take up less room. Greater 
safety, because the streamline 
design eliminates square cor- 
ners — the point most liable 
to burst when the plates are 
frozen. Truck bodies that are 
always dry, sweet and clean. 
Handling costs are lowered, because partially 
loaded trucks need not be unloaded at night. 
When hooked into the central compressor, 
which recharges the entire fleet, they act as hold- 
ing rooms. For trucks that make two day runs, 
a small compressor may be mounted directly on 
the truck and plugged in at night to any 110V 
outlet. Write for complete information on Kold- 
Hold “Hold-Over” plates for your trucks. 


New Pakage Truck Unit Answers Some Hi-temperature Problems... Write for Data: 


KOLD-HOLD 


Jobbers in Principal Cities 


KOLD-HOLD MANUFACTURING COMPANY - 
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y PROCESSING) TRANSPORTATION 


protects every step of the way 
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500 E. HAZEL ST., LANSING 4; MICHIGAN 
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AIR CONDITIONING & REFRIGERATION NEWS, FEBRUARY 28, 1949 


by 


A Frozen Condenser | 
Problem In July 


“Nuts!” 

The Supervisor of Return Goods 
in the service department of a large 
manufacturer of condensing units, 
disgustedly dropped the phone back 
on its cradle, and turned to the parts 
man at the nearby desk. 

“Imagine, that guy in Production 
Repair says that condenser from St. 
Louis is froze up, and here it is July. 
I'll bet that you can fry eggs on the 
sidewalk down in St. Louis today. 

“We replaced that condenser just 
last week. The dealer called up to 
be sure that we would ship the 
replacement out at once. It’s an air 
conditioning job, and the owner of 
the building and everyone in it are 
about to eat his ears off. So he took 
it out- on me. 

“What kind of stuff were we 
making?’ he wants to know. ‘Job has 
only been in a few weeks.’ He said 
that it’s a store building with a 
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CHICAGO SEAL CO. 
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For Service and Installation Engineers 7 


Refrigeration “Problems 


and their Solution | 


Paul Reed 


dozen or so offices on the..second 
floor. Store has its own machine, 
been in some time. This condensing 
unit is in the basement and takes 
care of the offices only. 

“I promised him that we’d get a 
new condenser out that day, and we 
did, too. Sent it by express. I almost 
got big-hearted enough to prepay it, 
but I didn’t get that generous. 

“You know we’ve been having 
trouble with the condensers on that 
model. It’s a 10-ton condensing unit 
for high back pressure. It has a 
4-cylinder V-compressor and a water- 
cooled __ shell-and-tube condenser. 
Engineering changed the size of the 
tubes not long ago and since then, 
we’ve had several cases where the 
condensers leaked at one or more of 
the joints where the tubes go into 
the tube sheets. 


CONDENSER CONSTRUCTION 


“You know how they’re made, 
don’t you? Inside a tubular shell 
are a lot of parallel copper tubes, | 
almost a hundred of them. At each | 
end, these tubes are brazed into a’ 
copper plate called a tube _ sheet, 
whose edges are brazed to the outer 
shell, so that it looks a lot like a 
fire-tube boiler. A header is bolted 
on to a flange at each end. Water 
passes into the header, through the 
parallel tubes and out the header on 
the other end. Hot gas from the 
compressor is in the shell around the 
tubes. 


“The 10-ton condenser has three 
of these shells in series. They are 
mounted in the base frame right 
under the compressor and motor, 
with the receiver hung on the side 
of the base frame. Makes a nice 
compact 10-hp. unit. It’s easy to 
service if the tubes get fouled, for 
the headers can be taken off each 
end and the tubes cleaned. But if 
the condenser goes bad, it’s hard to 
get out of the frame from under the 
compressor and motor. 


DEFECTIVE OR FROZEN UP 


“In the wintertime, it’s not unusual 
to have someone send in a water- 
cooled condenser as defective and it 
turns out to have been frozen “up. » 
They’re easy to tell, for some of the~ 
tubes are bulged and split. 

“But we've had three or four 
defective ones show up in that many 
months. Of course, they catch most 
of the leakers in inspection, but once 
in a while, one of them seems to hold 
during inspection; but one of the 
tubes breaks loose from the tube 
sheet later, out in the field, after it 
is installed. At first, refrigerant 
blows into the water and out to the 
drain. . 


“But finally, 


when most of the 
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‘Freon’ is gone and its pressure is 
down, the water goes into’ the con- 
denser and, of course, into the -sys- 
tem. Not just a few drops, but 
gallons of it; and is that a mess! 
The water valve is supposed to shut 
off when the condensing pressure is 
down, but it doesn’t always do so. 
Then too, some men install the water 
valve on the outlet instead of the 
inlet. 

“Those guys in production ought 
to have to go out and fix up one of 
those jobs that are full of water; 
maybe they’d be more careful. At 
that, I guess it is hard to catch the 
defective ones if they hold during 
test here, though. 

“What makes me sore is their 
attitude. You’d think they were all 
little angels and perfect; never made 
a mistake in their lives. It’s bad 
enough when a defective job gets 
out and causes trouble—and you 
can imagine a 10-ton job with 
buckets of water in it, and does the 
dealer ride us! 


A FREEZE-UP IN JULY! 


“But what gets my nanny, is why 
don’t those guys in Production admit 
they made a mistake instead of try- 
ing to lay it off on someone else. A 
frozen condenser in St. Louis in July, 
my eye! I gotta tell the boss this 
one.” 

So with his head pressure up to 
over two hundred, he barged into the 
Service Manager’s office with the 
hairs on the back of his neck stand- 
ing up like a porcupine’s quills. The 
boss listened to the story and then 
said. 

“Sounds crazy, doesn’t it, Mac?” 

“Sounds crazy? It is crazy. The 
very idea! You’d think they could 
think up a better one than that. 
Condenser frozen in St. Louis in 
July. Nerts.” 

“Well, Mac, tell you what let’s do. 
First, we'll go get a coke and give 
you a chance to cool down before 
you blow a fuse. I don’t want you to 
go back into the factory until you’ve 
calmed down a bit. 

“Then go down and have them 
show you where the leak was, before 
.. they repair it or scrap it. And while 
- you're at it, take a look at the 
. Check valve.” 


CHECK THE CHECK VALVE 


“You mean the condenser check 
valve, the one between the condenser 
and the receiver?” 

“That’s right. Open it up and see 
what shape it’s in. It’s attached to 
the condenser, so it probably came 
back with the condenser.” 

“What's the check valve got to 
do with it?” 

“Well, it might have. 
let’s find out about it.” 


Anyway, 


industry today, regardless of price. 


Full-size built-in Heat Exchanger. . 


bolts. . 


UNIT COOLERS 


‘ We honestly do not believe that our new model Fan-E-Fex can be matched in 
value, design, construction, performance or eye-appeal by any similar unit in the 


. . Adjustable vertical louvres plus the well-known 
double duty KRACK Drain Pan, insuring 3-way air distribution. . 
steel housings with pearl grey baked wrinkle finish. . . . Cadmium-plated nuts and 
. . Plus the time-tested dependable KRACK high efficiency coils that have given 
KRACK customers years of trouble-free performance. 


Send For Krack Bulletin No. 22849 


REFRIGERATION APPLIANCES, INC. CHICAGO 7, ILLINOIS 


Manufacturers Of Refrigeration And Air Conditioning Lowside Equipment 


GRAVITY COILS 
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FREEZING UNITS 


.~) Mac went back to his desk, mut- 


tering to himself. “Jeez, the boss 
didn’t get very excited. Sounds 
funny for him, too. He usually don’t 
take things lying down. From the 
way he acted, you’d almost think he 
could swallow that yarn. Frozen 
condenser in St. Louis in July!” 

At the same time the Service Man- 
ager was saying to himself: “Sounds 
fantastic, but it could be true that 
the condenser did freeze and in July 
and in St. Louis, right in the base- 
ment of that store building. We'll 
see what Mac finds.” 

What did Mac find? What made 
the Service Manager think that a 
freeze up was possible? And how 
could it happen? And what did the 
check valve have to do with it? 

We'll give a possible answer in the 
next instalment. 


(To Be Continued) 
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New Handbook Covers 
Heating Control Service 


MINNEAPOLIS—A 72-page, illus- 
trated handbook for heating control 
installers and servicemen has been 
published by the Minneapolis-HOney- 
well Regulator Co. here. ge 

The book, which<applies to all oil, 
gas, and stoker-fired heating sys- 
tems, .contains many servicing tips 
that have been proved useful to the 
industry over a long period of time, 
according to Walter Baak, manager 
of the company’s wholesale division. 

Subjects. covered include code 
identification, control circuits, ther- 
mostats, limit controls, oil, gas, and 
controls, trouble’ shooting, trans- 
former specifications, and thermostat 
heaters. y 

Free copies may be obtained by 
writing Baak at the company’s main 
office at 2753 Fourth Ave. S. here. 


Gits Brothers Appoints 
Kovarik To Sales Post 


CHICAGO—Gits Bros. Mfg. Co., 
manufacturer of lubricating devices 
and shaft seals, has appointed Frank 
A. Kovarik, general sales manager, 
to establish and manage the new 
Michigan branch office in Ludington 
where he will cover the state of 
Michigan. 

Kovarik will concentrate on service 
in seal engineering, particularly ap- 
plications of the new shaft seals re- 
cently announced by the Gits firm. 


Lynde Heads Installation 
Division of Eagle-Picher 


CINCINNATI — Appointment of 
Clyde B. Lynde as vice president and 
general manager of the insulation 
division of The Eagle-Picher Sales 
Co. was recently announced by the 
company. 

Lynde joined Eagle-Picher in 1933 
as Joplin insulation district manager 
and head of the insulation contract- 
ing department. He served in both 
capacities for more than 10 years, 
when he resigned to go into the 
insulation contracting business for 
himself in an organization known as 
Industrial Insulators, Inc., distribut- 
ing and applying Eagle-Picher insula- 
tion in the Houston, Tex. area. 
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THE ALL-TEMPERATURE 


a Recommended for air condition- 

ing and refrigeration systems . 
using standard refrigerants. 

ANSUL OF£ is an-ALL-Temperature Re- 


ifrigeration Oil which confori#s. to the 
Jigid wax-free specifications ‘established by Re- 


-search. It will not separate wa 


when mixed with 


‘a refrigerant (under specified conditions) atid sub- 
jected to temperatures as.low as SEVENTY DE- 


REES BELOW ZERO (Fahrenheit). 


-ANSUL OIL has been machine test@ for lubrica-. 
‘tion and wax-free ‘characteristics in both high and 
low temperature installations. It is absolutely uni- 
form ... maintains high stability and has a low oxi- 
dation rate. It has proved suitable for ALL refriger- 
ating systems using any of the standard refrigerants. 


_Ansul Research was first to recognize the problems 
resulting from low-temperature wx separation in 
oil-refrigerant mixtures. It realized the critical need 
for an oil which would not only tubri- 
cate and protect moving parts but would 
also eliminate the persistent troubles 
which were traced to wax-separation 
from oil-refrigerant mixtures. 
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ANSUL SULFUR DIOXIDE, ANSUL METHYL CHLORIDE, ANSUL OtlLyKt 


a : 
-TEMPERATUR 
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ANSUL OIL —- 
the all-Temperature 
Refrigeration Oil — 
is sold by leading re- 
frigeration whole- 
salers everywhere. Gee 
it where you buy your 
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ide and ANSUL 
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Portable, But No Midget 
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Plate Heat Exchangers Get 0.K. of Industries 
Where Sanitation Is of Prime Importance 


Interior view of the 1,100-cu. ft. low-temperature walk-in for marine use. 
made by Reco and Kold-Hold. Inset shows exterior view. 


Loaded Sea-Going, Low Temperature Cooler 
Can Be Hoisted Aboard Ship, Then Plugged In 


LANSING, Mich.—A portable, low- 
temperature, walk-in cooler for use 
aboard ships that can be handled 
fully loaded and stowed either on 
deck or below is now being built by 
the Reco Products division of Re- 
frigeration Engineering Corp. of 
Philadelphia in cooperation with the 
Kold-Hold Mfg. Co. here, Kold-Hold 
has announced. 

The reefers, according to Kold- 
Hold, are of heavy, all steel, welded 
construction. They are insulated and 
refrigerated so as to produce 0° F. 
storage even when the vessel is cruis- 
ing in climates where ambient tem- 
peratures are as high as 120° F. 

In a cooler of 1,000-cu. ft. capacity, 
18 Kold-Hold “Serpentine” refrigera- 
tion plates are mounted on the side 
walls and ceiling. These plates. were 
selected, Kold-Hold said, because of 
their generous space for passage of 
the cooling agent and their high ratio 
of prime surface. As less plate area 
is required to maintain desired tem- 
peratures, greater payload may be 
carried, it added. 


rea ae 

The refrigeration machinery may 
be self contained or permanently 
mounted below in the vessel. Fre- 
quently, the’ ship’s' refrigeration 
facilities can be utilized. 

The condensing units are con- 
nected to the plate coils by means of 
two snap-on fittings which can be 
easily connected or disconnected. 
Thus, individual cargo reefers can be 


dropped off and exchanged for similar _ 


empty reefers at the destination. 

When the refrigeration machinery 
is mounted on the reefer, it consists 
of two condensing units equipped 
with 115-volt, dc. marine-type 
motors. Each condensing unit is con- 
nected to alternating Serpentine 
plates to provide proper distribution 
of refrigeration in event of the failure 
of one unit. 

The new reefer is claimed to pro- 
vide practical and economical trans- 
portation of perishables via the 
waterways and to provide revenue- 
producing carg® space in areas 
usually producing little or no cargo 
revenue. 


Window Unit Cools Ardor 
Of Safe-Cracking ‘Visitor’ 


HARTFORD, Conn.—A_ report 
from Joseph Simons Co. here may 
indicate that footpads now prefer to 
burglarize in air conditioned comfort. 

On the same recent afternoon that 
the refrigeration equipment whole- 
saler installed a window-type room 
air conditioner in its quarters, a 
visitor came in. He said he wanted 
to check on the .performance of the 
unit, for which the company is state 
distributor. 

That evening, police apprehended 
the “visitor” as he was attempting 
to open the company safe. But they 
had to shoot at him before he stopped 
—right in front of the air condi- 
tioner. 


Textile Air Conditioning Firm 
Becomes White & Co. 


CHARLOTTE, N. C.— Industrial 
Cooling and Moistening Co., here, 
has changed the corporate name of 
the firm to White & Co., Inc., ac- 
cording to George A. White, presi- 
dent and treasurer. 

The company was organized in 
1932 to provide air conditioning for 
the textile industry in the Piedmont 
Carolinas. 

White said the same officers and 
personnel will continue to operate the 
business. In addition to White, who 
has a pioneering background of more 
than a quarter of a century in tex- 
tile air conditioning, these are W. W. 
Hewitt, vice president, and B. S. 
Powell secretary. 


An Old Favorite 
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OLYMPIAN BOTTLE COOLERS 
by Perlick for 


IMMEDIATE DELIVERY 


Perlick “Olympian” Bottle Coolers, in standard 
baked black or the new all stainless steel are 
now available for prompt shipment in 4 popular 
sizes. Now vastly improved for maximum bottle 
cooling performance. Write for Bulletin“No. 56. 


] Also Ice Refrigerated Models | 


a Ck BRASS CO. 
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CHICAGO—Plate heat exchangers 
have found a ready acceptance in all 
processes where sanitary conditions 
are of prime importance, Dale Gilles- 
pie of Creamery Package Mfg. Co. 
told the Chicago Section of the 
American Society of Refrigerating 
Engineers. 

Speaking at the January meeting 
of the section, Gillespie described 
construction and operation of this 
type of heat transfer device and out- 
lined its advantages and possible 
disadvantages. 

Plate interchangers, he explained, 
are constructed of stainless steel 
sheets, die-formed so that adjacent 
sheets form passages for the flow of 
liquid. Addition of vulcanized syn- 
thetic rubber gaskets to each plate 
makes them suitable for assembly 
in clamped sets, he pointed out. 


By the strategic placement of the 
gaskets, a variety of circuitings is 
made possible, he noted, making 
them applicable to many different 
processes in the dairy, brewery, wine- 
making, and food preserving indus- 
tries. 

A typical application in the brew- 
ery industry was said to provide the 
means for transferring the heat of 
the wort to the make-up water, thus 
accomplishing two necessary results 
in the one operation: the wort is 
cooled and the incoming make-up 
water is heated. 

Discussing the sanitation factor, 
Gillespie said a bank of cells is easily 
unclamped and opened plate by plate 
for visual. inspection as well as 


thorough cleaning by scrubbing. Pre- 
liminary cleaning, he continued, may 
be done by circulating a detergent 
through the system. In the dairy 
industry, for instance, open inspec- 
tion and scrubbing are routine. 

These other advantages were 
listed: compactness, flexibility (for 
adaptation to a new process or re- 
moval to a new location), ease of 
adding more plates to a bank when 
an increase in capacity is desired, 
and a relatively high “K” factor 
with a comparatively low pressure 
drop. 

Possible disadvantages were said 
to include unsuitability to direct-ex- 
pansion cooling, comparatively short 
life of the rubber gaskets (which are 
replaceable at the factory), and 
maximum inlet pressure of approxi- 
mately 30 p.sii. 

During’ his talk, Gillespie cited 
several specific application examples 
and showed slides. He also exhibited 
samples of plates made by three 
manufacturers. 


Fasco Industrie; 
Will Expand Plant 


ROCHESTER, N. Y:—Further ex- 
pansion of the manufacturing facili- 
ties of Fasco Industries, Inc., (for- 
merly F. A. Smith Mfg. Co., Inc.) is 
announced by H. P. Toppin, presi- 
dent. ' 

He said construction of two new 
plant additions will increase total 
floor space to roughly 250,000 sq. ft. 


Diffusion Type 


UNIT HEATERS 


For low-pressure 
steam and hot water 


Wall and Ceiling 


Unit Coolers 


For all above-freezing applications 
CATALOG ON REQUEST 


MERCHANT & EVANS CO. 
PHILA. 46, PA. 


CURTIS 


REFRIGERATION 
. 
For All Your 
Refrigeration and 
Air Conditioning 
Requirements 
Curtis Refrigerating Machine Division 


of Curtis Manufacturing Company R-528 
1912 Kienlen Ave. $t. Levis 20, Mo, 


Established 1854 


insist on 
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With male x male, female x male, or OD sweat tube connections. 


w A 


Positively eliminate clogging and pressure drop, regardless . 
of location in system, due to an exclusive new principle 
that flows the refrigerant slowly across the cylindrical bed 
of drying agent instead of forcing it through a long, nar- 
tow, powder-clogged bed. Available with either SILICA 
GEL (for lowside, suction line or other cold locations) or 
DUCAL DRIERITE (for hot liquid line applications). 
CAPACITIES: Liquid Line—'4 to 7/2 HP; Lowside—'% to 15 
tons (Freon 12); Suction Line—% to 7%” OD. 

Also available with Depth FILTER element in same range of sszes. 


E-2-SEE LIQUID INDICATORS Be= 


A new design in liquid indicators that is positively 
leakproof and 100% foolproof. It can’t leak because 
the springs in each end form a positive seal around 
the glass to compensate for cold flowing; it's E-Z to 
see through—the glass magnifies when filled with 
liquid; it's perfectly safe because the glass actually 
floats in spring-compensated Neoprene gaskets—is 
suitable for working pressures up to 500 PSI. 
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STANDARD - DUTY DRIERS 


Send for Circular 711-A for ‘all 
the facts’ about temperature 
effect on drier performance. 


Informative, Technical Literature 
and prices available on request. 


Sold by Leading Wholesalers Everywhere. 


West Coast Warehouse Stock 
2103 So. San Pedro St., Los Angeles 11, Calif. 


An ideal low-cost all-brass. Drier for standard-duty liquid . 
line service to 1 HP. Inlet end uniquely equipped with ex- 
clusive perforated strainer cup which ‘Holds Silica Gel 
granules permanently in place, permitting hox#ontal, ver- 
tical, or inverted installations. Outlet filter element is 
30 x 150 mesh Dutch plain weave. Y See 

Also available as FILTERS only. “>. 45) 


INCORPORATED 
ZELIENOPLE, PENNSYLVANIA 
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by James J. LaSalvia 


One of a patch from 


If readers have any questions or problems concerning the 


application of air conditioning, 
LaSalvia, who will be pleased to 
is no charge. 


they are invited to write to Mr. 
furnish a complete answer. There 


Automatic Controls (Cont.) 


Fig. 39 shows a static pressure 
regulator. It is used on all systems 
where the air volume leaving fan 
may vary, and it is the purpose of 
this regulator to keep the air volume 
constant. 

It consists of. a static pressure con- 
troller installed on the discharge side 
of the fan to control an automatic 
damper at the inlet side of the fan 
through a float type damper motor. 


When the air volume at discharge 
of fan tends to increase the setting 
of the static pressure controller will 
also tend to rise, and as it passes its 
setting, it will actuate the damper 
motor, which in turn will close pro- 
portionally the automatic damper to 
decrease the amount of air to the fan. 

Conversely, when air volume at 
discharge of fan tends to decrease, 
the automatic damper is opened pro- 


NEW (D ALuMALOY’ 


This new R-P Air Filter combines 
for the first time the famous ‘‘Self- 
Seal features with the unique 
depth-filtration, dirt-stopping qual- 
ities of R-P ALUMALOY (Aluminum 
foil) filter media. The efficient 
“air scrubbing” multiple-layered 
baffle pattern with its thousands 
of adhesive dirt-catching surfaces 
is free of the usual integral frame. 
Made slightly oversize it fits snug- 
ly on all sides, providing filtering 
efficiency to the extreme edges 


‘a great new (J) achievemen 


Self-Seal* AIR FILTER 


Write today for new Techni-Data Sheet. 
“Trademark registered 


in modern air cleaning... 


ot TE BH STP £8 LO, 
ies nie # OF: aboot 


® Self-Seal edge pocks 
close, prevents by- 
passing unfiltered air. 


and preventing by-passing of un- 
filtered air by ‘sealing’ all edges. 
This means added dust-holdina 
capacity and cleaner air for mod- 
ern forced air units, air condi- 
tioning and ventilating applica- 
tions. Get the whole story on the 
“World's finest air filter,” new — 
R-P ALUMALOY Self-Seal. It offers 
you TOP benefits in better, long- 
er-lasting, rechargeable air filters 
~—— for more effective, more eco- 


nomical air cleaning. eaten 


wooo COMFORT 


| GPRESEARCH PRODUCTS CORPORATION | 


DEPT. AN, MADISON 10, WISCONSIN 


FACTURE 


BULLETIN 709 
Size 2, Bulletin 709 across-the-line solenoid 
starter with cover removed. 


ALLEN-BR 


9 $i UALITY 


TROUBLE FREE 


Across-the-Line Starters 


The Bulletin 709 solenoid starter is 
a favorite for air conditioning and 
refrigeration because it is good for 
millions of operations and does its job 
day in and day out without attention, 
The double break, silver alloy contacts 
never require maintenance. There is 
only one moving part—no trouble- 
making pins, pivots, hinges, or flexible 
conductors. Write for information. 
ALLEN-BRADLEY COMPANY 
1313 S. First St., 
Milwaukee 4, Wisconsin 
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‘SOLENOID MOTOR CONTROL 


< 


portionally to admit more air to the 
fan. In this manner the air volume 
leaving fan is held practically con- 


* 1g stant. 


Fig. 40 shows a safety control. It 
can be applied to any air condition- 
ing system. 

It consists of an automatic louver 
damper in the outside air duct. On 
the shaft of the louver damper a 
two-position damper motor is in- 
stalled; the motor being wired to 
the motor terminals in starter. This 
control functions as follows: 

When fan is started by throwing 
in the starter on the main feeder 
electrical line, the motor on the auto- 
matic louver damper is energized 
and opens the automatic louver 
damper. Conversely, when the fan 
is stopped, the automatic louver 
damper closes. 

This is a safety control to shut off 
the outside air duct, especially in the 
winter when the fan is not running, 
so as to keep cold outside air from 
reaching the heating coil in the cas- 
ing. Otherwise, the heating coil may 
freeze. 

Generally when a system using 
steam coils is stopped, the heating 
coil may be full of steam, which will 
in time condense to water. This 
water may not be drained from the 
coil and so remains in the coil. If 
outside cold air should penetrate to 
the heating coil, the water in the 
coil may freeze and cause a rupture 
of the coil. 

This control should be applied to 
all systems if possible, especially if 
system is to be used in the winter 
for heating or ventilating. 

Fig. 41 shows an automatic con- 
trol for a water cooler. 

Assume water is to be cooled to 
45° F. in the water cooler and is to 
be supplied by a pump to the water- 
cooling coils in the air conditioner. 

A temperature controller (sT-) of 
the two-position type is inserted into 
the water line between water cooler 
and suction side of pump. This con- 
troller operates the solenoid valve 
on the liquid line to refrigerant coil 


Nolan Takes Position 
With James and Roach 


DETROIT — James and _ Roach, 
Inc., distributor of Carrier air con- 
ditioning and refrigeration in eastern 
Michigan, has announced the appoint- 
ment of James J. Nolan as assistant 
general manager in charge of en- 
gineering and construction. 

Nolan came to James and Roach, 
Inc., with a well rounded background 
of experience in the air conditioning 
industry. A graduate in mechanical 
engineering at New York university 
in 1928, Nolan was connected with 
the Carrier Corp. for 12 years; with 
Carrier distributor in Washington, 
D. C. for three years. 

From 1941 to 1946, Nolan was in 
charge of maintenance operations of 
air conditioning and refrigeration of 
all Army posts in the U. S. A., for 
the War Department’s Chief Engi- 
neer in Washington, D. C. Since 
1946, Nolan has been a consulting 
engineer. 

Among the major air conditioning 
and refrigeration projects in which 
Nolan has played an important part 
in designing and supervising, as an 
engineer, are: U. S. Treasury build- 
ing; the eight-story office building 
of the Electrical Workers of America; 
the Chesapeake & Potomac building; 
the National Geographic Society 
building; and the Telephone building. 


Fire Destroys Service Firm 


GOWANDA, N. Y.—The Russell 
Refrigeration Service, 22 West Main 
St., operated by Eber L. Russell, was 
destroyed by fire which wiped out a 
business block in the downtown area. 


Static Pressure Regulator Maintains Air Volume 


STATIC PRESSURE 
ra CONTROLLER 2 
I" a 
RETURN — | DAMPER MOTOR NisvPP.y 
AIR FLOATING TYPE =A AIR 
1 ‘ 
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AIR 
DAMPER 


LOWVRE TYPE 


Fig. 39—A static pressure regulator may be incorporated in systems where 
the air volume leaving the fan may vary. 


in the water cooler. As water tem- 
perature rises above 45° F. the sole- 
noid valve is opened, and if water 
temperature falls below 45° F. the 
solenoid valve is closed. The com- 
pressor will start when _ solenoid 
valve is opened and will stop when 
solenoid valve is closed. 


On water cooler control it is neces- 
sary for the safety of the water 
cooler to keep water from freezing, 
and in case controls do not respond 
properly, to apply a low limit tem- 
perature controller (cT:i) inserted in 
water cooler proper. This low limit 
temperature controller is usually set 
just above freezing temperature at 


about 35° F. and is _ connected 
through a relay direct to the auto- 
matic motor starter for the com- 
pressor. 

If in case the control for the water 
temperature should not function pro- 
perly and the water in the cooler 
should happen to be cooled below 
35° F., the low limit temperature 
controller will cause the automatic 
motor starter to open the electric 
circuit to the motor and stop the 
compressor. In this manner the water 
can be kept from freezing and possi- 
ble rupture of the water cooler pre- 
vented. 


(To Be Continued) 


Safety Device Regulates Outside Air 
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Fig. 40—An automatic louver damper in 
system against winter freeze-ups of the 
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the outside air duct will protect the 
heating coil under some conditions. 
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COLD WATER 
SUPPLY TOCOILS 


AUTOMATIC 


MOTOR STARTE! eel Suction ee 5 
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Fig. 41—Where an indirect system employing cold water is used, the control 
system for the water-chilling equipment may be as indicated here. 
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Order From Our Great New 


Heating Parts and Supplies. Write on 


2611 LAKE STREET 


FAST EASY WAY TO KEEP STOCKS COMPLETE 


CATALOG 


Your best source for all Refrigeration, Air Conditioning, 


for copy. Orders filled same day received. 
THE SUPPLY HOUSE THAT SERVICE BUILT © Wholesale Only 


M 


Value-Filled 


your letterhead 


ELROSE PARK, ILLINOIS 


More Important Th 


Kan CONTROLS 
For MILK COOLERS 


The Ranco O-1414 and O-1477 are available for use when the temperature 
may be colder or warmer than the control 
The Ranco O-1514 is similar to the O-1414, but is intended 
for temperature applications combined with a high pressure safety cut-out. 
Ask your Ranco wholesaler to show you these special Ranco applications 


around the control 
temperature. 


for milk cooler installations. 


bulb 


Ranco Type 0-1414 
Control for Milk 
Cooler Installations 


Kanco Duc. 


COLUMBUS 1, OHIO 
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Plenty To Tell Old 
Model Users--Kiene | 


(Concluded from Page 12, Column $3) 
refrigerator. That selling stunt was 
convincing. It made sales. 

Today, more than ever, there are 
savings to be realized by purchasing 
foods in quantity at opportune 
prices, then storing them in perfect 
condition for serving days and even 
weeks later, especially the freezing 
and later serving of left-overs. 
Women certainly would be interested 
in hearing about it. I wonder how 
often we tell them! 

I doubt if there’s a homemaker 
living who would deliberately waste 
food. Yet they continue to dump it 
in the garbage can because of im- 
proper storage in spite of the fact 
it could have been perfectly pro- 
tected in their present refrigerators 
had they known how. 


Harp on Correct Use 


And we're partly to blame for 
every dollar’s worth of food that’s 
thrown out! When selling refriger- 
ators, we must also sell the proper 
use of them. We must harp and harp 
on correct use whenever we’re speak- 
ing and to whomever we are speak- 
ing! 

We need a cold cold for such foods 
as need it—we find it in the freezing 
compartment. We need a cold that’s 
just above freezing for foods that 
are easily contaminated, such as 
milk and meat. We need a cold of 
around 40° F. for left-overs and for 
foods that do not require a colder 
cold. And we also need a high hu- 
midity cold for leafy vegetables, 
eggs, and other foods. 

The modern electric refrigerator 
also is a Time and Energy Saver. 

All too often a refrigerator is 
bought, moved into the home, and 
then plugged into the most readily 
available outlet without a thought 
as to whether that particular spot 
is the best place to locate such a 
valuable, often-used appliance. 

Now we'll admit that some kitch- 
ens just don’t lend themselves physi- 
cally to the ideal positioning of a 
refrigerator. Not long ago we did 
a time and motion study in a kitchen 
where the refrigerator just had to 
be located on an enclosed back porch. 
The results of that study were very 
discouraging—all due to the wasted 
time and effort in using the refrig- 
erator. 


Favored Spot 


So, by all means, the refrigerator 
should be favored with one of the 
most accessible locations in the 
kitchen if it is to save priceless time 
and energy. It should be directly 
next to the work surface at the 
preparation center. 

It’s the only way a homemaker 
can get her true money’s worth from 
her investment. And if a new outlet 
is required, she should have one put 
in. Maybe she will, if we explain 
why it’s such a good idea! 

But the modern electric refriger- 
ator is also the Convenience Center 
of the home. 

Have you ever stopped to think 
that a refrigerator is the only spot 
in the entire home where all things 
of one classification are stored? Yes, 
with the exception of a few staples 
like flour, baking powder, spices, and 
so forth, everything needed in the 
preparation of three meals per day 
is right in one readily-accessible spot. 

Now if that refrigerator is located 
sensibly next to the food-preparation 
center, whole meals can be prepared 
at a savings of one third to one half 
of the time it would ordinarily re- 
quire! And you know as well as I do 
how valuable every minute of saved 
time is to the busy homemaker. 

The modern electric refrigerator 
also supplies Better Balanced Meals 
for the whole family. 


Helps Save Money 


No, the refrigerator can’t do that 
without the help of the homemaker. 
But if the homemaker will do the 
planning, the refrigerator will do the 
rest. 

In only 15 minutes, a homemaker 
can plan meals for three or four days 
in advance. During one food-shopping 
trip, she can buy everything needed 
for the preparation of those meals, 
in addition to a few wisely-chosen 
foods for emergency use. 

She can do all that with every 
confidence that her modern electric 
refrigerator provides a specific cold 
for every kind of food, so they will 
keep in perfect condition until served. 


GEORGE HENCH 
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Grand Rapids Brass Appointees 


CLYDE WEBB 


Retail Hdw. Store Sales 
Drop 5% During January 


CHICAGO—A decline of about 5% 
in sales of retail hardware stores 
during January, compared with the 
same month last year, was due al- 
most entirely to lighter demand for 
major appliances, according’ to 
William F. Ewert, managing director 
of the Illinois Retail Hardware Asso- 
ciation. 

Demand is holding up better for 
other hardware items, Ewert said at 
the opening of the association’s an- 
nual convention here. He reported 
that there has been only a slight 
dropping off in store traffic. In spite 
of the recent decrease in the price 
of farm products, buying by farmers 
keeps pace with that in urban cen- 
ters, he said. 


Parsons Corp. Elects 
Harvey Gen. Manager 


DETROIT—Election of Lyle H. 
Harvey as executive vice president 
and general manager of the Parsons 
Corp. was announced here recently 
by Carl B. Parsons, president. 

As one of his first official acts, 
Harvey announced the recent merger 
of Parsons InduStries, Inc. of Tra- 
verse City into the Parsons Co. of 
Detroit, a new corporate name, and 
various shifts and appointments of 
key personnel. 

“At joint meetings of stockholders 
and directors of the Detroit and Tra- 
verse City companies in December, 
the new corporation plan was ap- 
proved,” Harvey stated. “Since then, 
the merger was completed, articles 
of incorporation changed to increase 
paid-in-capital to five times its 
former amount, and the name for- 
mally changed to Parsons Corp. 

Harvey who, before being named 
to his present post, was director and 
treasurer of the Parsons Co. and 
treasurer of Parsons Industries, also 
made public that the general offices 
of the Parsons Corp. will be in 
Detroit. 

The Pureaire kitchen plant and air- 
craft plant in Traverse City will be 
known as the appliance division and 
aircraft division respectively. The 
automotive stamping plant is now 
called the automotive division. 

“John T. Parsons, former presi- 
dent of Parsons Industries, becomes 
vice president in charge of aircraft, 
automotive sales and product engi- 
neering,” Harvey explained. 

“Thorsten Benton, former vice 
president of Parsons Industries, is 
secretary of the new corporation and 
manager of operations at Traverse 
City. John A. Rishel, Jr. and Ford 
Fisher continue as appliance division 
sales manager and sales promotion 
manager, respectively. Alex Brogren 
is master mechanic of all divisions.” 

Key appointments in the appli- 
ance division include Lyman Herman- 
son as production superintendent, and 
James Van Wack as_ purchasing 
agent. 


Armstrong Elected V. Pres. 
Of York Supply, Cincinnati 


CINCINNATI—Benjamin G. Arm- 
strong, assistant manager of the 
Cincinnati division of the York 
Supply Co. at 2624 Colerain Ave., 
has been elected a vice president of 
the concern, it was announced by 
president A. Z. Heller. 

Other new vice presidents, ap- 
pointed by the board of directors, are 
John M. Bakan and Robert I. Mc- 
Conachie, both of Dayton, Ohio; 
Lawson Driver of Piqua, Ohio, and 
Tom C. McVay of Greenville, Ohio. 


GARDINER SPRING 
hat 


3 Direct Representatives 


Named by Hardware Co. 


GRAND RAPIDS, Mich. — David 
Ralston, sales manager of the Com- 
mercial Refrigerator Hardware divi- 
sion of Grand Rapids Brass Co., has 
announced the appointments of George 
Hench, Clyde L. Webb, and Gardiner 
D. Spring as direct representatives. 

Hench will handle the sales of 
Grand Rapids Brass Co.’s commer- 
cial refrigerator hardware lines to 
manufacturers and jobbers in the 
central Atlantic seaboard territory, 
covering Washington, D. C., Dela- 
ware, Virginia, and Maryland. | 

Webb will operate in the south 
central states of Tennessee, Missis- 
sippi, Louisiana, Arkansas, Okla- 
homa, and Texas, and Spring will 
cover the New England states. 


ASRE Chapter To Hear 
Air Sterilization Talk 


WASHINGTON, D. C.— Burgess 
H. Jennings, president of the Ameri- 
can Society of Refrigerating Engi- 
neers, will address the Baltimore- 
Washington section of the society 
on “Air Sterilization” on Thursday, 
Mar. 3. 

He will speak at a regular meet- 
ing of the section which will be held 
in the Burlington hotel here starting 
at 6:15 p.m. 

Jennings was connected with the 
Office of Research and Development 
in the Federal government during 
the war where he supervised re- 
search work on glycol vapor as an 
air sterilization agent. He is now 
chairman of the department of me- 
chanical engineering at Northwestern 
university. 

The section will .also hear a re- 
port on new regulations of the Wash- 
ington Suburban Commission affect- 
ing refrigeration condensing equip- 
ment. 


Matheson Resigns Post 
At Eureka Williams 


NEW YORK CITY—WwW. A. Mathe- 
son resigned his position as execu- 
tive vice president of the Eureka 
Williams Corp. at a board meeting 
of the corporation held here recently. 
The resignation was accepted. 

Matheson will continue as a di- 
rector of the corporation. 


Frank Ingraham Promoted 
At’ Western Merchandise 


BUFFALO—Frank W. Ingraham 
has been promoted to sales promotion 
manager of Western Merchandise 
Distributors, Inc., appliance whole- 
salers, Lee Wells, vice president of 
the firm announced recently In- 
graham joined the sales staff of the 
organization in July, 1948. 

In his new position, he will have 
charge of advertising and sales pro- 
motion for products handled by the 
firm, including Crosley and Univer- 
sal. 


Admiral Appoints Distributor 
For Midwestern Territory 


CHICAGO—Appointment of Ozark 
Motor & Supply Co., Springfield, Mo., 
as exclusive distributor of Admiral 
products for 28 counties in south- 


western Missouri and 10 neighboring’ 


counties in Kansas, Oklahoma, and 
Arkansas has been announced by W. 
C. Johnson, vice president in charge 
of sales of Admiral Corp. 


FOR MEN WHO WANT 70 GET AHEAD 


Marshal’ 
Katon 


Are you impatient to get ahead? Are you dissatisfied with your 
present earning power? This book will tell you how to leap-frog ahead. . 


NOW, for the first time, you can buy a reader's digest of tested 
sales management wisdom, and learn how ‘to put this distilled 
knowledge to good use in your own endeavors to rise in your 
profession and make more money. 


Every chapter of “The Marshal's Baton"’ has been edited and 
commented upon by one of America’s leading sales executives. 
These top-notchers give you the vast benefit of their hard-won experi- 
ence in their contributions to this big book. 


Their own priceless observations will tell YOU how to make more 
money and be promoted to a bigger job. All you have to do is read 
this book, then apply the sales-building formulas it took them years 
to develop to your own problems. 


“The Marshal's Baton” is the compendium of practical, usable 
sales management “know how’"’ for every eager-to-get-ahead sales- 
man, dealer, distributor, field man, and junior executive. 


For really great reading, with assured profit and advancement 
to you, order your copy of “The Marshal's Baton'’ TODAY. 


‘beue) aby 


i 


it; 


s 


oO. 


. ORNERALESELECTRI 


WHO Some of These Leaders 


Lee A. Clark, 
Assistant General Sales 
Manager, Frigidaire. 

Ray W. Turnbull, 
Vice President, General 
Electric. 


T. J. Newcomb, . 
General Manager, W. 


Are 


W. Paul Jones, 
Vice President, Philco. 


A. M. “Mike” Sweeney, 
Manager of Sales, General 
Electric. 

George S. Jones, Jr., 


Vice President and General 
Sales Manager, Servel. 


Howard E. Bleod, 
President and General 
Manager, Norge. 

Louis Ruthenburg 
President, Servel. 


Frank Pierce, 
President, Dearborn Motors; 
former Vice President, 
General Motors. 


Phil Bratten, house Appliance Div. 

Jerry Tyler, General Sales Manager, 

late Pasidiiees. Tyler Fixture. Frigidaire. er John Garceau, 

Sales Promotion Manager, 

Henry Burritt, Dan A. Packard, Farnsworth. 

President, Eureka Williams. Sales Manager, Kelvinator. E. A. Terhune, 
T. K. Quinn, G. H. “Rock” Smith President, General Vending 

President, Monitor. Vice President and General Machine. 
C. J. Lawson, peers J. Gilbert Baird, 


Lee H. B. Baker, 
Sales Manager, Admiral. 


Vice President in Charge of 
Sales, Kelvinator. 


Promotion: Manoge:. 
Westinghouse. 


CONJURE HOUSE 


Div. BUSINESS NEWS PUBLISHING CO. 
450 W. Fort St., Detroit 26, Mich. 


Please ship ........ copies of “THE MARSHAL’S 
BATON” at $5.00 per copy. 
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AIR CONDITIONING & REFRIGERATION NEWS, FEBRUARY 28, 1949 


PATENTS 


Week of December 7 
(Continued) 


2,455,781. AIR CIRCULATING DUCT 
FOR TWO-TEMPERATURE REEFRIG- 
ERATOR CABINETS. Ralph E. Kruck 
and Elliott E. Grover, Springfield, Mass., 
assignors to Westinghouse Electric Corp,, 
East Pittsburgh, Pa., a corporation of 
Pennsylvania. Application Nov. 20, 1946, 
Serial No. 710,974. 7 Claims. (Cl. 62—89.) 
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1. A refrigerator comprising an outer 
metal shell having vertical side walls, an 
inner metal shell within and spaced from 
the outer shell, the upper portion of 
each of the side walls of the inner shell 
being bulged outwardly to lie closer to 
the adjacent side walls of the outer shell 
than does the lower portion of each of the 
side walls of the inner shell, the front of 
said inner shell being open, heat-insulat- 
ing material in the spaces between the 
outer and inner shell, a cooling unit in 
the upper portion of the inner shell, the 
side walls of the cooling unit lying near 
but spaced from said bulged-out portions 
to provide narrow ducts adjacent the 
cooling unit, and means for closing the 
space between the top edge and the side 
edges of the cooling unit at the front 
thereof and the respective adjacent front 
edges of the inner shell. 


2,455,809. PACKAGE AND CABINET 
FOR FROZEN FOODS. Milton Rifkin, 
Denver, Colo., assignor, by mesne assign- 
ments, to Frez-O-Mat Corp., a corpora- 
tion of Illinois. Application March 7, 1944, 
Serial No. 525,461. 3 Claims. (Cl. 312—36.) 
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1. Means for storing frozen foods com- 
prising a cabinet; means for refrigerating 
said cabinet; track members in _ said 
cabinet for supporting rows of cartons 
therein, said cabinet having openings in 
its front one in front of each row to 
allow the cartons to pass therethrough; 
and a flexible sealing member framing 
each opening; and means for forcing the 
rows of cartons forwardly so that the 
foremost carton of each row will con- 
tact said sealing member to seal said 
cabinet, each of said cartons being pro- 
vided with a peripheral recess adjacent 
the front face for receiving the edges de- 
fining the opening of one of the sealing 
members. 


2,455,867. PRESSURE TYPE FREEZER. 
Herman W. Eleist, Chicago, Il., assignor 
to Dole Refrigerating Co., Chicago, Il., a 
corporation of Illinois. Application Jan. 
6, 1944, Serial No. 517,171. 6 Claims. (Cl. 
62—114.) 


6. In a freezer, a plurality of horizontal 
freezing plates, uprights adapted to guide 
them in vertical movement, yielding 
means interposed between the plates 
tending to move them upwardly and sepa- 
rate them, stop members on the guiding 
means adjustable in position whereby the 
tension of the yielding means may be ad- 
justed, the stop members being adapted 
also to serve to limit the upward excur- 
sion of each individual plate, adjustable 
means for overcoming the thrust of the 
yielding means to compress material to 
be frozen between the plates, flexible 
fluid tight connections between said plates 
in series, said plates being connected, by 


said connections, and being adapted to 
receive a coolant passing through the 
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plates in series, at all permitted ‘and rela- 
tive positions of the plates. 


DESIGNS 


152,000. DESIGN FOR A FREEZER 
CHEST CABINET. Theodore H. Koeber, 
Oak Park, l., assignor to International 
Harvester Co., a corporation of New 
Jersey. Application March 29, 1947, Serial 
No. 138,032. Term of patent 14 years. (Cl. 
D6é7—3.) 


The ornamental design for a sparable 


brooch or similar article, substantially 


as shown. ° 


152,001. DESIGN FOR A COMBINA- 
TION REFRIGERATOR AND COOLER 
CABINET. Theodore H. Koeber, Oak 
Park, Il, assignor to International Har- 
vester Co., a corporation of New Jersey. 
Application March 29, 1947, Serial No. 
138,033. Term of patent 14 years. (Cl. 
D67—3.) 


The ornamental design for a combina- 
tion refrigeration and cooler cabinet, as 
shown. 


Week of December 14 


2,456,066. MEMBER SEALING MEANS. 
Leslie A. Kempton, Chicago, Ill, assignor 
to the Dole Valve Co., Chicago. Ill., a 
corporation of Illinois. Application April 
6, 1945, Serial No. 586,998. 8 Claims. (Cl. 
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4, In combination relatively slidable 
members one of which has a land surface 
in frictional engagement with the other 
and a sealing element interposed between 
and in stressed sealing engagement with 
said members adjacent said land, said 
element having a flexible free portion 
tightly pressed against one of said mem- 
bers adjacent said land and one of said 
members being recessed around said free 
portion providing clearance for the bend- 
ing of said free portion laterally with 
respect to said land during a limited 
extent of relative sliding movement of 
said members without dislodging said 
free portion from its position of sealing 
engagement, said free portion upon con- 
tinued relative movement of said mem- 
bers being movable against the recessed 
member so as to bottom thereon and 
thereafter have sliding sealing contact 
with one of said members. 


2,456,078. MANUAL RESET VALVE. 
Eugene Paille, Los Angeles, Calif., as- 
signor to General Controls Co., Glendale, 
Calif., a corporation of California. Appli- 
cation May 10, 1947, Serial No. 747,309. 
8 Claims. (Cl. 277—8.) 


Subscribe Now 


Receive the greatest trade 


ConpiTioninc & REFRIGERATION News. Published every week. 

_ Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing, and-contracting. Only $5 per year, 52 issues. 


Fill in coupon and mail today 


paper in the Industry—Amr 


AIR CONDITIONING & REFRIGERATION NEWS 
450 West Fort Street, Detroit 26, Michigan 
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1. In combination: a valve casing; a 
first valve comprising an apertured plug 
seated in said -casing and rotatable to 


‘gontrol flow therethrough; an additional 


valve also controlling flow through said 
casing; means for operating said addi- 
tional valve comprising a pair of spaced 
members in axial alignment and movable 
along said axis; means diposed generally 
along said axis and forming a connection 
between said members, said connection 
normally being collapsible away from 
said axis when compressive force is ap- 
plied between its ends so that it is in- 
effective to transmit said force from one 


‘ 4 

of the members to drive the other; and 
means, operated by rotation of said plug, 
for so limiting the collapse of said con- 
nection when the plug is in a predeter- 
mined flow-controlling position that the 
connection is then effective to transmit 
compressive force between the members 
for operating said additional valve. 


2,456,386. CASCADE REFRIGERATION 
UNIT WITH CONTROLS THEREFOR. 
Howell C. Cooper, Sewickley, Pa. Appli- 
cation May 7, 1946, Serial No. 667,883 
2 Claims. (Cl. 62—115.) 
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1. In refrigeration means including a 
plurality of refrigerant circuits in cascade 
relation wherein the refrigerants of ad- 
jacent circuits have change of state by 
heat exchange therebetween, each cir- 
cuit having positive displacement pump 
means for compression and circulation of 
its refrigerant, motor means arranged for 
common drive of said pump means with 
fixed speed relation therebetween, one of 
said circuits providing, for its refrigerant, 
circulation in sequence through multistage 
compressor means, and condenser means 
wherein the refrigerant is liquefied, flash 
tank means wherein a portion of the re- 
frigerant is regasified, a connection pro- 
viding return of said refrigerant portion 
to said compressor means between stages 
thereof, and condenser means wherein 
the refrigerant remainder boils: by-pass 
means associated with a compressor stage 
ahead of said connection to provide re- 
circulation in said stage and arrenged to 
be responsive to refrigerant pressure 
ahead of said compressor means. 


2,456,455. HEAT EXCHANGER. Walter 
M. Simpson, Evansville, Ind., assignor to 
Servel, Inc., New York, N. Y., a corpora- 
tion of Delaware. Application Oct. 17, 
1944, Serial No. 559,083 4 Claims. (Cl. 257— 
245.) 


2. A liquid heat exchanger comprising 
a casing having inwardly converging 
sides at opposite ends with inlet and out- 
let ports at said opposite ends adjacent 
the apex of the converging sides, a 
series of separate closed compartments in 
the casing arranged in spaced relation to 
each other and having peripheral open- 
ings at their opposite ends in side by 
side abutting engagement, said compart- 
ments beings of substantially the same 
contour as the casing and providing 
parallel paths of flow throughout the 
width of the casing for circulating 
liquids through the compartments and 
between the compartments and said com- 
partments being of less length than the 
casing to provide chambers therebetween, 
and a header in each chamber having 
side walls spaced from the side walls of 
the casing and welded to the ends of 
the compartments to connect the peri- 
pheral openings therein and seal the 
joints between the headers and compart- 
ments whereby the entire area of the 
compartments and headers constitute heat 
transfer surfaces without any dead spaces 
of trapped liquid in the two paths of 
flow for the circulating liquids. 


2,456,488. CENTRIFUGAL BLOWER 
HOUSING. Raymond H. Brown, New 
Hartford, Conn., assignor to the Torring- 
ton Mfg. Co., Torrington, Conn., a corpo- 
ration of Connecticut. Application March 
15, 1945, Serial No. 582,941. 2 Claims. (Cl. 
230—133.) 


2. A housing adapted to enclose and 
coact with a blower wheel, the housing 
being formed of a pair of component 
closure portions one of which is a sub- 
stantially planar element for attachment 
to a motor frame or the like, and pro- 


vided with an intermediate shaft open- 
ing, the planar element being provided 
with narrow continuous, peripheral flange 
provided with rectangular slots immediate- 
ly adjacent the planar plate portion, the 
companion closure portion of the housing 
consisting of a drawn metal cup, the cup 
portion being formed with short integral 
right angular outstanding tongues cor- 
responding in number to the slots there- 
for in the flange of the first said hous- 
ing portion, the tongues being so formed 
that the base of each fills and seals the 
slot it occupies, the tongues being spaced 
along the free margin of the cup-like 
element and being extended radially out- 
wardly of such margin said tongues each 
having its opposite end margins diverging 
toward the base of the tongue, thereby 
adapting the tongues for wedge-seating 
in said slots, the location of tongues in 
assembly further being such that they 
lie along and parallel to the planar por- 
tion of the first said housing element, 
and the length of the tongues being sueh 
that they extend through to interlock 
with, and seal, yet do not project sub- 
stantially outwardly of the slots there- 
for, when the parts are in assembly, the 
material of the cup-like housing portion 
being sufficiently flexible to enable de- 
pression of the peripheral areas thereof 
adjacent the tongues to permit with- 
drawal of the tongues from and their in- 
sertion in the slots. 


2,456,483. TIME CONTROLLED VALVE. 
Phillips B. Drane and Clarence D. Laid- 
ley, Tulsa, Okla. Application Feb. 26, 1947, 
Serial No. 730,938. 8 Claims. (Cl. 161—7.) 


1. The combination with a reciprocating 
valve in a valve casing, of a time con- 
trolled mechanism for said valve, said 
mechanism comprising an upwardly ex- 
tending frame rigidly connected to the 
valve casing, a valve rod extending up- 
wardly into said frame, a yoke of an end- 
less type having its lower end arched 
through the frame, expansion’ spring 
means interposed between the adjacent 
ends of the yoke and frame for nor- 
mally urging the valve to closed position, 
a chambered block carried by the upper 
end of the frame within the yoke, a 
piston rod extending downwardly from 
the yoke and into the chamber of the 
block, a piston carried by said piston 
rod and means for transferring fluid 
from either side of the piston in the 
chamber and holding the piston at various 
elevations and releasing and allowing 
the transfer of fluid from one side of the 
piston to the other at a predetermined 
time. 


2,456,529. SEALING DEVICE. Julius 
Naab, Easton, Pa., assignor to Ingersoll- 
Rand Co., New York, N. Y., a corporation 
of New Jersey. Application Oct. 20, 1945, 
Serial No. 623,579. 1 Claim. (Cl. 309—43.) 


In a device, a body having an annular 
groove in its periphery, sealing means in 
the groove consisting of a plurality of 
segments, a rubber ring in the groove 
to urge the segments radially outward 
and being in sealing engagement with 
the bottom of the groove and with the 
inner surfaces of the segments, and re- 
cesses arranged in staggered relation 
in the opposed edges of the rubber ring 
to permit the flow thereinto of rubber 
displaced by the segments. 


DESIGNS 


152,110. DESIGN FOR A CABINET 
FOR BOTTLE VENDING MACHINE. 
Walter Lockwood Martling, Jr., Chicago, 
Tl., assignor to Mills Industries, Inc., 
Chicago, Tll., a corporation of Mlinois. 
Application Nov. 12, 1946, Serial Wo. 
134,708. Term of patent 14 years. (Cl. 
D52—3.) 


The ornamental design for a cabinet 
for bottle vending machine, as shown 
and described. 


REISSUES 


23,058. REFRIGERATOR. Lewis J. Bro- 
naugh, Portland, Ore., and Thomas L. 
Potter, New York, N. Y., assignors, by 
direct and mesne assignments, to Refrig- 
eration Patents Corp., Buffalo, N. Y. 


1. A household refrigerator which in 
normal operation provides above-freezing 
moist cold air for preserving in a refrig- 
erated condition foods susceptible to 
moisture loss by evaporation and below- 
freezing dry cold air and a dry cold sur- 
face for preserving foods in a frozen 
condition, said refrigerator comprising a 


cabinet having a cooling compartment 
and a freezing compartment, thermal in- 
sulation around said compartments 
thermally insulating said compartments 
from each other and from the outside 
atmosphere, air in said cooling compart- 


ment having a substantially stable tem- 
perature of about 40° F. and having a 
humidity whose relative value is at least 
100% at 32° F., air in said freezing com- 
partment having a temperature well below 
32° F., a cooling refrigerant expander 
having heat-conducting surfaces within 
said cooling compartment and constructed 
and arranged to maintain its heat-con- 
ducting surfaces at a temperature above 
32° F. while withdrawing heat from said 
compartment to maintain said air in said 
cooling compartment at said substantially 
stable temperature, a freezing refrigerant 
expander having heat-conducting surfaces 
within said freezing compartment and 
constructed and arranged to maintain its 
heat-conducting surfaces at a tempera- 
ture well below 32° F. while withdrawing 
heat from said compartment, volatile re- 
frigerant in said expanders, a_ single 
liquefying unit associated with said ex- 
panders and constructed and arranged to 
condense refrigerant expanded by heat 
extracted by said expanders from both 
said compartments, the volatile refrig- 
erant circulating through said expanders 
being the sole heat-extracting medium, 
and a thermostat responsive to the tem- 
perature in one of said compartments con- 
trolling the operation of said liquefying 
unit. 


Weeks of Dec. 21& 28 


2,456,924. ICE CUBE TRAY. Hugh Col- 
lister, Grand Rapids, Mich. Application 
July 23, 1945, Serial No. 606,616. 6 Claims. 
(Cl. 62—108.5.) 


5. An ice tray having a bottom, sides 
and ends, transverse partitions extending 
between said sides dividing said tray into 
compartments, a bar extending longitudi- 
nally of said tray and across said parti- 
tions and having a fulcrum near one of 
said ends, means for forcibly lifting the 
other end of the bar about said fulcrum, 
a lifting device in each compartment ly- 
ing adjacent said bottom, and means for 
connecting said lifting devices to said 
bar each having a limited vertical move- 
ment relative to the bar whereby upon 
raising the bar about said fulcrum the 
lifting devices will be individually and 
successively raised. 


2,457,009. REFRIGERATION APPARA- 
TUS. Elo C. Tanner, Springfield, Mass., 
assignor to Westinghouse Electric Corp., 
East Pittsburgh, Pa., a corporation of 
Pennsylvania. Application Aug. 13, 1946, 
Serial No. 690,156. 6 Claims. (Cl. 257—21.) 


1, Refrigeration apparatus comprising 
an insulating cabinet including a metal 
inner liner, metallic means secured to 
said liner in heat-transfer relationship 
therewith, said means forming a plurality 
of pockets on said liner, said pockets 
being tapered in breadth, and a metal 
tube bent into a plurality of loops, each 
of said loops being wedged into one of 
said pockets said tube being adapted to 
conduct a refrigerant liquid. 


AVAILABLE FOR LICENSING 
OR SALE 


Pat. 2,389,619. REFRIGERATED BOT- 
TLE DISPENSING DEVICE. Patented 
Nov. 27, 1945. A coin-operated refrigerated 
dispenser for bottled beverages. The cool- 
ing chamber has a series of superposed 
bottle supporting tracks around which 
eooled air passes. The bottles gravitate 
toward a delivery cage beneath the low- 
est track. Additional bottles are pre-cooled 
on supports at ends of tracks. A fan 
forces air upwardly into cooling chamber. 
A shaft attached to the cage extends 
through a housing for a coin-operated 
mechanism. The shaft is released when 
a coin is deposited, and the handle 
operated, rotating the cage and releasing 
a bottle. (Owner) Thomas Francis Green, 
Jr., 2230 Second Ave., South, St. Peters- 
burg 7, Fla. Group 35—51. Reg. No. 15,549. 


(To Be Continued) 
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AIR CONDITIONING & REFRIGERATION NEWS, FEBRUARY 28, 1949 


MasonSees Unusually 
Bright’ Future Ahead 


GRAND RAPIDS, Mich.—George 
W. Mason, president and chairman of 
Nash-Kelvinator Corp., said the out- 
look is “unusually bright” for busi- 
ness if aggressive action is taken to 
meet current trends, in a recent talk 
here. 

Addressing the annual meeting of 
the Grand Rapids Chamber of Com- 
merce, Mason said that greater at- 
tention should be given to the rebuild- 
ing of sales manpower, realistic 
market appraisal, sound research 
and product design programs, and 
the increasing capital requirements 
for doing business today. 

Mason urged that industry take a 
closer look at financial statements, 
especially with respect to inflated 
inventory values and facilities which 
may in part be obsolete. 

“I suggest we might even set up 
a special reserve, taxable or not,” 
he said, ‘and call the reserve, ‘it is 
later than you think.’ 

“There is no need to be gloomy 
about the future. I think it will be 
unusually bright. But most of us have 
the feeling we are traveling at high 
speed over a road with many hazards, 
and we must take steps now if we 
are to protect and continue the 
growth and progress we are making.” 

He declared that future business 
prosperity hinges largely on a sound 
knowledge of what people need and 
what they are willing and able to 
buy. He urged a new appraisal of 
markets, and called for recognition 
of the fact that ‘“yesterday’s pro- 
duction methods are too expensive 
and too slow for the competitive 
years ahead.” 

“With the return to a buyer’s mar- 
ket, many companies will find they 
haven’t enough capital to operate 
properly,” Mason said. “Wholesalers 
and retailers have been able to de- 
liver goods to the consumer as fast 
as they received them from the 
manufacturer. Turnover has_ been 
rapid. They haven’t had to carry 
normal inventories. Selling expense 
has been low. As a result, not enough 
attention has been paid to the in- 
creasing capital requirements for do- 
ing business. 

“Another serious problem in in- 
dustry today is the matter of amorti- 
zation and depreciation. It is stand- 
ard practice to lay aside money to 
buy a new machine when an old one 
wears out. The formula calls for a 
certain per cent each year of the 
original cost. Government regulations 
recognize this. But the formula as- 
sumes also that the machine can be 
replaced at its original cost. Actually, 
the replacement price today is several 
times the original price. This addi- 
tional cost will be a serious drain on 
future earnings. 

“The great need for more trained 
salesmen is another matter of con- 
cern. Is there enough sales power 
to move America’s goods in a buyer’s 
market? Are the nation’s salesmen 
trained and ready? 

“Sales organizations in general 
have grown soft as the result of the 
sellers’ market. There are a lot of 
people in sales today who never had 
to sell anything! Many salesmen were 
still in school the last time we had 
a tough buyers’ market that re- 
quired real salesmanship.” 


F. W. Hottenroth Represents 
Clifford Mfg. In Detroit 


BOSTON—Appointment of F. W. 
Hottenroth, formerly engineer for 
Penn Electric Switch Co. as Detroit 
representative of the Clifford Mfg. 


Div., Standard-Thomson Corp., was 
announced recently by Standard- 
Thomson. 


He will be in charge of sales of 
bellows used for temperature con- 
trol in the aviation, automotive, heat- 
ing, refrigeration, and other indus- 
tries. 


Philadelphia Distributorship 
Formed by Louis J. Lerro 


PHILADELPHIA—Formation of a 
local wholesale electrical appliance 
distributorship has been announced 
by Louis J. Lerro, formerly general 
sales manager of Franklin Electric 
Co. here. 

Located at 3127 N. Broad St., the 
firm will distribute traffic appliances 
and electrical supplies. Occupying 
about 15,000-sq. ft., the premises will 
be used for warehousing, showrooms, 
and offices. 


ant 
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_ Home H urgidifier 


the Ninth Annual 

International Heating & Ventilat- 

ing Exposition in Chicago inspect 
the Carrier home humidifier. 


Visitors at 


Oasis Sales Contest 
Winners Announced 


COLUMBUS, Ohio—Final results 
in the nationwide Oasis water cooler 
sales prize contest, which ended in 
December, 1948, have just been re- 
leased by A. R. Benua, president, 
The Ebco Mfg. Co. here. 

Heading the list of individual 
winners was L. G. Bright of the 
Elliott-Lewis Co., Philadelphia, who 
also headed the list of winners in the 
Oasis treasure hunt contest earlier 
in the year. 

The next nine winners followed in 
this order: 

H. G. Mitchell and M. L. Trabue, 
both of the Graybar Electric Co., 
Columbus, Ohio; J. P. Sauve, Sand- 
ers, Inc., Nashville, Tenn; H. E. 
Rothwell, G-E Supply Corp., Rich- 
mond, Va.; Ray Fielding, Graham 
Refrigeration Co., Springfield, Mass.; 
E. S. Basanez, G-E Supply Corp., 
New Orleans; J. H. Murphy, Stand- 
ard Brass & Mfg. Co., Houston, Tex.; 
Ed Hunter, Duncan Supply Co., 
Indianapolis; and H. E. Hendon, 
Electric Sales & Service, Atlanta. 

As a result of their efforts in this 
contest, these 10 top winners, to- 
gether with 161 others, received 
many valuable merchandise prizes. 

When the results were tallied on 
final company standings, Graybar 
Electric Co., Columbus, Ohio, headed 
the list. It was followed by G-E 
Supply Corp., Pittsburgh; Elliott- 
Lewis Co., Philadelphia; G-E Supply 
Corp., Richmond, Va.; and G-E Sup- 
ply Corp., New Orleans. 


Servel, Inc. Co-Sponsors 
‘Mystery Voice’ on ABC 


NEW YORK CITY—“What’s My 
Name,” a quiz show starring Arlene 
Frances is being cooperatively spon- 
sored by Servel, Inc., manufacturer 
of gas appliances, and its local 
dealers over the American Broad- 
casting Co. network on Saturday 
mornings 11:30 a.m. E. S. T. 

In order to promote dealer traffic, 
one of the requirements for contes- 
tants in the show is that they must 
go to their local Servel dealers’ 
stores to secure entry blanks, which 
are forwarded to the program. All 
names go into a national telephone 
book from which Miss Frances 
selects the numbers to be called dur- 
ing each broadcast. 

If those called correctly identify a 
“Mystery Voice” on the telephone, 
they win a gas refrigerator. Other 
prizes are added to the jackpot when 
the voice is not correctly identified, 
including the Servel gas range, water 
heater, and a year’s supply of Birds- 
eye Frosted Foods. Cash prizes are 
awarded to winners in the studio 
audience. 

The show is jointly sponsored and 
financed by Servel, Inc., its distri- 
butors, dealers, and gas utilities. 


G-E Appoints R. R. Foster 
Nashville Representative 


NASHVILLE, Tenn.—Robert R. 
Foster has been appointed a General 
Electric appliance sales representa- 
tive in the Nashville office of the com- 
pany’s southeastern district, accord- 
ing to J. M. Walker, district mana- 
ger of appliance sales. 

Foster, who will represent G-E 
heating devices, joined the company 
in 1947. He was previously employed 
by the Prudential Insurance Co., 
New York. , 


Frigidaire Held 992 
Service Schools In °48 


DAYTON, Ohio— “During 1948 
over 18,000 men attended 992 sepa- 
rate Frigidaire service schools and 
received 237,000 hours of instruction, 
or the equivalent of 20 years of 
training,” according to a year-end 
summary issued by E. E. Landis, 
service manager, Frigidaire Div., 
General Motors Corp. 

“In this 12-month period, Frigid- 
aire held more service schools on 
more different products, and trained 
more students to become servicemen 
than in any previous year in our 
history,” he continued. 

“These men not only learned the 
technical fundamentals of our equip- 
ment, but some received engineering 
training and all were instructed in 
basic rules of courtesy and cleanli- 
ness when calling on customers. 
Their entire training was based on 
our belief that an adequately trained 
service organization can immeasur- 
ably increase customer goodwill. 

“The schools include three basic 
refrigeration schools; sessions on 
electric ranges, home laundry equip- 
ment, commercial Meter-Miser com- 
pressor, ice cream cabinets; and spe- 
cial schools on the new Cold-Wall 
Imperial refrigerator and the home 
freezer. The promotion of parts sales 
also formed a separate school. 

“All these products have called for 
new schools and new techniques. We 
have been and are using every 
modern method to quickly dissemi- 
nate information to our entire field 
organization. 

“There are 84 factory-trained men 
in the districts who act as instructors 
in our schools. We supply these 
‘service professors’ with slide films, 
motion pictures, charts, books, and 
props all designed to graphically 
illustrate the technical features of 
the product in the shortest possible 
time. 

“In addition, there is a constant 
stream of information between 
schools in the form of letters, circu- 
lars, handy reference guides, and 
pamphlets. These instructors are not 
only trained servicemen but have 
been chosen because of their ability 
to impart their information so that 
it is understood and retained. 

“They also make follow-up calls 
on dealers for organizational pur- 
poses and, during 1948, completed 
15,131 such dealer contacts. 

“Besides our regular classroom 
sessions we have home study courses 
in refrigeration. One is primarily for 
new men a dealer places in his 
service department between regular 
schools. The other is for post-gradu- 
ates. 

“This provides additional training 
for interested personnel and gives the 
student a permanent, personal refer- 
ence file since he may keep the text 
books. The courses are not manda- 
tory but we have had a high response 
to them.” 

Landis added that “we impress 
servicemen with the need for close 
cooperation with salesmen to insure 
satisfied customers. Sometimes a 
serviceman will uncover prospect 
leads while a salesman can often 
prevent an unnecessary service call 
through proper demonstrations.” 


Coolerator Names Stumpf 
Buffalo District Manager 


DULUTH, Minn.—Herbert Stumpf 
has been appointed Coolerator dis- 
trict manager for Buffalo by William 
C. Conley, Jr. 

Stumpf was formerly Coolerator 
district manager for the eastern half 
of Canada until the Canadian em- 
bargo on imports. Since May, 1948, 
he has been associated with the 
Coolerator service department here. 

Before joining Coolerator, he was 
manager of the Kitchener Tri-Pure 
Ice Co., an ice; frozen food, and cold 
storage plant with a Coolerator deal- 
ership in the Kitchener and Strat- 
ford, Ontario, area. 

As Buffalo’ district manager, 
Stumpf will supervise the sales of 
Coolerator refrigerators, freezers, and 
electric ranges in northern New York 
and Vermont. 


Refrigerative Supply Sells Branch 


VANCOUVER, B. C., Can.—Sale 
of its branch here to John F. Gibbs, 
former Pacific northwest represen- 


tative of Automatic Products Co., ° 


-has been announced by Refrigerative 
Supply, Inc. Prior to the war, Gibbs 
was connected with Melchior, Arm- 
strong, Dessau Co., Inc. : 


aS 
CLASSIFIED 


“Positions Wanted” 


RATES for 


ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


REVERSE CYCLE heating and cooling. 
Installation men—service men—shop men 
now available. Graduates of our refrig- 
eration course. Men thoroughly grounded 
in theory and with nine months practical 
experience commercial systems and do- 
mestic units. Will locate anywhere. De- 
tailed information upon request. WEST 
COAST TRADES INSTITUTE, 745 North 
Russell Street, Portland 12, Oregon. 


SERVICE MANAGER with twenty years 
experience in commercial and domestic 
refrigeration work, desires a change. At 
present employed as service manager of a 
distributor of a major line. Knows all 
details of service procedure and operation 
and can handle your correspondence with 
courtesy and efficiency. I can operate 
your department at a profit to you. 
Married, in excellent health, consider any 
locality. BOX 3107, Air Conditioning & 
Refrigeration News. 


SERVICE MANAGER-erection supt. Fifty- 
two years of age, active and excellent 
health. Go anywhere. Familiar with 
refrigeration and air conditioning as ap- 
plied to all industries and all refriger- 
ants including ammonia. Can organize 
and manage. Best references. BOX 3112, 
Air Conditioning & Refrigeration News. 


POSITIONS AVAILABLE 


COMMERCIAL SERVICE & installation 
man wanted: must have at least five 
years experience, with own transportation. 
Very pleasant working conditions. Frigid- 
aire commercial distributor with two 
stores. Top wages or salary to man able 
to manage, along with above work. 
ALLIED REFRIGERATION COMPANY, 
904 S. Erie Blvd., Hamilton, Ohio. 


AN OLD established company has a 
position for a man experienced in instal- 
lation and service, air conditioning and 
commercial refrigeration. References re- 
quired. Write or call COMBS LUMBER 
COMPANY, Lexington, Kentucky. 


AIR CONDITIONING engineer. We have 
opening for experienced engineer who is 
capable of designing and estimating air 
conditioning jobs up to 50 tons. This is 
a permanent position offering attractive 
salary and opportunity for rapid advance- 
ment. Man selected will receive 6 weeks 
refresher course in air conditioning at 
Carrier factory in Syracuse, N. Y., with 
all expenses paid. For prompt interview, 
write giving resume of past experience. 
JAMES AND ROACH, INC., Carrier Dis- 
tributors, 282 East Milwaukee Ave., De- 
troit 2, Michigan. 


PACKAGE GOODS sales manager for well 
established York distributor in Chatta- 
nooga, Tennessee. Position includes han- 
dling dealers and direct salesmen for 
frozen food cabinets, ice cubers, 3 and 5 
H.P. air conditioning units, and small 
refrigeration systems. Past experience 
necessary. SOUTHERN BLOW PIPE & 
ROOFING COMPANY, P. O. Box 3005, 
Chattanooga 4, Tennessee. 


SALES ENGINEER: 30 to 35, by large 
manufacturer of commercial condensing 
units, packaged and central type air con- 
ditioning units, to establish dealers in 
Southern California. Permanent. Salary, 
commission and traveling expenses. M. E. 
graduate or equal with application and 
dealer contact experience. Must be perma- 
nent resident, know territory and own 
car. State all qualifications first letter. 
BOX 3100, Air Conditioning & Refrigera- 
tion News. 


OLD ESTABLISHED northwest manufac- 
turer of self-contained refrigerating de- 
vices, employing hermetic fractional 
horsepower compressors, desires services 
of refrigeration engineer for designing, 
laboratory and assisting in production 
department. Give full information in first 
letter. BOX 3102, Air Conditioning & 
Refrigeration News. 


SALES ENGINEER: well established dis- 
tributor for nationally known equipment 
in Cleveland, Ohio, wants a thoroughly 
experienced air conditioning and refrig- 
eration sales engineer. Must be capable 
to engineer, estimate and sell. Salary 
and bonus. BOX 3109, Air Conditioning 
& Refrigeration News. 


SALES REPRESENTATIVES—contacting 
ice cream manufacturers. Knowledge of 
refrigeration equipment desirable but not 
essential. Old line manufacturer. Central 
and southern territories available. BOX 
3111, Air Conditioning & Refrigeration 
News. 


) 
$2.50 
per insertion 50 words or under. 5¢ ea. 
additional word. 


RATES for all other classifications $5.00 
per insertion 50 words or under. 10¢ ea. 
additional word. 


ADVERTISING 


RECORDING THERMOMETERS, Bristol, 
remote 7 day electric, $69. Thermostats, 
Mercoid, minus 10° to plus 40°, $15. Heat 
exchangers, Acme, 3 ton @ $27; 2 ton @ 
$20. Evaporative condensers, Marlo E C 5, 
$335. Tunnel blast freezer complete 1,800 
basic rating, $535. New 1 H.P. to 7% H.P. 
water cooled Universal and Copelands at 
less than distributor's cost. Used West- 
inghouse 60 ton condensing unit—bargain! 
36” x 66” Jamison double batton auto- 
matic close doors. with track heads for 
72” track, 1%” cork board insulation at 
$95 each. All new in original factory 
crates. BIMEL COMPANY, 2600 Colerain 
Ave., Cincinnati 14, Ohio. 


SEALED UNITS rebuilt and exchanged. 
Prompt service on Coldspot (sealed & 
semi-sealed). Chieftain, Gale, Tecumseh, 
Norge and many others. One year guar- 
antee. Write for price list and shipping 
instructions. BRIGHTON, 3906 Joy Rd., 
Detroit 6, Michigan. 


ELECTRIMATIC WATER valves, new or 
completely re-conditioned and tested— 
seventy-five %-inch size at $6.25 each— 
twenty-three %-inch size at $5.50 each. 
Special price on complete lot. 20% de- 
posit on all orders. F.O.B. CLIMATE 
CONTROL COMPANY, 330 North Third 
Avenue, Phoenix, Arizona. 


SURPLUS JAMISON doors: 6” thick at 
50% present distributor cost, in. original 
crates. Complete with hardware. 3—#4D 
—3’ x 6. 5—#5D—3’6” x 66”. 2--#11D— 
¥” x 66”. 2—#11-H—4’ x 66”. Metal 
clad. Immediate shipment. Write or wire | 
D. HITCHCOCK, 908 Andres Ave., Coral 
Gables, Fla. ‘ 


1—YORK, AMMONIA, plate type, sweet 
water cooler, Model SWC-1 with York 
Pilot operated suction pressure regulator, 
both items new and in original crate. 
Will cool 30 GPM water from 38° to 34° 
with 22° refrigerant temperature. $1,000.00 
F.0O.B. Macon. L. M. SOLOMON, JR., 
R.F.D. #1, Macon, Georgia. 


SUBJECT TO prior sale: Hermetic Chief- 
tain units—% H. P., $4450; % H. P., 
$48.50. Other well known hermetics: \% 
H. P., fan cooled, $52.50; 4 H. P., fan 
cooled, light duty, $57.50; 4% H. P., fan 
cooled, heavy duty, $59.50; % H. P., fan 
cooled, $69.50. Open units, standard 
makes: 4 H. P., $54.50; % H. P., $64.50; 
% H. P., $84.50. Above prices quoted on 
lots of six. All open units are 60 cycle, 
single phase. All above units new, carry- 
ing factory warranty. Write for unit list. 
Penn type 260 Apol low pressure control, 
$4.25. Penn type 262 Apol high pressure 
control, $4.25. Minneapolis-Honeywell dual 
pressure control, $4.50. Detroit Lubricator 
low pressure control, $4.25. G. E. blower 
fan motor with 10” fan, $4.50. Superior 
heat exchanger, 13” over-all, %” x %’, 
$4.25. Mueller heat exchanger, 141%4” over- 
all, 3” x 5%”, $5.00. Kramer Trenton panel 
blower complete, % ton, $30.00. Superior 
master drier 4%” flare x 14%” x 5%”, 75¢. 
U. S. “Freon” gauge, 4%4” face, 30” vac., 
150# or 300#, with corresponding temp. 
scale with red warning hand and mount- 
ing holes, $4.50. Scientific Instrument Co. 
dial thermometer, 4%” face, minus 40 to 
plus 120, 5 ft. tube, $4.50. 1-set U. S. 
“Freon” gauge, 24%” face, 100# compound 
and 300# pressure, temp. scale, recal, and 
mounting holes, $3.50. Ranco type KW- 
412 cold control complete, $4.00. American 
Injector oil separator, % ton, $3.50. Cold 
plates 1—30” x 55”, 2—30” x 64”, 3 toa 
set, $35.00. 6—5 lb. cans Davison refrig- 
eration silica gel, $6.00. 1—5 Ib. can 
Davison refrigeration silica gel, $1.10. 
Crouse-Hinds vapor proof refrigerator 
light, with guard, $2.50. WALTER W. 
4 a tg 1207 George Street, Chicago 13, 
Illinois. 


OVERSTOCK—COMPLETE new air cool- 
ed ‘‘F-12”" hermetic condensing units. 
Fully guaranteed. 1 year written manu- 
facturer’s warranty with each unit. % 
H.P.—$30.00, % H.P.—$35.00. Specify 
whether for normal or low temperature 
application. Pressure or temperature con- 
trol $4.50 extra if desired. BOX 3025, Air 
Conditioning & Refrigeration News. 


FOR SALE: one 2 H.P. air cooled Par 
condensing unit less starter at 1946 net 
price. Reply BOX 3113, Air Conditioning 
& Refrigeration News. 


BUSINESS OPPORTUNITIES 


MIAMI, FLORIDA—a leading refrigera- 
tion, air conditioning, television, and 
appliance sales and service establishment 
—in same Miami location ten years. 
Grossed $150,000 and netted $20,000 last 
year. Will sell for $7,500 to cover truck, 
equipment, and improvements plus mer- 
chandise inventory at cost—about $8,000. 
BOX 2992, Air Conditioning & Refrigera- 
tion News. 


MOST COMPLETE shop in San Joaquin 
Valley. Complete low pressure, air condi- 
tioning and heating facilities. 1,000 sq. ft. 
warehouse, 3,200 ft. new office, display 
and workshop building, 4,000 ft. steel 
fenced yard. Leading franchise two 
counties. House and cabin. 3 trucks, 
portable welder, tools and equipment. 
All $45,000.00. BOX 3096, Air Condition- 
ing & Refrigeration News. 


APPLIANCE MANUFACTURING large 
West Coast concern for sale by owner. 
Location Los Angeles. Sales nation wide 
and export thru established franchise 
dealers. Substantial profits. $250,000 in- 
cludes plant complete with inventory, ma- 
chinery, bldgs. $125,000 down. Balance 
10 years. BOX 3097, Air Conditioning & 
Refrigeration News. 


SURPLUS “FREON” valves! 1,500 new 
clean valves priced under jobbers cost, 
freight prepaid. Kerotest # 461S 2%” 
wing-cap globe @ $19.76. # 574S 1%” 
wing-cap globe @ $8.55. #6981S %” angle 
packless @ $3.00. #2355 %” receiver 
valves @ 75¢. #518300 %” relief @ $2.00. 
ANCHOR SUPPLY CO., 1742 Fourth 
South, Seattle 4, Wash. 


; tioning & Refrigeration News. 


TENNESSEE: REFRIG. & air condition- 
ing business. National franchised lines. 
Good service organization. Over $125,000 
yearly. Expansion possibilities excellent. 
Inventory approximately $33,000. Cars, 
trucks, shop, office equipment and good 
will approximately $10,000. Engineer will 
remain, if needed. BOX 3110, Air Condi- 


ae es, 4 _ “x ha eae ipik Se Ee et 4 ibaa? SR doy nc eS: es z Se ag oe i ae sa © ye ipa =, Lig Sia 2 ies ow SoS fos rr ee pe Ao Mee = Sled i ove ae ; 2 a, a Be ia ng ; Be VAP rs 
5 Rt has : i ; ae % “ ? : : ‘ : e 
\ ers 
a = = 
ae 
| . Po E< 
a 
| aie ™ EES ae eae : 7 
4:3) ia a fs 2 i) eae ee r, 
5 i Gag Ts Reet erigmey 0 ee 3 a 
Z 4 " Sevan ERA ; 
_) (2% rr eh - ———tC<C~S 
7 /h = - — 
4 a a 
ca A ee te ae Py ee yy om ei 
i ia a POSITIONS WANTED 
aa cher me. 
| LD gyadi a —. 
% am 1 a ng a ee ie a TR a Ta a en a ree eed 
~ . : - ee 
ek ae a ee se 
| a ee | 
| pete 
an 
ne 
ae | ; 7 | 
isennenepleelinaiiicestninasaeiiliatial Se SES NS AP ee 
ee | 
sige 
Bt 
‘s 
ia 
: 
a 
| 
7 
| ae 
ee 
| ae 
iy 
ee Tan it 
. . 
7 
am 
| ay 
a 
ee ee 
_ 
a a ee | 
a a 
EQUIPMENT FOR SALE ee ¥ 
ae | i 
ee | : 
wer 
| es co 
, . Ps ‘ 2 a. . ; : ore in “3 
Se Ss as xa Bn 5 ll act oe ae, ee 2 yee ee ee nage a en's aS at ai gies MES a oe EF i Pea. SO ee ee Sk. REN 
RAT OSes wi Le Er ny Tee ey, eee goer cae Teena aoe Mis: ee a ae eee ee nes we , 
. ' a = ™ . e q 4 ie ro 9 ; <— e oh i 
° OE “OF, Be SO Seat go sk Sag - * “ - A hae Se CS te. P 7, en Oa Se Bute oe ae it Qe) Wa ee oe ae as a ret _ - ot P: . : >. *) ee ae 


Ae 


“ee 


24 


AIR CONDITIONING & REF 


—— NEWS, FEBRUARY 28, 1949 


Frozen Food Show-- 


(Concluded from Page 1, Column 4) 


sponsoring organizations represent- 
ing all segments of the business, in- 
cluding the packers, distributors, 
preservers, brokers, suppliers, re- 
frigerated warehousemen, and allied 
interests.” 

Officials say it will surpass in at- 
tendance and number of exhibits the 
national conventions and shows held 
in San Francisco in 1947 and in Chi- 
cago last year. 

“For the first time all segments of 
the industry have been united to 
make the 1949 promotion the largest, 
most comprehensive, and diversified 
in frozen food history,” said Fred J. 
Becker,' Gresham, Ore., convention 
and exposition chairman. 

“It has for its objective the co- 
ordination of all divisions of the 
frozen food business and the develop- 
ment of an over-all industry attitude 
of cooperation designed to promote 
its interests.” 

Becker announced that the con- 
vention agenda this year is stream- 
lined with a view to obviating un- 
necessary confusion and inconveni- 
ence. 

“There will be only one general 
session and it will be confined to 
short talks by men in the industry 
who will discuss industry affairs,’ he 
said. 


Meeting Plans 


This session is scheduled to open 
at 10 a.m. Tuesday, March 8. A high- 
light will be the induction of incom- 
ing officers of sponsoring organiza- 
tions who will be elected at annual 
meetings held on Monday, March 7, 
by the various groups. 

The annual frozen food banquet, 
featuring an all-star program of en- 
tertainment, is set for 7 p.m. Wednes- 
day, March 9, in the Grand Ballroom 
of the Stevens. 

Group sessions to be held Monday 
in the Stevens include the annual 
meetings of the National Association 
of Frozen Food Packers and the Na- 
tional Preservers Association. 

Sessions of the various groups will 
continue through Thursday, the clos- 
ing day of the convention and show. 

The exposition will be held in the 
Exhibition Hall in the basement of the 
Stevens. Approximately 100 eaihi- 
bitors have been assigned space for 
the show, which will not be open to 
the public. 

The show will be open during the 
following hours from March 7 
through 10: March 7 (Mon.) 1 p.m. 
te 10 p.m.; March 8 (Tues.) 10 a.m. 
to 10 p.m.; March 9 (Wed.) 10 a.m. 
to 5:30 p.m.; and March 10 (Thur.) 
10 a.m. to 3 p.m. 


Who Will Exhibit 


Exhibitors will include, in addition 
to the nation’s leading packers, major 
companies supplying the frozen food 
industry with equipment, materials, 
supplies, and services. 

This will be the first exposition 
that has been opened to displays of 
all packers. The packers did not ex- 
hibit as a group at preceding shows. 

In addition to chairman Becker, 
members of the convention and expo- 
sition committee include W. L. Pav- 
lovski, president, Quick Frozen Food 
Association of Chicago, secretary; 
William M. Walsh, president, Na- 
tional Wholesale Frozen Food Distri- 
butors, Inc.; Edgar M. Burns, presi- 
dent, National Association of Refrig- 
erated Warehouses; T. N. St. Hill, 
president, National Preservers Asso- 
ciation; Watson Rogers, president, 
National Food Brokers Association; 
and Fred M. Deutsch, sales promo- 
tion manager, Marathon Corp., repre- 
senting the exhibitors. 

Edward J. White, Sacramento, 
Calif., director of the assembly, said 
that unification, the keynote of the 
gathering, is timely because of the 
rapid growth of the frozen food in- 
dustry. 

“Frozen fruit and vegetable pack- 
ers especially have come a long way 
in the last 10 years,” said White. 
“This segment of the industry which 
started on the west coast within the 
last decade, packed a limited num- 
ber of products, mostly small fruits, 
has shown marked progress. 

He said that 1,125,000,000 Ibs. of 
frozen foods were packed in 1948, 
approximately 120,000,000 Ibs. more 
than in 1947. Fruits accounted for 
375,000,000 Ibs. of this total and 
vegetables 370,000,000 Ibs. or 66% of 
all frozen foods packed. 

He listed the balance of 380,000,000 
lbs. as follows: sea foods, 160,000,000 
Ibs.; poultry, 135,000,000 Ibs; fruit 
juices, 30,000,000 Ibs.; pre-cooked and 
Specialty items, 30,000,000 Ibs.; and 
meats, 25,000,000 Ibs. 


F.F. Show Exhibitors 


Following is a preliminary list of 
exposition exhibitors: 

Ace Cabinet Corp.; Acme Steel 
Co.; Alden Frozen Foods, Inc.; 
American Can Co.; American Frigid 
Dough, Inc.; American Refrigerator 
Co.; Annapolis Yacht Yard; Armour 


& Co.; Associated Seed Growers: 
Atlanta Patking. Co.; Authorized 
Cabinet. 


Baker Ice Machine Co., Inc.; Bas- 
tian-Blessing Co.; Birdseye-Snider 
Co.; R. D. Bodle Co.; Booth Fisher- 
ies; Boutell Mfg. Co.; California 
Consumers Corp.; California Fruit 
Growers; Chisholm Ryder Co., Inc.; 
Cold Gold Sales Co.; Consolidated 
Siphon Co.; Coolerator Co.; Corn 
Products Co. 

Davis Packing Co.; Doughboy In- 
dustries; John H. Dulany & Son; E. 
I. du Pont de Nemours; Elgin Mfg. 
Co.; Ferry-Morse Seed Co.; Florida 
Citrus Canners; Food Machinery 
Corp.; Frank Hamachek Machine; 
Frick Co.; Frigidinner, Inc. 

General Electric Co.; Hamilton 
Foods, Inc.; Lloyd J. Harriss Pie Co.; 
Hill Packing; Hind & Dauch Paper 
Co.; Honor Brand Frosted Foods; 
Marathon Corp.; Meese, Inc.; Merck 
& Co.; Milprint, Inc.; National Asso- 
ciation of Refrigerated Warehouses; 
North Pacific Canners. 

Pasco Packing Co.; Charles Pfizer 
& Co., Inc.; PictSweet Foods, Inc.; 
Quick Frozen Foods; Rogers Bros. 
Seed Co.; Savage Arms Corp.; 
Schaefer, Inc.; Seabrook Farms; 
Sefton Fibre Can Co.; Shellmar 
Products Corp.; Skokie Valley; Snow 
Crop Marketers, Inc.; Stecher- 
Traung Lithograph; Sunshine Pack- 
ing Corp.; C. A. Swanson & Sons. 

The Trailmobile Co.; 
Jars, Inc.; Vacuum Foods, Inc.; Vic- 
tor Products; Waldorf Paper Prod- 
ucts Co.; Wallace & Tiernan; Wash- 
burn-Wilson Seed Co. 


Freezer Club Members - - 


(Concluded from Page 1, Column 4) 


ing made once a day over a local 
Cleveland station. 

The radio promotion is now in pro- 
cess of being expanded to include 
local radio stations in Youngstown, 
Canton, Wooster, Warren, Sandusky, 
Ashtabula, and Akron, which cover 
the 25 northwestern Ohio counties 
served by the Ramsey-Bennett Co. 

Each inquiry is acknowledged 
with a letter and a folder outlining 
the benefits of club membership. 
Through experience it has been found 
that women are more freely admitted 
to the home, thus, women representa- 
tives are employed to follow leads 
and arrange for home interviews, as 
well as supervise demonstrations in 
the company’s showrooms. 

The benefits are summed up for 
prospects by emphasizing that the 
“Freezer Economy Club” = saves 
money immediately and continuously 
through the tremendous savings, said 
to be 30%, effected through the spe- 
cial source for food purchasing, peak 
season buying, and by eliminating 
food waste and gasoline and park- 
ing costs. 

Purchasers can buy their freezer 
on the time payment plan, financing 
of which is handled through one of 
Cleveland’s largest banking institu- 
tions. 

When a freezer is sold, a member- 
ship certificate is mailed to the pur- 
chaser along with full details as to 
how to order food. As a member of 
the Freezer Economy Club, the cus- 
tomer also receives monthly club 
bulletins which are an important 
part of the club program. 

Ramsey-Bennett feels that if it 
can create and maintain interest in 
home freezers by informing owners 
as to the proper foods to buy at the 
proper time, and when and what 
foods should be processed at periods 
when they are in peak supply, such 
members will be so pleased with their 
purchases that they will supply good 
leads for other sales. 

This unique plan, which is based 
on “food economies effected by the 
freezer, pay for the freezer;” rather 
than the conventional appeal of con- 
venience, or pride of ownership, was 
conceived and worked out by Paul 
L. Stubbs, assistant sales manager. 
Organized and put into effect during 
November, 1948, the Freezer Econo- 
my Club has a growing membership 
of over 500, and has increased the 
sale of home freezers proportionately. 

Made retroactive to old as well 
as new customers, the Freezer 
Economy Club has been enthusiasti- 
cally received by Ramsey-Bennett 
dealers, and the results in increased 
freezer sales have more than justi- 
fied the extra efforts required. 


Cases Joined for Continuous Mass Display 
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TARR y MEATS STEAK: 


SELF SERVE 


Se 


Here is an actual installation of three of the newly introduced Sherer- 
Gillett model UL-2610 open self-service display cases in the store of 
N. W. Crase in Battle Creek, Mich. 


Mills Industries Moves 
Compressor Division 


CHICAGO—tThe complete compres- 
sor and condenser unit division of 
Mills Industries, Inc. has been moved 
to the main plant at 4100 W. Fuller- 
ton Ave. here from the W. Lake St. 
branch factory. 

The move will consolidate all 
manufacturing and will make use of 
improved facilities now available. 

The line involved in the change 
includes air and water-cooled types, 
open and direct-driven, in capacities 
from %4 to 10 hp. 


Vacu-Top o— 


New Louis Room Units be 


(Concluded from Page 1, Column 2) 


These two new models, along with 
the L-500 standard ‘%-hp. model, 
make it possible for the company to 
offer a complete line of window- 
mounted room air conditioners, states 
Robert Louis. 

An additional conveyer production 
line has been set up to speed pro- 
duction of the new models, and an 
entirely new system has been pro- 
vided to test each unit in heat cham- 
bers, with controlled temperatures 
ranging from 80 to 120° F. to simu- 
late conditions that may be en- 
countered in any area. 


Sherer-Gillett Shows - - 


(Concluded from Page 1, Column 3) 


Forced-convection coils circulate 
the air up from the storage base of 
the case through ducts. After pass- 
ing. over and through the product 
load, it is returned to the storage 
base for recirculation. 

It is claimed by the company that 
the temperature range of the UL- 
2610 can be set for 28-32° for fresh 
meat, 38-42° for dairy products, or 
40-44° for produce. It is also stressed 
that a humidity of 85% or more is 
easily maintained for items such as 
produce which are not pre-packaged. 

A feature of the case is the three 
doors giving access to the storage 
base, door openings being large 
enough to admit full crates. The 
storage base also serves to keep sur- 
plus pre-packaged items close at 
hand for replenishing of the display. 

Considerable stress was laid on the 
fact that while new, open, self-serve 
equipment was a stimulus to buying, 
even new models must be sold, and 
that distributors and salesmen must 
review general selling practices. 

Sherer’s entire distributing organi- 
zation will be in attendance at 
similar schools to be conducted 
throughout the country during the 
next few weeks. 


Dept. Store Sales Hold Up 


WASHINGTON, D. C.-— Dollar 
sales of department stores for the 
week ending Feb. 12 equaled those. of 
the corresponding week in 1948, the 
Federal Reserve Board has reported. 
The board said that for the year to 
Feb. 12, sales were up 1% over the 
same period last year. 


most popular 
«COLD units — 
DUTY AIR COOLED 


ASRE ratings. 


dagyé THE LEHIGH TEAM iy 


There's nothing like keeping up on the FACTS. And the 
facts about Lehigh BLU-COLD are your “stock-in-trade” 
if you want your share of today’s plentiful and profit- 
able business in open-type units. Remember this: Lehigh 
BLU-COLD has achieved world-wide recognition on a 
straight quality basis. It has won its position by sound 
engineering, quality construction, and reliable, accurate 


In back of Lehigh is highly trained, aggressive, forward 
looking management—and one of the most complete and 
competent manufacturing organizations in the industry. 


Today, as always, Lehigh looks ahead. In production are 
many new units to meet the ever widening and more 
demanding uses of refrigeration. Nothing is being over- 
looked to uphold Lehigh’s reputation as “America’s Most 
Modern Line of Condensing Units.” 


for special applications in all capacities. Write for condensed catalog. 


—— kehigh Wifg, Co. \ancasttr, PENNA. 


Tell your customers these FACTS and you can forget 
business “peaks,” “seasons,” “trends” and the calendar. 
Business is always as good as you make it! 


r------- Now Available :—----~— 


%& PACKAGED AIR COOLED 1/4, 1/3, 1/2 
%& HEAVY DUTY AIR COOLED 1/3, 1/2, eg a? “V1 2, 2 H.P. 
%& STANDARD DUTY AIR COOLED Mh 1/2, 3/4 

%& HEAVY DUTY WATER COOLED 
%& COMBINATION WATER COOLED. Vig through 2H 


| 

| 

| 

| 

| for High, Medium, Low Temperature, Freon 12 or Methyl Chloride. Units 
L 


" 

1 

| 

3/4, 1, 11 2 3, 5 H.P. 
! 
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